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Absolue Precious Oil melts into skin, reinforcing its barrier function and helping to maintain 
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a boost towards lineless beauty 
two short weeks to younger-looking skin 


introducing the anti-aging rapid response booster 

A unique delivery system sends anti-wrinkle ingredients into the skin. 

This silky gel-serum is La Prairie’s most advanced wrinkle interceptor yet. 
Beautiful, smoother, younger-looking skin is two short weeks away. 

Bergdorf Goooman * Neiman Marcus • Saks Fifth Avenue 
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came later. 
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HAIR COLOR IS PERSONAL 
DRY SHAMPOO SHOULD BE TOO 

TWO UNIQUE DRY CLEANSING FORMULAS TO 
BRING OUT THE BEST IN YOUR COLOR 


LIGHT TONES 

Enhances cool hues 
to balance brassiness 

DARK TONES 

Maintains color richness 
with no dull residue 
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ON OUR COVERS: bill CLINTON, 

PHOTOGRAPHED IN HAITI BY ALEXEI HAY. SALMA 
HAYEK, PHOTOGRAPHED BY HORST DIEKGERDES. 

HAYEK STYLED BY IRINA MARIE/ARTSPHERE. GUCCI 
DRESS ($2,300), GUCCI.COM. HAIR BY MARK HAMPTON 
AT JULIAN WATSON AGENCY FOR TONI & GUY HAIR MEET 
WARDROBE. MAKEUP BY LOTTEN HOLMQVIST AT JULIAN 
WATSON AGENCY USING MAC. MANICURE BY SHREEN 
GAYLE AT PREMIER HAIR AND MAKEUP. PRODUCED BY JOHN HAYWOOD @ D&V 
MANAGEMENT. FOR A NATURALLY RADIANT LOOK LIKE HAYEK’S, TRY GUCCI 
LUSTROUS GLOW FOUNDATION IN MEDIUM 110, OPULENT VOLUME MASCARA 
IN COCOA, IMPACT LONG WEAR EYE PENCIL IN COCOA, MAGNETIC COLOR 
SHADOW MONO IN ICONIC BRONZE, PRECISE SCULPTING BROW PENCIL IN 
BRUNETTE, AND AUDACIOUS COLOR-INTENSE LIPSTICK IN ROSE DRAGEE. 


profoundly changed what can be achieved 
after a presidency. Now Clinton is tackling the 
challenge that is perhaps closest to his heart: 
turning around a blighted nation that has long 
captivated him. 

By Klara Glow czew ska 

154 COMBINED FORCES 

Four award-winning entertainers — Jennifer 
Garner, John Legend, Sutton Foster, and 
Christoph Waltz — shine a light on heroes 
from their respective causes. 

By Ben Ryder Howe , 

Cortney Pellettieri , and 
Mary Kaye Schilling 

162 THE T&C 50: 

AND THE LIST GOES ON 

The dreamers, game changers, and tech 
titans whose passion is shaping the world of 
philanthropy in 2015. 
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Salma Hayek has spent 20 years battling 
domestic violence. Now, with Chime 
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Gucci and Beyonce Knowles to empower 
women worldwide. 

By Mary Kaye Schilling 
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In 1972, Kuki Gallmann traded her privileged 
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memoir into the film I Dreamed of Africa — 
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By Ally n Stewart 
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Leonard Lauder never wanted New Yorks 
Whitney Museum to move. Then, suddenly, 
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downtown home — a risky departure that 
involved 21,000 works of American art, 

53 impassioned donors, and $760 million. 
By Christopher Mason 
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Dear Jay, 
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Sincerely, 




UNITED FRONT 
Working together, 
presidents Bush and 
Clinton have raised 
nearly $150 million 
in global relief aid. 
Far left: A personal 
note from 41. 


GRAND 

Introductions 

N ot long after Bill Clinton won his first term as president, in 
1992, 1 found myself in a private building on the grounds of 
Westchester Airport, awaiting the appearance of the man he 
had beaten. I had been invited there as a journalist by AmeriCares, 
the innovative disaster relief and global healthcare organization. 
That night was its annual Airlift Benefit, a gala dinner staged in 
an airplane hangar that ends at midnight, when one hundred pas- 
sengers eager for an up-close look at the nonprofit s first-response 
operations board a chartered 747 bound for one of the world’s fresh 
disaster zones. That year the destination was Haiti, which was still 
reeling from a military coup d’etat and the subsequent intervention 
of U.S. troops to restore constitutional rule. 

The events guest of honor — a college roommate of 
AmeriCares’s founder, the late Robert Macauley — had 
kept a very low profile since having to hand over the keys 
to the White House. His ousting — by the separate efforts 
of the young governor from Arkansas and the vaudevil- 
lian saboteur Ross Perot — had been decisive, but not easy. 

“War has rules; mud wrestling has rules,” went one of 
Perots amusing quips, his voodoo stick at the ready. “Poli- 
tics has no rules.” The tragicomic atmosphere, along with 
the mirth made of Bush’s first-time experience with a gro- 
cery store checkout scanner 10 years after the technology 
had become commonplace, still clung somewhat forlornly 
to my memory of the man. 

An intimate party had been put together to welcome 
the president and his wife on their arrival. I was the only 
journalist — at 25, barely a cub — among a handful of rela- 
tives and friends milling about in a small room across the tarmac 
from the gala. A slight early autumn chill hung in the air, and it was 


already dark outside when the president stepped through the door. 

Dana Carvey’s “Not gonna do it — wouldn’t be prudent” routine 
made people think Bush had the charisma of a robot, but in the flesh 
that wasn’t true at all. He casually proceeded to lap the room in a 
clockwise motion, audibly cranking up the volume of conversation 
with each new handshake and turning the atmosphere from that of 
a holding tank to a cocktail party that happened to be hosted by the 
former leader of the free world. Then he got to me. 

“George Bush,” he said, introducing himself with a wide, 
friendly smile. 

He quickly sussed out that I worked for the New Yorker and 
asked how I had gotten there. I told him I was originally from 
West Texas. 

“West Texas!” he said. He liked that. Seeing that geographic co- 
incidences were of interest, I confessed I’d had a recent girlfriend 
with a summer house in Maine. 

“Maine!” he said, suggesting that a girl like that might be a 
keeper. I confessed, however, that we had unfortunately broken up. 

“You flush her or she flush you?” he asked with an avuncular 
laugh, before aiming a shoulder at the wall for a sideways lean 
that signaled he wanted to talk about it. 

For the next 10 minutes he got me to tick off my entire resume, 
education and work experience included. He was particularly 
curious about my quality of life on the Upper West Side of Man- 
hattan, where I then lived, and he pretended to be shocked when, 
after he had asked me, I told him I didn’t own 
a gun. Was the absurd notion that it’s com- 
mon to pack heat in New York City like the 
grocery store scanner thing, a detail too mun- 
dane to register? Or was he just teasing me — 
the West Texas boy with an empty holster? It 
was genuinely hard to tell. 

When our circle started to widen, he kindly 
introduced me around, summing up my life 
as if it were a telegram. “I’d like you to meet 
Jay Fielden,” he’d start out, before breaking 
into that voice you’d heard a hundred times on 
Saturday Night Live. “West Texas. . .Maine. . . 
Boston University. . .Recently been flushed... 
Upper West Side. . .Doesn’t own a weapon.” 

A few days later, thanks to 41, who encour- 
aged me to go, I had one of the most important achievements yet 
to add to my resume: “Been to Haiti.” 



JflYFIELDEN@HEARST.COM 
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HORST DIEKGERDES 

“It was an all-time dream to photograph Salma 
Hayekfor “THE BEAUTY OF GIVING” (page 172)/’ says 
Diekgerdes, who was born in Germany and now 
lives in Zurich and Paris. “She was great fun and 
turned out to be one of the most personable 
characters I have ever worked with.” Diekgerdes 
has shot for Vogue Hommes International and 
Harpers Bazaar, and his work has been shown 
at the ICA in Boston and Zurich’s Winterthur 
Museum for Photography among other places. 


TODD EBERLE 

For nearly 20 years Eberle 
has had a studio in New York’s 
Meatpacking District, the loca- 
tion of the new Whitney Mm 
seum of American Art, which he 
photographed for “A BOLD MOVE” 
(page 186). “Watching it emerge 
like an iceberg among the low 
brick buildings surrounding it 
has been surreal,” Eberle says. “It 
was a thrill to commemorate it 
in advance of the opening.” This 
fall Rizzoli will publish House 
oflhurn und Taxis: The Palace 
of St. Emmeram, Eberle’s book 
of photographs of the largest 
private castle in the world. 


Ta?c 

[CONTRIBUTORS 


KLARA GLOWCZEWSKA 

For “RAISING HAITI” (page 146) 
Glowczewska accompanied former 
president Bill Clinton during his 
tour of the country for the Clinton 
Foundation. Among the locals she 
met: Max Beauvoir {left), the 
ati (or “pope”) of Vodou. “To quote 
Graham Greene, FTaiti is a 'beam 
tiful and bedeviled country/ ” Glow- 
czewska says, “and one of the most 
fascinating places to visit not just 
in the Caribbean but the world.” 


ALEXEI HAY 

Flay spent his early years in Miami, 
Tehran, and New York. Fie traveled to 
the Caribbean to shoot “RAISING HAITI” 
(page 146), and he says he was “really 
uplifted to see President Clinton 
connect with the people there with 
genuine empathy and curiosity. I 
think all Americans could connect 
with the country’s spirit of emancipa- 
tion begotten by rebellion.” Flay lives 
with his wife and two children 
on Manhattan’s Upper West Side. 


ALLYN STEWART 

Stewart, president of 
Flashlight Films, returned 
to Africa, which she had 
first visited at age 17, with 
her 14-year-old son Flynn 
{above) last year. In “CALL 
OF THE WILD” (page 178) she 
chronicles the experience 
of introducing him to Kuki 
Gallmann, her friend and 
the subject of the film / 
Dreamed oft Africa, which 
Stewart co-produced. 

“Kuki and her daughter 
Sveva are quite extraordi- 
nary,” Stewart says, “and I 
felt such joy to finally take 
my son to meet them.” 
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ALEXEI HAY (GLOWCZEWSKA); PAOLO STAGNAR0 (HAY); 

RICHARD PANDISCI0 (EBERLE); STEPHANIE KUNZ (DIEKGERDES) 




PREVAGE 

Anti-aging Daily Serum 

Helps reverse the signs of environmental damage, 
the #1 cause of aging skin. 1 Clinically proven to 
reduce the appearance of fine lines, wrinkles, 
sun damage and uneven skin texture. 
96% of women saw an improvement in 
skin’s overall appearance in just four weeks. 2 

1 Bahman, G. et al (2009), Factors Contributing to the Facial Aging of Identical Twins. 

2 Based on a US home use test on 99 women aged 25-65 after 4 weeks. 

©2015 Elizabeth Arden, Inc. 

#prevage 

Available at Nordstrom and Nordstrom.com 



NEW YORK 


TS?C 

INBOX 

LETTERS, E-MAILS, TWEETS, AND MORE 


LET THERE BE LIGHT 


I thoroughly enjoyed the March 2015 article about the 
restoration of the Salon Dore period room at San Francisco’s 
Legion of Honor museum [“Room & Board”]. The information 



about the room’s history and the beautiful photography were 
wonderful. If only viewing the Salon Dore in person allowed as 
clear a view of it as the pictures in the article. The replication of 
the 18th century candlelit atmosphere simply makes the room 

look dingy, with much 
detail obscured in shadow. 
Modern lighting design 
would allow maintenance 
of the 18th century 
ambience without 
sacrificing visitors’ ability 
to actually see all the 
intricate detail. Turn 
on the lights! 

Mike Tully, san francisco 


INTERNATIONAL 

SUPERSALVES 

In March our editors shared the top things 
to see, buy, and eat in Paris. In honor 
of this beauty-packed issue, our resident 
expert Jamie Rosen reveals a few more 
of the French drugstore elixirs she picks 
up on every trip. 

NUXE Huile 
Prodigieuse ($45, 
US.NUXE.COM) can go 
anywhere on 
your hair, face, 
or body. The 
nutty-floral scent 
is straight out of 
a patisserie. 

H\ u lie Pro digi e use 

HUIlEStCHE MULTI-IONCTiOJJi 
VFSAGf. CO BPS. CHHIDX 

OSY OIL 

FACE. BODY. HAIR 


■ 

■ 



OVERHEARD 

ON SOCIAL MEDIA 

Q @AMYARCHIVIST: Thank you, thank 
you @TANDCMAG for sharing the plight 
of the #M0NARCH #B UTTER FLI ES ! It’s not 
#PHILANTHROPY, it’s their lives, and ours! 

© @DAPPERVAN 
9 Palm Beach 



Magic, madness, heaven, sin. 
#VERYTANDC #THEWEEKPB 

What’s #VERYTANDC to you? Tag your 
posts on Instagram and Twitter for a 
chance to be featured on this page. 

\/ 


STAND BY ME 

Jay Fielden’s eloquent editor’s 
letter in the March issue 
[“We’ll Always Have Paris”], 
which quoted Sheriff Bell in 
No Country for Old Men, is 
perhaps the most spot- on 
summation of the times were 
living in that I’ve read to date. 
“Fellow humans devoid of 
humanity” pretty much says it 
all. Yet we re left wondering: 
How do we face a growing 
population of more of the 
same? I believe the March issue 
of T&C answers this question 
by celebrating the good that 
remains with a “statement 
of unrepentant solidarity.” 

Keep doing that — the world 
truly needs more. 

Lori Lamb, peoria, az 


BIODERMA 

Cre aline HoO 8IODERMA 


($30, NEWL0ND0N I 
PHARMACY.COM) has : 
serious beauty 
junkie cred for 
its ability to 
remove eye 
makeup; it’s 
newly available 
in the States. 


^ORATOiitt UMAidio&qiit 



Solulion micelloire 
d&mciquiUa^ie 

•:l RH I. ■ I *lK[r< < 


5Q0 mi £ 


EMBRYOLISSE 


Radiant Eye ($45, 



Secret de Maquilleurs 

Eclat du Steward 
Soin ir^itl^ur 


EMBRYOLISSEUSA.COM) 
is a stick balm 
that feels cool 
around the eyes. 
Use it after a long 
flight (or night), 
under eye cream 
or on its own. 


SEND A LETTER TO TOWN & COUNTRY : 

T&C INBOX, 300 West 57th Street, 33rd floor, New York, NY 10019, or e-mail us at tnc@hearst.com 

Please include your name, address, and daytime phone number. Letters may be edited for length and 
clarity and may be published in any medium. All submissions become the property of the magazine. 
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DOUGLAS FRIEDMAN (INTERIOR); DAVID LAWRENCE/STUDIO D, STYLED BY ANITA SALERNO FOR R.J. BENNETT REPRESENTS (BIODERMA) 
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HAT 


HEART WANTS 


Precious & Designer Jewelry • Spring 2,oig 


LANA JEWELRY 


NEIMANMARCUS.COM 1.800.365.7989 



TOWN&COUNTRY 

PHILANTHROPY 

SUMMIT 


THURSDAY, MAY 7, 2015 

NEW YORK CITY 

A dynamic set of visionaries is redefining the meaning— and 
method— of philanthropy in every way. Town & Country’s 2nd Annual 
Philanthropy Summit is dedicated to highlighting these trailblazers 
and pioneers in a bold new era of strategy and innovation. 


FOR TICKETS PLEASE VISIT TANDCPHILANTHROPY.EVENTBRITE.COM 


TOWNANDCOUNTRYMAG.COM/PHILANTHROPY #L0VET0GIVE #TANDCPHILANTHR0PY 


FOUNDING TITLE SPONSOR 



FIDELITY Charitable* 

Make more of a difference 


PRESENTING SPONSORS 


1 BALLY 


SUPPORTING SPONSORS 


H City of Hope. 


Be more 



PBS 


RESEARCH • TREATMENT • CURES 


MOROCCANOI L 



SALMA HAYEK PRESENTS CAPRI COLLECTION 




CAPRI COLLECTION 

NEWYORK 741 MADISON AVENUE T 21 2.879.21 1 8 BAL HARBOUR 9700 COLLI NS AVEN U E T 305.866.1 225 
CHICAGO 41 EAST OAK STREET T 3 1 2.649.9720 BEVERLY HILLS 320 N RODEO DRIVE T 31 0.858.1 300 


SHOP POMELLATO.COM T 1.800.254.6020 




SOCIAL NETWORK 



TWO for LUNCH 


MICHAEL KORS AND AERIN LAUDER RETURN TO 
A CLASSIC CHARITY MODEL: GATHER THE LADIES AROUND 

A TABLE AND A GOOD CAUSE. Photographs by Douglas Friedman 
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SOCIAL NETWORK 

PEOPLE 



T he row of private banks along Royal 
Palm Way in Palm Beach is both 
homage to Americas most famous 
families (Morgan and Phipps among them) 
and a reminder to passers-by that this thin 
little stretch of Florida has been home to 
the biggest names in philanthropy over the 
last century Add Michael Kors and Aerin 
Lauder to that illustrious list. The friends, 
who met at a CFDA 7th on Sale charity 
dinner in Washington, DC (the late Prin- 
cess Di was in attendance), share a mutual 
love of hamburgers, french fries, and camel 
hair. Recently they teamed up for a charity 
fashion show at a private residence, not far 
from the aforementioned Bankers Row, to 
benefit the Boys’ Club of New York, which 
throws an annual event in town. 

The practice of philanthropy has 
changed a lot since the days of just writ- 
ing a check and going to a party. (Witness 
the $120 million that Mark Zuckerberg 


and Priscilla Chan pledged to fix Bay Area 
schools, the $2 billion the Gates Foundation 
has promised to fight malaria, or the 
millions raised for breast cancer research 
by Lauder’s late aunt Evelyn.) 

But that’s beside the point, according to 
Kors — now a mini-mogul himself. “Cer- 
tainly, money is a huge part of giving back, 
and you want to be able to help financially,” 
he told me on the front porch of the 1930s 
manse before the guests arrived. “But you 
can also use your talents. Chop vegetables 
for God’s Love We Deliver, skip a cappuc- 
cino and donate five dollars to the UN 
World Food Programme, or donate violin 
or swimming lessons to someone in need 
at the Boys’ Club. It’s most fulfilling when 
you combine your financial involvement 
with rolling up your sleeves.” 

Lauder, wearing a floral Michael Kors 
sleeveless dress, agreed. “I’ve grown up 
around philanthropy, both corporate and 


POWER CLUSTER 
An event hosted by 
Kors and Lauder at 
a private residence 

personal. The key is to in Palm Beach drew 
believe in what you do.” a formidable group 

The fashion show and °! “ in , 

, , , . , of the Boys Club of 

luncheon, which were ^ ew y^ 

attended by Palm Beach 
residents as well as a smattering of snow- 
birds (the list included Emilia Fanjul, Carol 
Mack, Kelly Klein, and Jamee Gregory), 
featured 47 looks from Kors’s spring collec- 
tion, plus crab cakes, rose, key lime pie, 
and an endless view of the Atlantic through 
a limestone colonnade. 

As philanthropy adjusts to the ways 
of modern wealth, it seems that a group of 
strong women (and men) sitting around a 
table and looking at pretty dresses is as rel- 
evant as ever. As for Kors and Lauder, after 
the event they were off to the Tropical Fruit 
Shop for a box of navels and then to PB 
institution Testa’s for its famous strawberry 
pie. No matter how much life changes, 
some things are forever. Whitney Robinson 
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HAIR BY FREDERIC FEKKAI SALON; MAKEUP BY AERIN BEAUTY 


MIKIMOTO.COM 



MIKIMOTO 


THE ORIGINATOR OF CULTURED PEARLS. SINCE 1 893. 





MORE THAN MEETS THE EYE 

Harness the potent energy of Green Tea EGCG. 

This award-winning eye cream improves skin density, 
reduces tines and wrinkles, and replenishes moisture levels for 
age defying results. You won’t believe your eyes. 

For more information, please visit us.amorepacific.com. 


TO ACCESS OUR EVENTS AND PROMOTIONS, GO TO TOWNANDCOUNTRYMAG.COM/INSIDER 


GAIN INSIDER ACCESS TO SPECIAL OFFERS, EVENTS & PROMOTIONS 

FOLLOW US ON INSTAGRAM @TownAndCountrylnsider ULI 
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ARTS 


CULTURE 


SOCIAL NETWORK 

CALENDAR 


May 9 

Venice Biennale 

Vaporettos, dinner at Cip’s, 
and as much contemporary 
art as the canals can handle. 

May 1 

The Whitney Museum 

A move dov m ^own to a 
new Rqn^oPianb building 
deserves a Max MaraS^ 
bag {below) named after it. 


May 7 

“China: Through 
the Looking Glass” 

The Met Ball may get all the 
attention, but there is an 
expansive China fashion- 
and-style exhibit attached. 


May 21-24 

“Photo London” 

This debut entry on the 
global art fair circuit will 
include rarely seen photos 
from the V&A archives. 

May 13-24 

Cannes Film Festival 

Traveler, beware the starlet- 
jammed Croisette. 


Through November 8 

Herb Ritts 

An exhibit in Boston of 
celebrity portraits and 
images of the good life 
in California. 


MOVABLE FEASTS 


May 14 

Boston Hot Pink Party 

The 10th anniversary 
of this fundraiser for the 
city’s Breast Cancer 
Research Foundation. 


May 12 

Memorial Sloan Kettering 
Spring Ball 

What to wear? Michael 
Kors is the host of this 
annual event at New York’s 
Pierre Hotel. The guest list? 
See ladies {left). 

May 9 

Dior Cruise Show 

Fashion’s migration to L.A. 
continues with Raf Simon’s 
latest collection. 


MAY 


By Stellene Volandes 


Las Vegas 

SURVIVAL 

GUIDE 

WHETHER YOU 
AREA HEDGE- 
FUNDER IN TOWN 
FOR THE SALT 
CONFERENCE (MAY 
5-8) OR A JEWELER 
EXHIBITING AT 
THE COUTURE 
SHOW (MAY 28), 
SOME GLIMMERS 
OF LIFE BEYOND 
THE SLOTS. 


May 4-5 

Auction Season 

Two big sales kick it off, with 
Impressionist and Modern 
sales at Christie’s and Sothe- 
by’s (including a proposal- 
worthy Lichtenstein, above). 


FOR MORE THINGS TO DO, GOTO 

TOWNANDCOUNTRYMAG.COM 


Do you know 
THIS MAN? 

May 1 

Milan Expo 

The official theme of this six- 
month global fair is “Feed- 
ing the Planet.” Guglielmo 
Miani, president of the Via 
Montenapoleone Associa- 
tion, says there’s no harm in 
shopping between meals. 


LIVE LIKE A ROTHSCHILD 


Sisley 'Paris 

Hangover Cure 

The brand’s new boutique 
at the Crystals center has 
treatment rooms — and 
keeps an abundant supply 
of the miracle-performing 
Black Rose Cream Mask. 


Through June 21 
“Restoring a Legacy: 
Rothschild Family Treasures” 

Collectors once spoke 
admiringly of “ le gout Roth 
schild.” Eighty examples of 
the family’s exquisite taste 
recovered over the years 
on display at Boston’s 


Louis Vuitton Maison 
City Center 
James Turrell, Ah hob 

The artist’s light installa- 
tion on the top floor of the 
Vuitton store is by appoint- 
ment only. 702-730-3150 

Bartolotta at the Wynn 

Langoustines for Dinner 

We’re not sure how they 
get to the desert, but the 
crustaceans served at this 
seafood restaurant have 
been called the world’s best. 


May 2 

The Kentucky Derby 

It’s really a battle between 
the mint juleps and the hats. 
We have a horse in that race. 


Central Park Conservancy Lunch 

No one calls this annual 
event in the park anything 
but “The Hat Lunch.” 

May 19-23 

Chelsea Flower Show 

A favorite of hat- and 
flower-loving women 
everywhere, but especially 
London, since 1913. 

May 9 

Iroquois Steeplechase 

The day Nashville puts 
on its best hats and brings 
out its best whiskey. 


STORTS 


May 24 

French Open 

Prepare for the tennis with 
Formula 1 racing in Monaco 
the week before. The words 
Roland Garros will roll more 
trippingly off the tongue. 


May 5-17 

Volvo Ocean Race 

If you miss this around- 
the-world boat race’s stop 
in Newport, you’ll have 
to wait three years for the 
next one. « 


© PLATON/COURTESY METROPOLITAN MUSEUM OF ART (VASE); VITTORIO ZUNIN0 C E L 0 TT 0/ G ETT Y IMAGES (MIANI); 

© MUSEUM OF FINE ARTS BOSTON (ROTHSCHILD); NEIL R A S M U S / B FA N Y C . C 0 M (WOMEN); © HERB RITTS FOUNDATION/ 
COURTESY MUSEUM OF FINE ARTS BOSTON (DIZZY GILLESPIE); © ESTATE OF ROY LICHTENSTEIN (THE RING) 






CIRCA 

When You Want to Sell Your Jewelry 


TRUSTED EXPERTISE I BEST VALUE 
IMMEDIATE PAYMENT 



INVISIBLY SET RUBY & DIAMOND BRACELET BY VAN CLEEF & ARPELS 

CIRCA 1970 


Sell the jewelry, diamonds and 
watches you no longer wear 


CALL TO SCHEDULE A PRIVATE APPOINTMENT 
OR GET STARTED ONLINE 


NEW YORK | BEVERLY HILLS | BOCA RATON | CHICAGO 
GREENWICH | LONG ISLAND | PALM BEACH | SAN FRANCISCO 
SHORT HILLS | WASHINGTON D.C. | BARCELONA | MADRID | HONG KONG 


855.743.2169 • CIRCAJEWELS.COM 


FREE INSURED MAIL-IN SERVICE AVAILABLE 




SOCIAL NETWORK 

SCORECARD 


Political 


MEGA-DONORS 


THE NEXT ELECTION 
WILL BE A CONTEST OF 
IDEAS— AM) MONEY. 
MOSTLY MONEY. WE SIZE 
UP THE CONTENDERS. 


By Ash Carter 


TX 


GEORGE SOROS 


THE KOCH BROTHERS 




Speculating in 

global markets, and 

occasionally causing 
them to collapse. 


Soros means “will soar” in 
Esperanto, which Soros speaks. 


StiororCsperanb 

samkirja 


Petroleum, natural gas, 
chemicals, Dixie cups. 


Dad Fred confounded the John Birch 
Society for those who really didn’t 
like Ike. 


SOURCE OF 
FORTUNE 


Placed a $10 billion bet 
against the British pound 
and won, breaking the Bank 
of England. 


FUN FACT 


Fomenting revolution 

in former Soviet 
states; tennis. 


UNFFATTERING 

NICKNAME 


INTERESTS 


EXTRA 

CURRICULAR 


POLITICAL 

CRUSH 


BULLPEN 


The “Kochtopus," 

originally applied 
by resentful 
libertarians. 


Deregulating 

campaign finance 
law; immigration 
reform. 


David Koch gave $100 million 
to spruce up what became 
the David H. Koch Theater 

at Lincoln Center. 


i Kochs found much 
I to like in Scott Walker’s 

refusal to negotiate 
with schoolteachers. 


The 


Republican suitors are 
courting Harold Hamm 
and Sheldon Adelson. 


As the 1980 Tibertarian 

VP candidate David Koch 
received one percent 
of the vote. He would, 
wouldn’t he? 


Americans for Prosperity 
and the Cato Institute 

are of, by, and for 
the Kochs. 


CLARK/KOCH 

‘80 


Created the Open Society 
Foundations. He’s also on speed 
dial at MoveOn.org and the 
Center for American Progress. 


Glenn Beck devoted a 
conspiracy theory-laden 
hourlong special to Soros 
titled “The Puppet Master.” 


Tried to buy the Washington Nationals. 

Republican lawmakers threatened to 
revoke MTB’s antitrust exemption 
if the deal went through. 


Became a CO' chair of 

pro-Hillary Clinton super' 


PAC in 2013. Donates 
early and often. 


Democrats are 
counting on 

Jeffrey Katzenberg 
and Tom Steyer. 


WAR 

STORY 


NETWORK 


SEAN GALLUP/GETTY IMAGES (SOROS); JAN SANDVIK EDITORIAL/ALAMY (BOOK); D W D - P H 0 T 0/ A L A M Y (MONEY); EVERETT COLLECTION (PUPPETEER); JOHN MCDONNELL/WASHINGTON POST/GETTY IMAGES (BASEBALL PLAYER); 

IDA MAE ASTUTE/ABC/GETTY IMAGES (CLINTON); SCOTT OLSON/GETTY IMAGES (KATZENBERG); BEN GABBE/GETTY IMAGES FOR TIME (STEYER); LARRY W. SMITH/AP PHOTO (KOCH BUILDING); RABBANI AND SOLIMENE 
PHOTOGRAPHY/WIREIMAGE/GETTY IMAGES (DAVID KOCH); BO R A D E R / W I C H I TA E AG L E/M CT/G ETTY IMAGES (CHARLES KOCH); LORNE BLAIR RARE BOOKS (JOHN BIRCH SOCIETY); ROBERT N I C KE LS B E R G/G ETT Y IMAGES (CAMPAIGN 
PIN); EVERETT COLLECTION (OCTOPUS); JACK VA R T 0 0 G I A N / G ETT Y IMAGES (BALLERINA); DARREN HAUCK/GETTY IMAGES (WALKER); TAYLOR HILL/WIREIMAGE/GETTY IMAGES (ADELSON); BRAD BARKET/GETTY IMAGES (HAMM) 



www.sisley-parts.com 


SAKS FIFTH AMENUE 


BLOOMINGDALE'S 


NEIMAN MARCUS 


PROMOTION 



Inner 

CIRCLE 

ACCESS TO THE LATEST TOWN & COUNTRY EVENTS 


WHAT 

Yvel Miami flagship 
boutique opening 

WHEN 

February 19, 2015 

WHERE 

Miami Design District 

WHO 

Co-hosted by founder 
and designer Isaac Levy and 
his wife, Orna Levy. 







WHAT 

Harry Winston supports 
A Better Chicago 



WHEN 

February 5, 2015 

WHERE 

Harry Winston on 
Oak Street, Chicago 

WHO 

T&C Executive Style 
Director, Stellene 
Volandes, and Harry 
Winston Chicago Salon 
Director, Joe Lombardo 


TO ACCESS OUR EVENTS AND PROMOTIONS, GO TO TOWNANDCOUNTRYMAG.COM/INSIDER 


GAIN INSIDER ACCESS TO SPECIAL OFFERS, EVENTS & PROMOTIONS 

FOLLOW US ON INSTAGRAM @TownAndCountrylnsider L5J 






Assael 


THE MOST MAGNIFICENT PEARLS IN THE WORLD 


AVAILABLE AT N HI MAN MARCUS AND SELECT RETAILERS 


ASSAEL.COM 


212 819 0060 



Carat Weight 
1.53 


Color Grade 
E 


Clarity Grade 

VS1 


Grade 

Excellent 


KNOW YOUR 
DIAMOND. 


Start with an evaluation from GIA and your 
diamond’s quality is already confirmed. 

No surprises. Just confidence from the outset. 
Look for GIA-graded diamonds and jewelers 
who offer them, www.4cs.gia.edu 




Hosptial, in Evan' 
ston, Illinois. “My 
grandmother in 
particular, who 
is 90 years old, 
wore Indian clothes the whole time and 
took part in every event/' Many of their 
friends, also new to the customs, took 
the opportunity to dress up. Cue the 
bride, an attorney who co'founded 
Luxemi.com, a hybrid rental/retail site 
for Indian clothing and accessories. She 
provided much of the wardrobe for the 
guests and paired jewelry from her site 
with two of the four outfits she wore 
over the course of the weekend. 

The reception, held on the fourth 
evening at the Board of Trade, was a classic 
NOLA affair, complete with Cajun food 
served family'Style and an oyster shucker, 
a jazz band, and a traditional second line 
parade. The carousing continued on a bah 
cony on Bourbon Street until 5 a.m. The 
biggest surprise, Jay says, was that both his 
and Swathi’s parents, who don’t often stay 
out past 10, were the last ones to leave, out' 
partying even the bride and groom. « 


ORK 

BLUE CRUSH 


Clockwise from 
left: Jay, in custom 
Suitsupply, and 
Swathi, in Vikram 
Phadnis; the Board 
of Trade; the bride’s 
hennaed hands. 


A CHICAGO 
COUPLE BRING 
INDIAN TRADITION 
TO THE BIG EASY. 


By Leena Kim 


W hen Swathi Narra and Jay Miller 
were planning their nuptials, in 
New Orleans last April, Indian 
wedding rituals took precedence, even 
if the setting was on the bayou. The two 
met in the city back in 2003 at Swathi’s 
brother Pavan’s New Year’s Eve party. 
(Pavan and Jay were grad school friends.) 
Though sparks didn’t fly immediately, the 
couple eventually started dating in 2006. 
The wedding celebrations, which lasted 
four days, included a mehndi (a girls'Only 
gathering where the bride’s hands are 
tattooed with henna), a sangeet (wedding' 
eve festivities, with choreographed 
dances performed by friends, relatives, 
and the couple), and a morning ceremony 
conducted in Sanskrit at Houmas House 
Plantation and Gardens that started with 
a baraat (the groom’s procession — he 
enters on a horse). 

“Seeing my family receive not just 
a cordial welcome but an alhout one 
from everyone was really special,” says 
Jay, a physician at Presence St. Francis 


SEND WEDDING SUBMISSIONS FOR THE MAGAZINE 
AND WEBSITE TO TNCWEDDINGS@HEARST.COM 


Culture 

CLUB 
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JESSICA JANAE PHOTOGRAPHY 






>r registered trademarks of Alterna Holdings Corp. 
All rights reserved. 
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HA RCARE 

PURE. PROVEN. PROFESSIONAL. 


95% less breakage after just one use: 


Nutrient-rich restorative CAVIAR and strand-building 
proteins correct damage for flawless, fortified hair 
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PHILANTHROPY 

Saved in DETROIT 

BIG FOUNDATIONS CAME TOGETHER TO RESCUE THE 
TROUBLED CITY’S ART MUSEUM —AND MAYBE TO 
RESHAPE PHILANTHROPY FOR THE NEXT CENTURY. 

By Kevin Conley 


11 through the 1960s 
my hometown, Detroit, 
held steady as the fifth' 
largest city in the United States, 
a standing Detroiters could be 
proud of, along with Motown 
and two'tone Cadillacs. But even 
then the population of 1.5 mil- 
lion was shrinking. After the 
1967 riot the flight accelerated, 
and the Motor City has lost an 


average of 190,000 residents 
in every census since, mostly 
among the white and moneyed. 
Nothing stopped the exodus, not 
sunny PR campaigns (“Say nice 
things about Detroit”) or ex- 
pensive real estate developments 
(the Renaissance Center). 

By 2010 only 700,000 peo- 
pie remained; ruimporn web' 
sites cataloged the crumbling 


mansions and abandoned 
factories. The unemployment 
rate among the city’s black men 
was over 40 percent. With so 
few working people left to pay 
taxes, the city had accumulated 
nearly $20 billion in debt, and 
in July 2013, Detroit filed for 
the largest municipal bank' 
ruptcy in U.S. history. 

In the inventory that 


followed, two opposing line 
items attracted headlines. On 
the debit side was a daunting 
pension shortfall that threat' 
ened retired city workers with 
drastic benefit cuts. On the plus 
side were the priceless master' 
pieces at the Detroit Institute 
of Arts, which, due to a quirk in 
bylaws dating from the start of 
the factory era, all belonged to m- 
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the city. Estimates of the salable 
value of the city’s Caravaggios 
and van Goghs were coming in 
at $2 billion or more. 

Michigan’s Republican gov- 
ernor Rick Snyder appointed 
Kevyn Orr, a bankruptcy 
lawyer who had worked with 
Chrysler in 2009, to steer the 
process. Orr hated the idea of 
dismantling a great museum, 
but he confessed he found it 
hard to tell 20,000 people on 
fixed incomes they’d see tre- 
mendous cuts in their monthly 
checks while paintings worth 
billions were deemed untouch- 
able. That inequity made many 
people uncomfortable, includ- 
ing Peter Schjeldahl, the art 
critic at the New Yorker , who 
recommended selling. Although 
Schjeldahl quickly recanted (he 
cited a blogger who asked if he’d 
suggest that “Greece sell the 
Parthenon to pay its crippling 
national debt”), he wasn’t the 
only art world Angela Merkel 
out there, ready to cash out 
Detroit’s cultural treasures for 
austerity’s sake. 

What happened next was 
unprecedented. Somehow, 


private philanthropies 
and public institutions 
raised more than $816 mil- 
lion (or just $60 million 
more than it cost to build 
and endow the new Whit- 
ney Museum, in New 
York; see page 186). It was 
a vast collaboration that 
saved the art, freed the museum 
from city ownership, and, in the 
bargain, funded the pensions 
and sped Detroit out of bank- 
ruptcy within 16 months. 

I t all started with Gerald 
Rosen, the judge who was 
mediating between the city and 
its creditors. He called in an all- 
star squad of foundation presi- 
dents — the newly appointed 
chief of the Ford Foundation, 
Darren Walker; Kresge Foun- 
dation head Rip Rapson; the 
Knight Foundation’s Alberto 
Ibargiien; and the Kellogg Foun- 
dation’s Fa June Montgomery 


Tabron — and made 
a jaw-dropping 
proposal: All they 
had to do was 
come up with more 
money than any 
group of founda- 
tions ever had. 

At first the chiefs 
balked. As Walker 
told the museum 
after an earlier request, “Foun- 
dations fund the future. They 
don’t pay for the mistakes of 
the past.” But Walker had come 
from the Rockefeller Founda- 
tion, where he had led the post- 
Katrina recovery program in 
New Orleans, and the situations 
seemed similar; many described 
Detroit’s prolonged decline as a 
slow-motion Katrina. 

The second time they 
convened, Rosen’s idea didn’t 
sound so outlandish. Walker 
was the first to pledge a his- 
toric amount — $100 million, 
which his board soon raised 
to $125 million — and Rapson, 


CITY OF ANGELS 
Grants from the 
Kresge Foundation’s 
Rip Rapson (left) 
and the Ford 
Foundation’s Darren 
Walker (right) kept 
van Gogh’s self- 
portrait in Detroit. 


at Kresge, followed suit with 
$100 million. Soon the founda- 
tions had pledged a total of 
more than $366 million. 

Now it was the governor’s 
turn. He told the Detroit 
Institute of Arts it needed 
“skin in the game” and asked it 
to raise $100 million. Despite 
initial skepticism, the museum’s 
chairman, Gene Gargaro, found 
the process surprisingly pain- 
less: The big three automakers, 
General Motors ($10 million), 
Ford ($10 million), and Chrysler 
($6 million), quickly pledged 
significant amounts, and others 
followed. “No donor we ap- 
proached said anything but 
‘Yay!’” Gargaro says. Michigan’s 
reluctant Republican legislature 
recognized a good deal and 
matched the money raised by 
the foundations. With all the 
elements of a trailblazing rescue 
effort in place, the city soon 
exited bankruptcy. 

Walker denied that the 
complicated deal he had helped 
effect in Detroit could be seen 
as a template for others. Still, 
in an age of soaring wealth, 
increasing philanthropic activ- 
ity, and systematic reductions 
in government spending, it’s 
easy to imagine the next city in 
fiscal crisis looking enviously 
at Detroit’s latest invention and 
deciding to take a peek under 
the hood to see exactly what 
keeps the motor running. « 


Screen 

GEMS 


A CONNECTICUT 
FILM FESTIVAL 
AIMS TO RAISE 
SOME HOMETOWN 
HOLLYWOOD 
MOGULS. 


G reenwich is a financially savvy, 
arts-supporting community,” says 
Wendy Stapleton Reyes, who views 
the Greenwich International Film 
Festival as a convenient way for lo- 
cals to get into the movie business 
from (literally) their own back yards. 

The inaugural festival — founded by Reyes, 
Carina Crain, and Colleen deVeer, and with 
a board that includes Jenna Bush Hager 
and actor Colin Hanks — debuts on June 4. 
Connecting investors with filmmakers is 
one of the festival’s goals; raising money 
for aspiring artists is another. This year the 


POWER IN 
NUMBERS 
From left: Bush 
Hager, Stapleton 
Reyes, actress 
Toni Collette, 
deVeer, Crain, 
and COO Ginger 
Stickel. 

founders have partnered with UNICEF to 
support OneMinutesJr., which provides 
video cameras to children who live in areas 
of conflict. The kids’ work, shown alongside 
the 25 jury-selected films, will add gravitas 
to what could have been just another festi- 
val. GREENWICHFILM.ORG Leena Kim 



T&C 

70 


MAY 2015 


TOWNANDCOUNTRYMAG.COM 


CLOCKWISE FROM TOP LEFT: FABRIZIO C 0 STA N T I N I / WA L L STREET JOURNAL; 
APIC/GETTY IMAGES; BEK ANDERSEN; COURTESY MOFFLY MEDIA 




Find more cures. 
Enrich more minds 
Touch more lives. . 


Make more of a difference with your charitable giving. 

You're committed to sharing the successes you've enjoyed with the causes that are 
important to you. That's why you should consider a Giving Account® from Fidelity 
Charitable®. This donor-advised fund enables you to donate appreciated assets, and 
your contributions can potentially grow overtime — so you can give more to the causes 
you're passionate about. 

It's time to make more of a difference with your charitable giving. 


Ask your financial advisor or 

call us at 800.682.4438. 



FIDELITY Charitable* 

Make more of a difference 


FidelityCharitable.org 

Fidelity Charitable is the brand name for Fidelity® Charitable Gift Fund, an independent public charity with a donor- 
advised fund program. Various Fidelity companies provide services to Fidelity Charitable. The Fidelity Charitable name 
and logo and Fidelity are registered service marks of FMR LLC, used by Fidelity Charitable under license. Giving Account 
is a registered service mark of the Trustees of Fidelity Charitable. 700340.1 .0 




'■'UT® ABOUT 

HITECTURE S DESIGN 


DARK 

STAR 

Australia reinvents the black box 
for the Venice Biennale. 

In the art world, the 29 national 
pavilions in the Venice Biennale’s 
wooded Giardini are prime real 
estate. Designing something 
to go alongside buildings by 
such 20th-century masters as 
Josef Hoffmann and Carlo 
Scarpa is daunting, to say the 
least. So for the new Austra- 
lian Pavilion — which opens, 
with the rest of the Biennale, on 
May 9, replacing a temporary 
space built in 1988 — the noted 
Melbourne architectural firm 
Denton Corker Marshall chose 
an unequivocally 21st-century 
look: a minimalist white exhibi- 
tion space wrapped in a matte 
black granite exterior, with 
panels that swing open. Simon 
Mordant, a noted art collector 
who is the pavilion’s commis- 
sioner, described the uncompro- 
mising design bluntly: “It’s in 
your face.” « 


Secon 
NATURE 

IN A NEW YORK 
EXHIBITION, DAVID 
WISEMAN LOOKS 
TO THE GREAT 
OUTDOORS FOR 
DIVINE INSPIRATION. 

By Pilar Vila das 

T he artist David Wiseman depicts the natu- 
ral world in ways both beguiling and sur- 
real; his ceiling and wall installations of 
plaster branches are often laden with porcelain 
fruits and blossoms. But in ‘‘Wilderness and 
Ornament,” which opens May 11 at R & Com- 
pany in New York City, Wiseman also explores 


patterns like Gothic quatrefoils and Vienna Seces- 
sionist fish scales. For a room within the gallery, 
he illustrated these motifs in plaster relief on the 
walls and in the filigreed bronze base of a table. 
The eventual goal is to accomplish the Romantic- 
era German concept of gesamtkunstwerk, or total 
work of art. “This,” he says, “is close.” « 


BRANCHING OUT 
From left: A 
Wiseman sculpture 
of bronze, porcelain, 
and crystal; the 
wall-mounted 
Baby Owl, on view 
at R & Company. 



PLASTIC 

FANTASTIC 

KARTELL’S NEW ROME 
FRAGRANCES DOUBLE 
AS SCENT NATIONAL 
OBJETS DART 


K artell, the cutting-edge Italian manufacturer, has in recent 
years expanded its repertoire beyond plastic furniture to in- 
clude bags, shoes, and tableware. This summer it dips into home 
fragrances with a line of eight room scents in the form of candles, 
diffusers (both stick and electronic), and sprays. They are all housed 
in sleek plastic containers created by Milan designer Ferrucio 
Laviani in eight colorful shades. The fragrances were concocted 
with “noses” from top French firms, and they include the musky 
Ghost Diamond (a Kartell favorite), the woodsier Portofino, and 
the spicy Ad-Red-Aline. Kartell’s CEO, Claudio Luti, arrived at the 
company (which was founded by his in-laws) in 1988 
after spending 10 years as managing director of 
Gianni Versace — where he learned “the im- 
portance of building a brand.” Kartell, to his 
mind, has a lot of room to grow. And “furni- 
ture,” he adds, “is too small a world.” FROM $64 
(AVAILABLE MID-JUNE), KARTELL.COM 
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green lawns decorated 
with tall palm trees 
and swaying white 
hammocks — beyond 
which lay the gor- 
geous blue and white 
arc of the beach. There 
was something admirable, even 
utopian, in Hunt’s ambition for 
the resort, which he expounded 
upon in the May 1962 issue of 
this magazine. Sure, there were 
references to “the right kind of 
people,” those he hoped would 
be attracted to what he had 
created: low-key, artful, quiet. 
But he didn’t want a private 
club — “dull” was the word he 
used, maintaining altruistically 
that “the most attractive beach 
on the island should be open 
for the general public.” 

And it wasn’t just that 
he decreed that the resort’s 
buildings be “18th-century 
Bahamian in character and 
seldom rise above two stories.” 

(I always like the embrace of 
local architectural vernacular.) 
His social-mindedness went 
far deeper. He fantasized about 
the Ocean Club helping to 
promote Bahamian, and gener- 
ally Caribbean, arts, with an 
annual film and music festival, 
a music school where new local 
ballets and operettas would be 
produced every two years, and a 
theater on Paradise Beach, plans 
for which, he wrote, he and the 
Ocean Club’s architect, John 
Volk, were already concoct- 
ing. Furthermore, he wanted 
Paradise Island, with its easy ac- 
cessibility to Nassau (just across 
a narrow, calm waterway), to 
serve as a meeting place for 
“thinking people throughout »-> 


HEIR APPARENT 
Hartford opened 
the Ocean Club in 
1962 and gave it 
a formal, Versailles- 
inspired garden 
beyond — an amenity 
that’s hard to beat. 


porter of German militarism, 
Wenner-Gren had been black- 
listed by the United States just 
as the war broke out and had 
many of his assets frozen. The 
effects of this took their toll, 
and by 1960 — having by then 
amassed 685 acres, the entire 
five-mile-long island — he was 
ready to sell the estate when 
the next seeker of a tropi- 
cal paradise came knocking: 
George Huntington Hart- 
ford II, heir to the immense 
Atlantic & Pacific Tea Com- 
pany (a.k.a. A&P) fortune, and 
creator of the Ocean Club as 
we now know it. 

I became quite fond of 
“Hunt,” as I mentally took 
to calling Hartford, during 
our long weekend. (I went 
with a friend, Grey.) And it 
wasn’t just because we were 
placed in the Hartford Wing 
of the now 35-acre property, 
with its cinematically idyllic 


FEW ARE THE 
TROPICAL RESORTS 
THAT STAND THE 
TEST OF TIME. 
HUNTINGTON 
HARTFORD’S OCEAN 
CLUB, IN THE 
BAHAMAS, IS ONE. 

By Klara Glow czew ska 


here is nothing quite 
like the tropical image 
of blue water, white 
sand, and palm trees to make 
us dream of paradise — and to 
make the rich among us yearn 
for a permanent piece of it. 
Chinese money is making a 
big play for it in the Caribbean 
right now, including in the 
Bahamas, where on March 27 
the region’s largest tourist de- 
velopment in years, Baha Mar, 
opened on 1,000 acres fronting 
Cable Beach in Nassau, on New 
Providence Island. When com- 
pleted it will have four hotels 
(including a Rosewood and a 
Grand Hyatt), 40 restaurants, 
a casino (the plan is to rival 
Las Vegas and Macau), a golf 
course, and more. 

So in February I thought it 
would be the perfect time (call 
me perverse) to visit an earlier 
vision of Bahamian resort devel- 
opment, the One&Only Ocean 
Club, on adjoining Paradise 


Island. The money that first 
gave rise to what would become 
the Ocean Club belonged to 
a Swedish millionaire, Axel 
Wenner-Gren, who back in 
1939 took off on an around- 
the-world sail on the Southern 
Cross, then one of the largest 
private yachts in the world. 

(He purchased it from Howard 
Hughes.) Happening upon the 
largely undeveloped Hog Island, 
as Paradise was then called, he 
promptly started buying up bits 
of it, building himself a private 
villa and naturally calling the 
property, where he would 
winter for the next 20 years, 
Shangri-La. 

There is irony in this. Not 
only was the world going to 
hell at that particular moment, 
but Wenner-Gren himself had 
hit a decidedly (and deserv- 
edly) rough patch. A friend 
of Herman Goring’s (through 
Goring’s Swedish wife) and a 
suspected proponent and sup- 
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®->the entire world,” who could 
come here, conduct business, 
and, “in these desperate times” 
(the Cuban Missile Crisis was 
looming), solve global protv 
lems — the Ocean Club as a 
little Davos. 

Nothing came of those high' 
falutin dreams. Hunt proved 
a poor resort entrepreneur — 
among other unwise moves he 
allowed many of his friends 
to stay at the Ocean Club for 
free — and eventually he had to 
sell it off. But it is still, I kept 
thinking during my little inter' 
lude there — and regardless of 
the megaresorts that have risen 
nearby — a lovely and oddly 
elevating place to visit. 

The club became part of 
the One&Only hotel group 
in 2003, and now it features 
modern, brand'inspired luxm 
ries: a kitchen supervised by 
JeamGeorges Vongerichten at 
the beachside Dune restaurant; 
a free morning yoga class on a 
wooden platform overlooking 
the beach (the view is beautiful 
despite the two huge salmon' 
colored towers of the Atlantis 
looming about a mile away); 
a spa that offers One&Only’s 
signature four'handed mas' 
sage, intense and doubly effec' 
tive; a butler whose services 
come with every room (our 
butler, Prince, was helpful and 
unobtrusive, but for me the 
jury is still out on that form 
of luxury). And thanks to an 
arrangement with the Atlantis, 


CARIBBEAN COOL 
The Baha Mar complex, 
which opened in March, 
includes a Rosewood 
hotel with interiors by 
the designer behind 
the Beverly Hills Hotel. 


families can take 
advantage of that 
property’s fabulous 
kids’ facilities. 

But the most luxm 
rious thing of all is the 
Versailles Gardens, a series of 
seven terraces created by Hunt 
that rise above the resort’s large 
royal blue Versailles Pool. Stud' 
ded with antique bronze and 
marble statues (French, Italian, 
and Scottish, they depict Hercm 
les, Ceres, Cupid and Psyche, 
Venus, a nymph with dolphins, 
and more), they culminate, on 
the uppermost terrace, with a 
13th' century French cloister 
from the Pyrenees purchased 
in 1925 by William Randolph 
Hearst and warehoused in Mi' 
ami until its discovery by Hunt. 


I t seems improbable at first, 
this pastiche of European 
culture transposed to a tropical 
setting. But it is irresistible. We 
strolled it first thing each morm 
ing, before anyone else arrived; 
we admired it from a distance 
each afternoon as we floated in 
the pool, the One&Only Special 
(a superb rum cocktail) in hand; 
and we visited it at night, to 
admire the charming sculptures 
by moonlight. One evening 
we even lurked behind some 
tropical poolside vegetation and 
seriously contemplated crashing 
a wedding taking place on two 
of the terraces. The precise na' 
ture of the gardens’ allure was 
difficult to fathom. “It’s a little 
dream, and not a stupid one,” 
Grey suddenly ventured on our 
final morning’s tour. That’s it. 

A fine ambition for a little piece 
of paradise. And a high bar for 
what comes next. « 


T&C 

76 


Channel SURFING 

VENICE MAY BE ANTI-DEVELOPMENT, BUT 
NOT THE NEARBY ISLANDS. TWO NEW 
MAJOR HOTELS DEBUT JUST IN TIME TOR 
THE BIENNALE CROWDS. 


By Stephanie Wu 



ST. REGIS 
VENICE 

San Clemente Palace 



The hotel, on San Clemente 

Island, has 191 rooms, a 

spa and a pool, a restaurant THE 

by the former chef at Cala ISLAND 

di Volpe, and (this being 

Italy) a landmarked church. 


Things have certainly livened 
up since the Middle Ages 
and Renaissance, when the PAST 

island’s main building served LIFE 

at times as a military outpost 
and a monastery. 


You’re not slumming in 
the other 48 terrazzo' 
floored rooms, but the San MASTER 
Marco Suite comes with a SUITE 
panoramic view that includes 
Venice’s famed bell tower. 


The hotel has three eye' 
catching mahogany boats to GETTING 
zip guests to the city center AROUND 
in less than 10 minutes. 


Since the St. Regis New 

York invented the Bloody 

Mary, Venice can take some LA BELLA 

liberties: ginger, cinnamon, VITA 

and white pepper — eccolo, 

the Lagoon Mary! 


J.W. MARRIOTT 
VENICE 

Resort & Spa 


On the 40'acre Isola 
delle Rose, 266 rooms, a 
spa, and four restaurants 
are spread among 19 
historic buildings and a 
picturesque olive grove. 


Created in 1860, this mam 
made island held hospitals 
until it was abandoned after 
World War II. Thankfully, 
there’s nothing sterile about 
the new interiors. 


Sometimes one presidential 
suite just isn’t enough. Here, 
two are combined in a two' 
story, two'bedroom villa 
with a private pool, garden 
terrace, and lagoon views. 


A dedicated 24'hour ferry 
shuttles guests to Piazza 
San Marco in 15 minutes. 


Follow a dip in the rooftop 
infinity pool and its view 
of the Venice skyline with 
cicchetti (Italian tapas) and 
prosecco. Cin cin. 
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T^ABOUT 

WINE 


WEATHER 
PERMITTING 
In a good year, Chablis 
can be heavenly. 

Above: Storms over the 
Dauvissat vineyard. 


many vintages from annihila- 
tion. “So has global warming,” 
Moreau says, echoing a com- 
mon observation among grow- 
ers in Chablis and elsewhere. 

Moreau stoops and scoops 
up a handful of tiny oyster 
fossils called virgula, artifacts 
of the Paris Basin, a Jurassic 
sea that stretched north all the 
way to the town of Kimmer- 
idge, in Dorset, England. That 
village gave its name to the 
geologic formation and the 
period in which it was created: 
Kimmeridgian limestone, 
formed in part from these 
ancient shells, underlies all the 
best vineyards of Chablis. No 
scientific research accounts 
for the affinity between 
oysters and Chablis, but when 
you try the two together it’s 
easy to imagine a dialogue 
of sorts between the fresh 
specimens and their fossilized 
forebears. The marginal cli- 
mate, the Kimmeridgian marl, 
and the chardonnay grape (the 
only permitted variety) pro- 
duce a white like no other. 

L es Clos is one of seven slop- 
ing, south-facing Grand 
Cru vineyards from which 
one has an excellent view of 
Chablis’s half-timbered houses, 
just across the Serein River. The 
land here enjoys the most sun, 
whereas Premier Crus, the sec- 
ond rung on the classification 


SPRING FROST 
KILLS OFF A LOT 
OF GOOD CHABLIS. 
YOU SHOULD GO 
OUT AND HUNT 
DOWN THE REST 


By Jay Mclnerney 


A t this time of year I 

sometimes worry about 
Chablis, the town and 
the wine. April has always 
been the cruelest month for 
vintners at the northern 
edge of Burgundy, where the 
prosperous medieval village 
of Chablis is located. It was 
warm when I visited last 
April, but the region is prone 
to spring frosts that can wipe 
out budding vines. When the 
weather favors them, as it 
has more frequently in recent 
years, the Chablisiens make 
one of the most haunting 
wines in the world, a racy 
white that tastes more mineral 
than vegetable, more saline 
than sweet, with a lively acid- 
ity that tingles the palate like 
an electric shock. An ocean 
of swill from other parts of 
the world has been marketed 


under the name “Chablis,” but 
the real thing is inimitable. 

“My grandfather lost all of 
his crop in 1960, 90 percent in 
’61, and the whole crop again 
in ’62,” says Fabien Moreau, 
a cheerful 40-year- old, as we 
walk through the vines of Les 
Clos, a steep, south-facing 
vineyard. Moreau’s family has 
made wine in the region for 
200 years; he took over the 
ancestral domain, Christian 
Moreau Pere et Fils, in 2001, 
after studying oenology in 
Dijon and management in 
Bordeaux. 

In April 2003 the tempera- 
ture dropped to 25 degrees for 
three days, devastating the 
young shoots. Since then the 
development of frost preven- 
tion methods, including sprin- 
kler systems and heaters called 
smudge pots, has helped save 


of quality, tend to have slightly 
less favored southeast expo- 
sures. The gradations follow 
centuries of empirical observa- 
tion, starting with Cistercian 
monks in the Middle Ages. 

Ranking growers is more 
subjective, although two 
names, Raveneau and Dauvis- 
sat, have long been the most 
celebrated and have produced 
the most expensive wines of 
the region. (Francois Raveneau, 
who assembled his eponymous 
domaine and brought it to 
fame in the 1960s and ’70s, was 
married to a Dauvissat.) The 
two use similar techniques and 
make wine with grapes from 
some of the same vineyards, 
although experienced tasters 
can usually tell them apart and 
have a strong preference. As 
good as both are, Raveneau 
has long garnered the highest 
prices and the most critical 
acclaim, even as it remained for 
years something of a secret. In 
fact, prices of older vintages 
have shot up in the auction 
market this year, approaching 
and surpassing the whites from 
the Cote de Beaune. 

The Raveneau home and 
winery are in the middle of the 
town of Chablis, the entrance 
marked by a wrought iron sign 
depicting a man with a hoe. It’s 
easy to find, but gaining access 
is notoriously difficult, so I felt 
privileged when I crossed the 
threshold last year and met the 
affable, soft-spoken Isabelle 
Raveneau. As a student Isabelle 
fled the town of 2,700 to see 
the world, but she returned a 
few years ago to take up the 
family business. 

The cellar is moldy, with 
nary a new barrel in sight. 

The wines are raised in small 
used oak barrels, which are 
porous enough to allow 
limited exposure to oxygen, 
softening the rather sear- 
ing acidity of Chablis. We 
were joined in the cellar by 
her father Bernard, whose 
demeanor hovers between 
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FROM LEFT: EMILIO SUETONE/HEMIS/CORBIS; GIANNI V I L L A/ M A G A Z I N E VIGNERON 


& 


de GRISOGONO 


GENEVE 



NEW YORK BOUTIQUE, 824 MADISON AVENUE, NEW YORK, NY, (212) 439-4220 
BAL HARBOUR BOUTIQUE, 9700 COLLINS AVENUE, BAL HARBOUR, FL, (305) 865-8765 


Melody of Colours 


ABU DHABI • BAL HARBOUR • COURCHEVEL • DUBAI • GENEVA • GSTAAD • KUWAIT • LONDON 
NEW YORK • PARIS • PORTO CERVO • ROME • S T BARTHELEMY • S T MORITZ 

www.degrisogono.com 


• MOSCOW 




MM 



THE WINE GLASS COMPANY 
GRAPE # K # VARIETAL SPECIFIC^ 


RIEDEL VERDES 


PERFECTION PERFECTED! 
SETTING THE STANDARD, YET AGAIN. 




CHAMPAGNE WINE GLASS 

EXPLORE THE WORLD OF RIEDEL AT 

RIEDELUSA.NET 



AUSTERE 
DISPOSITION 
Bernard 
Raveneau, 
of Domaine 
Raveneau, 
samples a 
barrel. 


diffident and dour. In fairness, 
for a vintner in Chablis, with 
its fickle weather, it’s prol> 
ably hard to maintain a sunny 
disposition. As we began 
tasting 2013s from the barrel, 
Bernard described the vintage 
as one that “started poorly and 
ended poorly,” culminating in 
a downpour on October 5. 1 
thought the wines surprisingly 
good, considering, but I had 
to admire his candor. Its not 
often you hear a vintner trash 
a vintage in his own cellar. In 
fact, I think this was a first 
for me in 20 years as a wine 
writer. Bernard was much hap' 
pier, as he should have been, 
with his 2012s (“a classic vim 
tage”), which recently started 
appearing in U.S. stores. 

The cellars of Dauvissat 
are just a short walk from 
Raveneau — everything in this 
village is a short walk — but 
outside there’s no sign; Vincent 
Dauvissat doesn’t want urn 
scheduled visitors. His cellar, 
under his house, is crammed 
with mostly used barrels, 
although he throws a few 
new ones into the mix, which 
may explain why his wines 
are slightly broader and more 
accessible than Raveneau’s. His 
outlook seems sunnier than 
Bernards too. Although Dam 
vissat was nervous about the 
2013s initially, he was happy 
with the results six months 
after harvest. But in his cellar, 
too, the 2012 really shone: clas' 
sic, lean, mineral Chablis, remi' 
niscent of the great 2008s. 

When my traveling 
companion, Beaver Truax 


of New York City’s 
Flatiron Wines, tasted 
the 2012 Les Preuses, 
a Grand Cru, he 
turned to me with 
a beatific smile and 
said, “It’s sort of like 
chewing pebbles.” 

And he meant that 
as a compliment. If it 
sounds strange, I urge 
you to try a bottle of Grand 
Cru Chablis. 

There are many fine produc' 
ers of Chablis whose wines 
sell for a fraction of the cost 
of Raveneau and Dauvissat, 
including newcomer Patrick 
Piuze, an emigre from Mom 
treal whose winery sits across 
the street from Dauvissat’s 
house. The wines made by 
Fabien Moreau for his Do- 
maine Christian Moreau are 
particularly pure examples, as 
are those of Domaine Louis 
Michel & Fils. Among the 
few big players in the region, 
Domaine William Fevre, whose 
neoclassical headquarters is the 
dominant building in town, 
and Joseph Drouhin, the great 
Burgundy negotiant, both make 
excellent Chablis. 

Why do I like Chablis so 
much? When I got home I 
tried to explain it to my wife, 
who is a Champagne drinker, 
and suddenly it hit me. Chablis 
and Champagne are both lean 
whites grown at the edge of 
viable viticulture, and Chablis 
(the village) is in fact much 
closer to the Champagne 
region than to Beaune, the 
center of Burgundy. “So Cha' 
blis is basically Champagne 
without bubbles,” I said while 
serving her a 2005 Raveneau 
Montee de Tonnerre, accoim 
panied by wild striped bass 
with green curry. 

“I could drink this any' 
time,” she said. Later in the 
week, over a bottle of 2000 
Dauvissat La Forest, she oft 
ficially became a convert. Now 
I have to share. « 
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OWEN FRANKEN/CORBIS 




MILANO 

Galleria V Emanuele 


ROMA 

Via del babuino 154/A 


TAORMINA 

CORSO UMBERTO 36 


NEIMAN MARCUS 1.800.365.7989 



A -f- © 

ALEXIS BITTAR 


ALEXISBITTAR.COM 


PROPS STYLED BY LISA FLUDZINSKI 



SE&pl 


BEBORE BOTOX OR 
OXYGEN FACIALS, 
BUTTERFLIES HAD 
THEIR OWN SECRET 
TO RADICAL 
TRANSFORMATION. 
SO COULDN’T 
A SHOE ADORNED 
WITH THEM 
TRANSFORM THE 
COURSE OF 
AN EVENING? 


Photograph by James Wojcik 
Styled by Will Kahn 


ANTENNAS UP 
Wordsworth and Emily 
Bronte wrote odes 
to the butterfly. These 
might be more fun. 

From left: SOPHIA 
WEBSTER BUTTERFLY 
SANDALS ($580), 
SOPHIAWEBSTER.COM; 
VALENTINO GARAVANI 
BUTTERFLY HEELS ($1,975), 
VALENTINO.COM. 
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STYLE SPY 


THE LOOK 



BARE MARKET 
Jewelry designer 
Gaia Repossi 
favors simplicity 
in all things — 
including her 
unembellished 
tan leather bag 
collection. 


A COLLECTION CROSSES NATIONAL 
BORDERS TO LAND IN STORES 
JUST BETWEEN SPRING AND FALL. 

I 1 he Scots can’t claim tartan as 


entirely 

1 their own. A similar pattern has 
A been found at sites near Salzburg, 
Austria, and in China, where a 4,000-year- 
old mummy was preserved in a pair of 
plaid leggings. So why shouldn’t the Ital- 
ian Giorgio Armani introduce his Tartan 
capsule collection in stores this month? 
Pieces include print blouses and skirts, coats 
and blazers — in silk and wool — as well as 
more deconstructed takes on the tradition, 
like a red crocodile handbag. “Tartan is a 
high-impact, very precise pattern,” Armani 
says. “It allows me to play with graphic 
elements while maintaining my clean and 
essential lines. With this collection I 
L. A--, wanted to add a fresh twist, playing 
with proportions and contrasts, 
A JneHwV using tartan on everything, 
C SS'M- if 4!%^. including leather.” 

Stellene Volandes 


CENTER 
SQUARE 
Giorgio Armani 
ventured outside 
his signature 
palette with a 
tartan collection. 
RIGHT: PANTS 
($2,725) AND 
SWEATER ($3,075). 
BELOW: JACKET 
(PRICE ON REQUEST) 
AND PANTS ($3,175), 
212-988-9191. 


NATURAL 

Beauties 


Like a woman with 
perfect skin, these bags 
don't need much to 
look pefectly finished. 


RALPH LAUREN 
COLLECTION 
Part of the saddle 
bag collection, 
this new style 
molds supple 
calfskin into a 
deceptively 
simple shape. 
$2,950, RALPH | 
LAUREN.COM. 


BEAUTY NOTE 


Sofia Coppola brought 
news of the latest age- 
erasing device from Dr. 
Maurice Dray’s office in 
Paris to Joanna Vargas in 
New York. The beloved 
aesthetician purchased 
the Invasix Forma, a 
radio frequency machine, 
and improved the treat- 
ment by adding oxygen 
and plant stem cell infu- 
sions for the Forever 
Facial. “The results are 
as close to a face-lift as 
you can get without 
going under the knife,” 
says Vargas, who recom- 
mends eight sessions to 
yield the maximum 
improvement. Naomi 
Watts has already started 
the course. FROM $500 PER 
SESSION, JOANNAVARGAS.COM 


SALVATORE 
FERRAGAM0 
Inspired by a 
tote the founder 
carried to 
work — and called 
Salvatore in his 
honor. $3,600, 
866-337-7242. 


CELINE 
The brand is a 
calling card 
for discretion. 

Its other bags / 
may be too f 
well-known for % 
that, but this ' 
one isn’t — yet. 
PRICE ON REQUEST, 
CELINE.COM. 


MICHEL DUFOUR/WIREIMAGE/GETTY IMAGES (REPOSSI); RICHARD M AJ C H R ZAK/STU D 1 0 D, STYLED BY JUDITH TREZZA FOR R. J. BENNETT REPRESENTS 
(COAT, RALPH LAUREN COLLECTION BAG); DAVID L AW R E N C E /ST U D I 0 D, STYLED BY ANITA SALERNO FOR R.J. BENNETT REPRESENTS (FERRAGAMO BAG) 






Without question he was a revolutionary \ 
the one who changed everything. 
Fulco made it all modern.” 

— Babs Simpson- 
former fashion editor, Vogue 


TODAY 

The Bubbles Necklace 
and The Fuleo Necklace 


est, 1939 


745 FIFTH AVENUE — I 2 th FLOOR, NEW YORK • 212. 758. 3388 


VERDURA.COM 


)Verdura. All rights reserved. Please visit verdura.com for more information about our flagship and retail partner locations. 
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THE PRINT 
Feminine, 
yes, but the 
darker print 
and the visible 
zipper keep 
it from being 
overly so. 
LOUIS VUITTON 
BLOUSE (PRICE 
ON REQUEST) 


a Guide to 

UNFUSSY 

Florals 

FLOWERS FOR SPRING ? 
WE KNOW, GROUND- 
BREAKING. BUFFHIS 
SEASON’S CROP 
ACTUALLY MIGHT BE. 


THE PAIRING 
The surest way 
to undercut the 
notion that florals 
are soft is a 
sharply tailored, 
leather-accented 
trouser. LOUIS 
VUITTON PANTS 
(PRICE ON REQUEST). 


THE CROP 
Shorter pants 
dominated spring 
and pre-fall. All 
the better to show 
off a strong boot. 
LOUIS VUITTON 
BOOTS ($2,100), US 
.LOUISVUITTON.COM. 


B0TTEGA 

VENETA 

NECKLACES 

(FROM 

$2,350), 800 
845-6790 


DOLORES 
GUINNESS 

Fortune — and 
florals — favor the bold. 
Guinness, a Capote 
Swan and Balenciaga 
client, preferred to 
be photographed in 
front of an enormous 
arrangement set on 
the grand piano 
in her family’s Paris 
apartment. 


DOMINIQUE CHARRIAU/WIREIMAGE/GETTY IMAGES (RUNWAY); © PHILIPPE H A LS M A N / M A G N U M PHOTOS (GUINNESS); 
DAVID LAWRENCE/STUDIO D, STYLED BY ANITA SALERNO FOR R.J. BENNETT REPRESENTS (NECKLACES) 



PROMOTION 


ACCESS 


TOWN & COUNTRY 

IN ANY COUNTRY OR TOWN 



JEKiOT] 


Your must-read when you must have it. 

This is the next generation of Town & Country for 
a new generation of digital subscribers. Enjoy: 


The best of the best first— before issues hit newsstands 
Bonus stories from the T&C archives 
Access to all your back issues anywhere, on any device, 24/7! 


TRY IT ON YOUR TABLET TODAY AT DEAL.TOWNANDCOUNTRYMAG.COM 
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SHOPPING ^ 


TABITHA SIMMONS 

SANDALS ($695), 

TABITHA 

SIMMONS.COM 


McCartney 

'BAG ($1,855) 

SAKSFIFTH 

AVENUE.COM 


LAUREN SANTO 
DOMINGO 

If your e concerned that 
flowers seem a bit matronly 
add a neat chignon, 
diamonds, and a black back' 
ground. Study guide above. 


VERONIKA 

HEILBRUNNER 

Half of one of fashions 
favorite couples, and a good 
measure of bow to create 
ladylike modernity: She 
pairs Valentino shoes with 
Nike ankle socks. 


DELIVERY 

FLORALS CAN 
BE A TRICKY 
BUNCH. SUCCESS 
LIES IN A WELL 
COMPOSED 
ARRANGEMENT. 

Even Queen Elizabeth II, 
that firm believer in 
the power of a powdery 
pastel, wears florals only 13 percent of 
the time. For as much as they signal the 
arrival of spring, flowers on a dress can 
strike fear in even the most fearless of 
women. Designers, perhaps sensing this 
trepidation, created a 

hybrid species for 
spring and pre' 
fall. The blooms 
themselves were 
often exagger' 
ated to the point 
of abstraction, 
and any notes 
of saccharine 
were diluted 
with dark and 
moody hues. 


VALENTINO 

BOOTS ($1,745), 
VALENTINO.COM 


RICHARD MAJCHRZAK/STUDIO D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT 
REPRESENTS (DRESS, BAG, BOOTS); RABBANI AND S0LIMENE PHOTOGRAPHY/GETTY 
IMAGES (SANTO DOMINGO); JULIEN B0UDET/BFANYC.C0M (HEILBRUNNER) 
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CHLOEBAG 

($1,950), 

CHLOE.COM 


■EUROPEAN! 

TRAN SPLANT 


COOL GIRL WITH 
UTRUST LUND A 


HERMES HEELS 

($1,125), 

HERMES.COM 


MICHAEL 

KORS 

DRESS 

($3,995), 

MICHAEL 

KORS.COM 


ALEXIS BITTAR BRACELET 
($1,495), ALEXISBITTAR.COM 


BALLY 

LOAFERS 

($595), 

BALLY.COM 


T &CS SECRET FILES ON 
HOW TO DOUSE FLOWERS 
WITH SOME EDGE. 


CHANEL 

WATCH 

($5,700), 

800-550- 

0005 


NIK0S K0ULIS EARRINGS 
($5,150), BERGD0RF A 
G00DMAN.C0M 


■ understated:! 

ONE PERCENTER 


PARK AVENUE 
■BOHEMIAN ± 


GIAMBATTISTA 
VALLI SHIRT 

($1,450), 
SAKSFIFTH 
AVENUE.COM; 
ESCADA PANTS 

($995), 

US.ESCADA.COM 


OSCAR DE LA 
RENTA DRESS 
($2,390) AND 
COAT ($3,690), 
0SCARDELA 
RENTA.COM 


SERGIO V 
ROSSI \ 

HEELS ($695), 
702-734-0991 


COACH BAG ($395), C0ACH.C0M 


RICHARD MAJCHRZAK/STUDIO D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT REPRESENTS (DRESS); 
DAVID LAWRENCE/STUDIO D, STYLED BY ANITA SALERNO FOR R.J. BENNETT REPRESENTS (PANTS, TOP) 




Life is a blur. A rush. Try doing nothing. It's time well spent. Introducing Re-vive, 
the world's first performance recliner. A chair that is almost human, 
mimicking your every movement. Flexing as you change position, supporting your 
body and mind in a fluid dynamic form. Recline, Relax. Love Doing Nothing. 


WWW.NATUZZIREVIVE.COM 



Visit natuzzirevive.com to find a dealer near you. 




PROMOTION 



MOROCCANOIL 

Moroccanoil® Treatment is the 
product that pioneered oil- 
infused hair cane and created 
the worldwide buzz on angan 
oil. This essential foundation 
for hainstyling can be used 
as a conditioning, styling 
and finishing tool, and is 
perfect for all hair types. 

For more information, 
please visit moroccanoil.com. 


Beauty 

that GIVES 

ESSENTIAL ITEMS FOR LASTING IMPRESSIONS 



EXUVIANCE 

Exuviance night treatments are expertly developed 
to visibly transform skin by combining patented 
innovations with the best, state of the ant technologies 
available in dermatology today. Help repair and renew 
your skin overnight, every night. #sleeponit 



MARY KAY® 

Participate in Many Kay’s Beauty that Counts® 
program and help change the lives of women and 
children. In the US from April 26 through August 
14, 2015, $1 .00 will be donated from each sale of 
the limited edition* Beauty that Counts® Many Kay® 
Nounishine Plus® Lip Gloss in two new shades, Create 
Change and In Harmony. Your purchase benefits 
The Many Kay Foundation™ including its support of 
women’s shelters and survivors of abuse. Many Kay is 
committed to bringing an end to domestic violence. 

For more information, please visit marykay.com. 

‘Available while supplies last. 


ALTERNAHAIRCARE 

1 product. 1 0 benefits. 
Flawless hair. Caviar 
CC Cream is a leave- 
in hair penfecton that 
offers 1 0 benefits in 
one easy step. Provides 
complete moisture, 
shine, smoothness, 
softness, UV protection, 
manageability, strength, 
anti-breakage, heat 
protection, and light hold. 
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cc 

CREAM 
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COMPLETE 
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JANE IREDALE - THE SKIN CARE MAKEUP® 

Indulge your hands in a luxurious sip of 
hydrating protection with HandDnink™, a new 
hand cream with SPF 1 5 from jane iredate. 
This ultna-hydnating, neven-gneasy formula 
combines sun protection with added skin cane 
benefits that leave hands feeling renewed, 
radiant and delicately scented. 

For more information, please visit 

janeiredale.com on call 877.869.9420, 


For more information, please visit exuviance.com. 


PLEASE VISIT TOWN & COUNTRY'S BEAUTY OF GIVING PINTEREST BOARD 
FOR THIS SEASON’S BEST PRODUCTS AND TRENDS 


GAIN INSIDER ACCESS TO SPECIAL OFFERS, EVENTS & PROMOTIONS » 

FOLLOW US ON INSTAGRAM @TownAndCountrylnsider [Mj 





FOR AN AUTHORIZED CHARLES KRYPELL RETAILER NEAREST YOU, PLEASE CALL 800 . 487.8765 


OR VISIT US ONLINE AT WWW.CHARLESKRYPELL.COM 





CENTRAL 

PERKS 

Amanda Hearst_ 
on location 
in Nicaragua. 


ANDREA 

FOHRMAN 

NECKLACE 

($835), 

YLANG23 

.COM 


■ N K fcJ.T.PKAK"i-' 


Umbra" 4 
Sheer Physit 
Defense | 


DRUNK 

ELEPHANT 

UMBRA SHEER 
PHYSICAL 
DEFENSE SPF 
30 ($38), 
DRUNK 

ELEPHANT.COM 


arasincQxWt 

Shoot E*1i*P 
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VAHAN 

BRACELETS 
(FROM $2,250), 
VAHANJEWELRY 
.COM 


TAMARA C0M0LLI 

RINGS (FROM 
$2,440), TAMARA 
COMOLLI.COM 


ZAC ZAC 
POSEN DRESS 

($790), 

212-925-1263 


HAUSCHKA 

STRENGTHENING 
HAIR TREATMENT 

($40), 

DR. HAUSCHKA 
COM 


KAYU TOTE 

($115), 

KAYUDESIGN 

.COM 


^rcngClrtrlNTj 

Naif Treatment 


ur.l t,-H.]s<1ika 


SONIA KASHUK 

LARGE TRAIN 
CASE IN FERN 
($25), TARGET 
.COM 


BROTHER VELLIES 

SANDALS ($365), 
BROTHER 
VELLIES.COM 


Lake 

EFFECTS 

THE VARIED 
LANDSCAPE OF 
NICARAGUA 
INSPIRES A SPRING 
SHOPPING LIST. 

By Amanda R. Hearst 

n a recent visit to Nicaragua, 

“the land of lakes and volcanos/' I got 
to stay at two of its coolest, most 
interesting hotels. Jean-Marc Houmard, the 
man behind such New York restaurants as 
Indochine and Tijuana Picnic, presides over 
the charming Tribal Hotel, in the heart of 
the colonial city of Granada. There are only 
seven rooms, which offered a surprisingly 
welcome intimacy as I sipped a mar- 
garita poolside with a fellow guest. I 
later trekked to Morgan’s Rock, on the 
Pacific coast, and enjoyed the surf 
on the dark blue water and the fresh 
seafood from the nearby fishing 
town San Juan del Sur. The hotels 
“Breakfast on the Farm" tour was 
a highlight: I milked a cow, collected 
fresh eggs, and then prepared my 
own meal. Though mesmerizingly 
beautiful, the country is unquestion- 
ably rustic, so leave your Manolos 
at home. Eco-friendly beauty finds 
like Drunk Elephant’s nontoxic 

sunscreen and artisanal 
apparel like Zac Posen’s 
woven dress are your 
surest bets. 




RICHARD MAJ C H R ZAK/STU D I 0 D, STYLED BY JUDITH TREZZA FOR R.J. BENNETT REPRESENTS 
(BASKET, BATHING SUIT, DRESS); FRANKLIN RUIZ (MORGAN’S ROCK HOTEL) 
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choose your weapons 


NEW Exuviance Serum Collection 

active science + proven botanicals 


AntiRedm 

Calming Ser 


Line Smooth 

Antioxidant Serum 


;XGviance s (Q? DePuffing Eye Serum 


Opti Light Vespera i. Line Smooth 

^ Essential 6 Serum ^ Bionic Serum fljf Antioxidant Serum 

Diminishes dark spots Restores radiance 212%* ' Smoothes lines & wrinkles 


Collagen Depuffing , AntiRedness 

Triple Boost Serum Eye Serum Calming Serum 

Lifts & firms Reduces puffiness Visibly reduces redness 


Exuviance 

pppp samples while 
^ supplies last 

www.EXuviance.com 

(ULTA 


*Data on file NeoStrata Co., Inc. 


DERMATOLOGIST DEVELOPED 

Exuviance* 

the science of skin transformation” 





lhe\AA 

, POLO 
‘BAR 


UPSTARTS AND ICONS 
IN KNIT SHIRTS SET 
HIGH EXPECTATIONS - 
AND THESE NEW 
MODELS MEET m 

THEM. M 


SHIRTS, FROM LEFT: 
BOSS ($295), 
HUGOBOSS.COM; 
BRIONI ($950), 
BRIONI.COM; DAVID 
HART ($425), DAVID 
HARTNY0.COM 


PLAYERS 7 UNIFORM 
Clockwise from top: Recent T&C 
cover star Ansel Elgort; Arnold 
Palmer; JFK and Peter Lawford. 


Battle for GOOD 

A COMPANY CELEBRATES 
ITS NAMESAKE SOLDIERS 
WITH A COLLECTION IN 
THEIR HONOR. 

By Sam D angremond 

T he soldiers of the Gurkhas, an Anglo- 
Nepali regiment celebrating its 200th 
year, are known for bravery, loyalty, and 
cheerful indifference to difficulty — exactly 
the qualities one looks for in luggage. 
Ghurka, a leather company inspired by the 
rugged elegance of an officer s vintage gear, 
is commemorating the bicentennial with the 
three-piece Ghurka G200 collection, with 
some of the proceeds going to a trust that 
supports Gurkha vets and their families. « 



ROYAL 
FOLLOWING 
Prince Philip 
with Gurkhas. 

BELOW: THE 
GHURKA G200 

KILBURN II 
SUITCASE ($2,495), 
GHURKA.COM. 


WELL 

ROUNDED 

Candidates 

Three classic watch 
companies come full 
circle , with timepieces 
that conceal high-tech 
innovations in the 
most traditional shapes. 



HERMES 

SLIM D’HERMES 
WATCH ($38,900), 
HERMES.COM 



CARTIER 

CLE DE CARTIER 
WATCH ($39,200), 
CARTIER. US 



TIFFANY & CO. 

CT60 CALENDAR 
WATCH ($19,000), 
800-843-3269 
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GETTY IMAGES (PRINCE PHILIP); EVERETT COLLECTION HISTORICAL/ALAMY (JFK AND LAWFORD) 




Two of my best friends, knocked down by cancer. The doctors recommendation? 
Enjoy the time they had left. But they wouldn't listen. Instead, they went to City of Hope 
and because of its groundbreaking discoveries, today they're cancer free. 

Now, that's a comeback story everyone can get behind. 


CTYOFHOPE.ORG/TC 


EH City of Hope 

RESEARCH • TREATMENT • CURES 
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ALL MANNER OF JEWELRY 


GRAFF WHIT?: I 

AND YELLOW^ 
DIAMOND 
BUTTERFLY RING 
(PRICE ON 
REQUEST), GRAFF 
DIAMONDS.COM 


NABOKOV’S " 
THEORY 
Of BUTTERFLY 
EVOLUTION 
MIGHTHAVE 
OMITTED THE 
MOMENT THE 
WINGS BEGAN 
TO EXHIBIT 
YELLOW 
DIAMONDS. 


HEMMERLE 

SAPPHIRE 
BROOCH (PRICE 
ON REQUEST), 
HEMMERLE.COM 


OSCAR HEYMAN 

DIAMOND 

BROOCH 

($ 20 , 000 ), m 

OSCAR 

HEYMAN.COM 


VAN CLEEF & 
ARPELS SPINEL, 
ONYX, AND 
DIAMOND 
BROOCH (PRICE 
ON REQUEST), 
VANCLEEF 
ARPELS.COM 


JEAN 

SCHLUMBERGER 

DIAMOND AND 
AMETHYST BROOCH 
($ 45 , 000 ), 
TIFFANY.COM 
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GHT THINGS 

BIJOUX NEWS 


What Color Are 

THESE 


!T 


THE COMPANY 
THAT DESIGNED 
THEM SAYS 
THE ANSWER 
IS GREEN. 

By Stellene Volandes 

W hen judging the 

jewelry choices of any 
actress posing at 
Cannes (May 13-24), you might 
forget that before her earrings 
were on the Croisette, a person 
in Colombia had to mine the 
gold they re made of Chopard, 
a red carpet favorite, wants to 
remedy that. The company has 
worked with eco-friendly Livia 
Firth (wife of Colin) to “adopt” 
two South American gold mines 
and improve working condi- 
tions through social welfare 
programs and support. And 
they’ve issued the Green Carpet 
Collection: pieces (including 
the Cannes Palme d’Or itself) 
sculpted exclusively from fair 
mine- certified gold and 
set with only RJC-approved 
diamonds. « 
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SHINING EXAMPLE 
How can you support 
sustainable luxury? Buy 
these. CHOPARD EARRINGS 
OF FAIR-MINED GOLD AND 
RJC-APPROVED DIAMONDS 
(PRICE ON REQUEST). 



JEWELRY Envy: 

DAISY FELLOWES 

Philanthropist Lizzie Tisch 
covets the emerald and diamond 
Van Cleef & Arpels cuffs of Singer 
sewing machine heiress Daisy 
Fellowes. Sadly, they are now in a 
private collection. Though, if the 
owner is reading this. . . 



EMPIRE SERIES 
The colors of Princess Irene Galitzine’s 
palazzo in Rome may have influenced 
a friend, vintage cazzaniga bracelet and 

NECKLACE, MAHNAZCOLLECTION.COM. 

A ngelo Giorgio Cazzaniga was, as his name might suggest, 
a Roman, but his father ran the estate of a cousin of a czar, 
and Angelo himself was friends with Princess Irene Galitzine, a 
descendant of Russian nobility. Their influence is evident in Caz- 
zaniga’s pieces from the 1950s through the ’70s, which are rich in 
enameling and the palette of Russian iconography. The dealer 
and collector Mahnaz Ispahani Bartos has an impressive collection, 
and she is generous enough to let me visit it occasionally. S. V. 
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ELIZABETH LOCKE 


‘Really Heavy Oval Link’ bracelet, ‘Cortina’ necklace and ‘Honey Bee’ pendant, 
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MARTIN KAT Z 

Jewels. Like No Other. 


Ring: 10.13ct cushion-cut diamond ring set with 2 trapezoid diamonds in platinum. 

Earrings: 8ct ea. cushion-cut diamond earrings set with 2 round diamonds of let and 2 round diamonds of 0.20cts. 



Jewels this special could only come 

from Martin Katz 


MARTIN KATZ.COM 310.276.7200 0 @ M A R T I N K AT Z J E W E L S 

BEVERLY HILLS • NEW YORK • BERGDORF GOODMAN 


CELEBRATING YEARS OF ORIGINAL BRILLIANCE 
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HT THINGS 

HERITAGE 


BRI 


VAN CLEEF 
& ARPELS 
COLLECTION 

ARCHIVAL 

LADYBUG 

BROOCH 


CLASS 

NOTES 

A CHEAT SHEET ON THE 
POWERS OF GEMS, MEANT 
TO INFLUENCE FUTURE 
JEWELRY PURCHASES. 


OF ROCKS 

tts^vt i^r^-nr '&M 


HOW DOES 
ONE PREPARE 
EOR JEWELRY 
UNIVERSITY? A 
CRASH COURSE 
IN ANCIENT 
MYTH , SECRET 
MEANING, AND 
THE SYMBOLISM 
OF STONES. 


K eith Richards is a stiu 

dent of Herodotus. That 
fact might explain his 
impressive collection of skull 
rings — just one of the nug- 
gets I gleaned from a class 
in talismanic jewelry at 
the Van Cleef & Arpels 
L’Ecole in Paris. (Skull 
rings turn out to be rooted 
in the ancient practice 
of memento mori.) I 
was also schooled 
in why bats are 
Chinese good 
luck charms, 
why samurais 
painted 

VAN CLEEF & 
ARPELS EMERALD 
EARRINGS (PRICE 
ON REQUEST), 
VANCLEEF 
ARPELS.COM 




BEAUTY NOTE The season for earthy stews may be 
coming to a close, but a humble herb garden staple is having its 
moment in the skincare aisle. Rosemary, which figures in REVISION 
SKINCARE DEJ CREAM ($120, REVISIONSKINCARE.COM), NUDE PROGENIUS RESCUE 
OIL ($78, SEPHORA.COM), AND TAMMY FENDER PURIFYING LUCULENT MASQUE ($215, 
TAMMYFENDER.COM), acts as both an antioxidant and a circulation 
booster. “It brings essential nutrients and oxygen directly to 
the cells,” says Fender, who also touts its mental health bona fides. 
“On an energetic level, it instills an easeful clarity of mind.” 


dragonflies on their swords, and 
why every soldier should con- 
sider wearing a three-stone spinel 
brooch into battle. 

The four-hour class, part of 
the LTcole curriculum, is lecture- 
focused but heavy on student 
participation. (At the end, each 
pupil sketches a personal talis- 
man.) The school, established in 
2012, will set up for two weeks 
this June at New York’s 
Cooper Hewitt Museum; 
there will be classes in 
the sketching and cre- 
ation of jewelry as well as 
more historical choices, 
like a talisman class and one 
on the Art Nouveau move- 
ment. Fve done both types and 
prefer the latter. I found it frus- 
trating to measure dimensions in 
my sketch and to wield jewelers’ 
tools — my butterfly model was 
a poor reflection on the capabili- 
ties of the Van Cleef workshop. 
But give me a great teacher, like 
the one at L’Ecole who spun tales 
of the magic of the green stones 
in the Crown of the Andes, or 
of the scarabs 
that changed 
Napoleon’s luck, 
and I’m rapt for 
hours. JUNE 4-18; FOR 


MORE INFORMATION GO 
TO US.LECOLEVANCLEEF 
ARPELS.COM 5. V. 


MALACHITE 
Healing properties are 
ascribed to all green 
stones; this is a current 
favorite. KARA ROSS 
BRACELET ($33,395), 
NEIMANMARCUS.COM. 


PEACOCK 

When Zeus tried to kill 
Argos, Hera turned him 
a peacock — and 
ird a symbol of 
immortality. ELIZABETH 
LOCKE BROOCH ($8,775), 
NEIMANMARCUS.COM. 


SKULL 

Herodotus, Plato, 
and Tibetan monks 
claimed its powers 
long before Keith 
Richards. AMEDEO 
RING ($6,300), 
MYAMEDE0.COM 


CARTIER CORAL 
LADYBUG BROOCHES 
(FROM $8,800), 
FD-GALLERY.COM 




AMBER 

Thought to give off the 
force of life, protect 
children, and heal joint 
problems. SYLVfl & CIE 

EARRINGS ($6,000), 
MITCHELLS, 203-227-5165. 


AQUAMARINE 
A sailor’s good luck 
talisman. Works for 
even mere mortals 
traveling over water. 
VERDURA BROOCH 
($67,000), VERDURA.COM 


ANDREW H. WALKER/GETTY IMAGES (NYONG’O); DENIS 0 ’ R E G AN/G ETT Y 
IMAGES (RICHARDS); TIM GRAHAM/GETTY IMAGES (QUEEN ELIZABETH) 
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Indulge your skin in shimmering hydration with Golden Shimmer Face and Body Lotion. 
The sheer, lightweight formula leaves skin luminous. 
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THE SKIN CARE MAKEUP™ HYPOALLERGENIC & CLINICALLY TESTED. LEARN MORE ATJANEIREDALE.COM 
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SKINCARE 


Unnatural 

SELECTIO 

WE’RE REGALED 

DAILY WITH NEWS 
ABOUT THE POWER 
OF ORGANIC 
EVERYTHING. BUT 
WHEN IT COMES TO 
BEAUTY REGIMENS, 

ALL SYNTHETICS 
ARE NOT AS EVIL AS 
THEY SEEM. 
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By Fiore l la Valdes olo 
P ho t o graph by James Wojcik 
Styled by Will Kahn 


FOR MORE BEAUTY NEWS, GO TO 
TOWNANDCOUNTRYMAG.COM 


I want to say one word to you. Just one 
word: plastics. There’s a great future 
in plastics.” 

So said Mr. McGuire to an impression' 
able Benjamin Braddock in The Graduate. 
And when we hear the word synthetic , it’s 
plastic that comes to mind. Applied to 
skincare, the concept doesn’t hold much 
appeal, but not all synthetics are created 
equal. While some do indeed deserve 
wariness — including parabens, sulfates, 
and phthalates — others are safe, effective, 
and on the cutting edge of what science 
has to offer in the race against aging. 


They are, as Mr. McGuire sug' 
gested, the future. 

“I think the big demand now 
for natural and organic in the 
beauty world stems from the 
food industry,” says Lauren Hoff' 
man, co'founder of Onomie, a 
new line that bridges the gap 
between skincare and makeup. 
“But there have always been safe 
synthetics that get great results.” 

So what exactly falls under the 
umbrella of synthetic? A lot, in 
fact. “Synthetic simply refers to 
anything that doesn’t spontane' 
ously come from nature,” says 
dermatologist Dr. Dennis Gross. 
That means any ingredient, even 
one that is initially nature' derived, 
that has been manipulated or 
modified in a lab. Many of the 
most prized synthetic skincare 
ingredients do occur naturally but 
for various reasons are reproduced 
in a lab. Take peptides, which are 
commonly considered the most valuable in- 
gredients for cell regeneration. “They might 
not exist without synthetics,” says Dr. 
Daniel Stangl, director of innovation for 
La Prairie. “Peptides are a complex chain 
of amino acids, and the order determines 
their efficacy. It’s hard to get peptides in a 
precise sequence from natural sources, and 
if you do find them they usually are not 
present in high concentrations.” 

Case in point: La Prairie’s new Anti' 
Aging Rapid Response Booster. To create 
it Stangl employed biomimetic peptides, 
which get their blueprint from nature 
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SKINCARE 


^>but are created synthetically. The same is 
often true of hyaluronic and alphadipoic 
acids. “ Hyaluronic acid, which is a highly 
effective humectant, and alphadipoic 
acid, a powerful antioxidant, both occur 
naturally in the body, but the reason we re 
using synthetic versions is that there is 
simply not enough available,” says Marisa 
Vara Arredondo, the brains behind pH' 
driven skincare brand Phace Bioactive. 

Then there are natural ingredients that 
function better with the help of synthetics. 
The best example is vitamin C, “one of the 
few ingredients that can build collagen, be' 
cause it both promotes it and preserves it,” 
Gross says. “It’s natural, but apply a little 
science and you can make it even better.” 
Synthetic ingredients can not only stabilize 
vitamin C; they can make it suitable for 
use in higher concentrations, as well as 
help it travel to the deepest layers of skin. 
“In order for a product to make you look 
younger, you need to get ingredients into 
both the water'Soluble and lipid'Soluble 
phases of skin,” Gross says. “Vitamin C 
alone is water'Soluble, but if you piggy^ 
back it onto a lipid molecule it can get to 
areas it wouldn’t normally reach, promot' 
ing collagen and protecting skin against 
free radicals.” 

Beyond skincare, the world of perfume 
has been steeped in synthetics ever since 


Guerlain launched Jicky, in 1889. Besides 
permitting perfumers to conjure scents 
outside the natural realm, synthetics are 
the only way to capture the essences of 
certain more ephemeral flowers. “When 
molecules cannot be extracted from a 
flower, the only way to get each piece of 
the puzzle is through a chemical process,” 
perfumer Frederic Malle says. Gardenia, 
lily of the valley, magnolia: None would 
exist in perfume without synthetics. And, 
like skincare scientists, perfumers are 
manipulating naturals to enhance their 
effects. “Today superinteresting naturals are 
molecularly distilled, to be stripped from 
their unwanted parts,” Malle says. “These 
extractions are the best alliance of nature 
and technology, the utmost luxury.” 

T hough there haven’t been specific 
studies impugning the topical use of 
synthetic powerhouses like hyaluronic acid, 
some people, like natural beauty pioneer 
Tata Harper, prefer to play it safe. “There 
are not nearly enough extensive or up' 
tO'date tests to prove they’re healthy, so 
I believe in practicing the precautionary 
principle,” Harper says. Her upscale line 
avoids all synthetic ingredients lest they 
add to our body’s “toxic load”; she claims to 
have found plenty of effective natural alter' 
nates. In fact, Harper is currently testing a 


new natural preservative that would give 
her products an impressive 24'month shelf 
life. “In my experience natural alternatives 
to synthetic ingredients, like hyaluronic 
acid or peptides, are higher in quality and 
can produce better results because they’re 
biocompatible.” 

Marla Malcolm Beck, the savvy CO' 
founder of Bluemercury and creator of m'61 
skincare, argues that while some synthetics 
can be bad for the skin, “others have such 
an impact that they are better than the 
natural versions. There is a set of things 
clients can’t compromise on. Parabem and 
sulfate'ff ee are absolute musts, and the 
same goes for synthetic fragrance and 
color — since people have reactions to them. 
But glycolic acid, vitamin C, hyaluronic 
acid, peptides — I would tell a client they are 
missing something in their skincare if they 
don’t have these in their routine.” 

Harper and Beck do agree about one 
thing: In the end, personal skincare really 
comes down to preference. “The truth 
is, everybody makes their own choices 
about how natural they want to be,” Beck 
says. “You might drive a Prius, but you’re 
drinking a latte with milk, or you take 
a SoulCycle class and then go get a burger. 
And you see the same thing with prod' 
ucts.” Indeed, today’s greatest luxury just 
might be choice. « 
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PERFECT 

UNION 

Spring’s new skincare offerings 
are an ideal marriage of 
naturals and choice synthetics. 


SISLEY 

Intensive Dark Spot 
Corrector , $165, 
SISLEY-PARIS.COM 
KEY INGREDIENTS: VITAMIN 
E, SALICYLIC ACID, BARBARY 
FIG BLOSSOM EXTRACT 
Targets dark spots 
with a lightening 
and exfoliating 
action. 

MURAD 

Invisiblur Perfecting 
Shield Broad 
Spectrum SPF 30, $65, 
MURAD.COM 

KEY INGREDIENTS: SHIITAKE 
MUSHROOM ANDMUCOR 


MIEHEI PEPTIDES, PEONY 
ROOT EXTRACT 
Offers broad 
spectrum sun 
protection, an anti' 
aging boost, and a 
blurring effect on 
imperfections. 

STRIVECTIN 

Radiance Refining 
Moisturizer, $89, 
STRIVECTIN.COM 
KEY INGREDIENTS: VITAMIN 
C, BELLIS PERENNIS FLOWER 
EXTRACT, BROWN ALGAE 
Counteracts 
discoloration and 
uneven skin tone 
with a multiphase 
approach that 
inhibits melanin 
production. 

PHACE BIOACTIVE 

Regenerating Night 
Cream, $94, 
PHACEBIOACTIVE.COM 


KEY INGREDIENTS: VITAMIN 
C, NEUROPEPTIDES, LICORICE 
ROOT, ALPHA-UPOIC ACID 
Biotech and 
botanical ingredients 
help to maintain an 
acidic skin pH. 

DR. DENNIS GROSS 

Triple C Peptide 
Firming Oil, $62, 
DGSKINCARE.COM 
KEY INGREDIENTS: VITAMINS 
A, C, AND D, PEPTIDES, 
EVENING PRIMROSE OIL 
Formulated with 
three kinds of 
vitamin C and 
peptides to firm and 
condition skin. 

0N0MIE 

A.C.F. Illuminating 
Eye Treatment, $30, 
0N0MIE.C0M 

KEY INGREDIENTS: VITAMINS 
A, C, AND E, SODIUM 
HYALUR0NATE, K0NJAC 


ROOT POWDER 
“The primary 
synthetic we use — 
a silicone — acts on 
the skin like a tea 
bag immersed in 
water,” Lauren 
Hoffman says. “It 
stays on the surface 
but allows actives, 
like 10 percent 
vitamin C, to seep 
through.” 

LA PRAIRIE 

Anti-Aging Rapid 
Response Booster, $290, 
LAPRAIRIE.COM 
KEY INGREDIENTS: 

PLANKTON EXTRACT, SILVER 
VINE EXTRACT, PEPTIDES 
The new liquid'gel 
hybrid serum from 
La Prairie claims 
to visibly reduce 
wrinkles within two 
weeks using natural 
extracts. 
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MY MOM DIDN'T HAVE MANY OPTIONS. 
TODAY'S LUNG CANCER PATIENTS DO. 



T STAND 
I UP 


And yet, more than 30% of all 
lung cancer patients still don't 
know about the therapies, 
specialists, and clinical trials 
available to them. 


Lung cancer is a formidable 
foe, but we are finding new 
ways to fight it. Please visit 
SU2C.org/LungCancer for 
questions to ask your health 
care professional and to 
learn about options that 
may be right for you. 


Twenty years ago, my mother 
was diagnosed with lung 
cancer. She had very few 
places to turn, and lost a 
difficult struggle. 

Today, we are on the brink 
of real breakthroughs in lung 
cancer research and there 
are significantly improved 
treatment options. 

Tony Goldwyn 

Stand Up To Cancer 

Ambassador 


Bristol-Myers Squibb 


IMWMX 


SU2C.org/LungCancer 


Stand Up To Cancer is a program of the Entertainment Industry Foundation (EIF), a 501 (c)(3) charitable organization. 
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THIS MONTH’S DESTINATION: 

LONDON 


BRIGHT SPOTS ON 
THE LONDON BEAUTY 
SCENE INCLUDE 
TACIALS THAT STAVE 
OFF SURGERY, 
DEPARTMENT 
TANS (REAEEYl 
HIGH-ALTITUDE 
EXERCISE. 


THE SCENT 

Jo Loves. . . 

Several years after selling 
her namesake line, Jo 
Malone has returned 
with Jo Loves. . a simi' 
larly refreshing collec' 
tion of citrus and light 
floral recipes that smell 
as good in the home as 
they do on the skin. Her 
new shop on Elizabeth 
Street, which stocks such 
best'selling scents as 
Pomelo, and White Rose 
and Lemon Leaves, holds 
particular significance 
for Malone: It used to be 
the flower shop where 
she held her very first 
job, when she was 16. $145 
EACH, JOLOVES.COM 


JAMES 

READ 

GRADUAL 

TAN 
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THE TREATMENT 

James Read Tan 

Read is the local authority on all things 
bronze, and he’s in high demand, given that 
the gloomy London days make a natural tan 
hard to come by. At his fourth-floor salon in 
Harvey Nichols in Knightsbridge, he offers 
sprays on tans to clients who stand, in the buff, 
in upright tubes. There are a variety of tones 
to choose from; you can go home looking as if 
youve spent several days in St.'Tropez, or just 
a weekend in the Hamptons. JAMESREADTAN.COM; 
JAMES READ DAY TAN BODY ($30), SEPH0RA.COM 


THE BODY 

Hypoxic Training 
Inside the hip Ham Yard Hotel 
the decor is elegant, with a bit 
of Willy Wonka spunk, and the 
workout facilities are designed so 
you spend as little time in them as 
possible. The gym offers Hypoxic 
Training, which is based on the idea 
that working out at high altitude 
(or in air that has been rarefied to 
make you feel as if you re summit' 
ing Mont Blanc) maximizes the 
benefits of exercise. Breathing takes 
slightly more effort, and an eight' 
pound weight feels like 12. The upside: Because 
your lungs and muscles are working harder, 
you needn’t exert yourself as long. In fact, the 
recommended maximum for hypoxic training is 
three times a week, 30 minutes a go. If you find 
you have energy to spare afterward, you can pop 
downstairs for a few frames at the bowling alley 
the hotel imported from Texas. $92 PER PRIVATE 
SESSION, HAMYARDH0TEL.COM 


THE FACE 

Su'Man 

“ I like to read the stories on 
people’s faces,” says SmMan, the 
dancer turned facialist who now 
tends to the physiognomies of an 
elite clientele, including actresses 
Juliette Binoche and Freida Pinto. 
Her treatments are an extraor' 
dinary East/ West combination 
of shiatsu, extraction, deep tissue 
massage, and sage counsel. They 
are also small miracles. After 
undergoing her signature Skin 
Reborn Sculpting Facial ($305), 

I emerged with the face of my 
25'year'old self. Luckily, such time 
travel is now available to all: Sm 
Man’s product line blends ingredi' 
ents such as the mythicaLsounding 
dragon’s blood extract (a tree resin 
used for healing) with rose hip 
seed oil. SU-MAN.COM; SU-MAN VELVET SKIN 
MOISTURISING CREAM ($155) AND BRIGHTEN- 
ING SERUM ($164), NET-A-P0RTER.COM 
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THE SPA 

Agua Bathhouse 

The Mondrian London at Sea Containers 
Hotel sits on the bank of the Thames, and 
its Agua Bathhouse and Spa is located just 
below the water line. The maritime theme 
extends to the decor, which includes the 
giant Copper Teardrop sculpture by Tom 
Dixon {above). The spa tends to draw small 
groups for services like the Mud Party ($145 
per person), a feast with clay and 
champagne, and the Boob Bar 
($114), a breast massage meant 
to open up the chest and solar 
plexus. The cheeky name of the 
latter belies the bar’s more sincere 
mission: providing free massages 
to mastectomy patients at local 
hospitals, using a portion of the 
proceeds. M0NDRIANL0ND0N.COM 


THE HAIR Chu 

George Northwood 

The groovy vibe of Northwood’s salon is like 
the cuts that made him famous: effortlessly 
cool, in the manner of the chops for clients 
like Gwyneth Paltrow and Alexa Chung. 

The two'floor salon offers haircuts, color 
(Northwood’s sister Sally leads the team), 
and treatments from Pureology — as well 
as healthy snacks such as Northwood’s own 
sweet potato, lemongrass, and chia seed juice, 
which he calls George’s Marvellous MedL 
cine. HAIRCUTS FROM $114, GE0RGEN0RTHW00D.COM; 
PUREOLOGY HYDRATE CLEANSING CONDITIONS ($34 EACH, 

IN JUNE), PURE0L0GY.COM i 


DAVID LAWRENCE/STUDIO D, STYLED BY BARBARA EISEN FOR R.J. BENNETT REPRESENTS (JAMES READ AND PUREOLOGY BOTTLES); PETER ZELEI/GETTY IMAGES (TOWER BRIDGE); 
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ANGELA CUMMINGS 

Assael 

THE MOST MAGNIFICENT PEARLS IN THE WORLD 

AVAILABLE AT NEIMAN MARCUS AND SELECT RETAILERS 


ASSAEL.COM 


212 819 0060 
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FOLLOWERS: 503,000 (Diane Kruger, Chrissy 
Teigen, Khloe Kardashian) 

POSTING STYLE: All sexy hair, all the time. 
Behind-the-scenes selfies, lots of Kardashians 
(Atkin could be their long-lost sister), 
and red carpet close-ups. Her new website, 
maneaddicts.com, is a time suck filled with 
how-tos and runway news. 

FORECAST: “The blunt chin-length cut is 
definitely here to stay.” 

IN THE KIT: Sachajuan Ocean Mist ($30, BARNEYS 
.COM) and Leonor Greyl Eclat Naturel. 



FOLLOWERS: 30,000 (Jennifer Garner, Reese 
Witherspoon, Sienna Miller) 

POSTING STYLE: An up-close look at how 
Witherspoon prepped for the SAG Awards, 
plus enviable tropical vistas and adorable pics 
of his precious pup DooDoo, affectionately 
referred to as #son. 

FORECAST: “Braids — like the cornrows I created 
for Elizabeth Banks at the American Music 
Awards — are an important trend.” 

IN THE KIT: Mason Pearson brush; a toothbrush 
to tame flyaways. 



TED GIBSON 

@TEDGIBSONBEAUTY 


FOLLOWERS: 99,000 (Lupita Nyong’o, Idina 
Menzel, Anne Hathaway) 

POSTING STYLE: Polished, sleek photos of his 
#GibsonGirls mixed with vacation snaps, 
vintage Diana Ross, and advice for aspiring 
hairdressers. (A sample from Gibson, who 
commands $1,200 for a haircut: “Raise your 
prices; you are worth it.”) 

FORECAST: “Hair accessories — from a clip to a 
headband to a cord around the ponytail — will 
be big for spring.” 

IN THE KIT: Baby powder; hairpins from Paris. 


INSTA 

Glam 

MEET THE 
BREAKOUT STARS 
OF SOCIAL MEDIA: 
THE CELEBRITY 
HAIRSTYLISTS 
AND COLORISTS 
WHO SET THE 
TONE FOR HOW 
WE WANT TO 
LOOK RIGHT NOW. 

By Meg Storm 



FOLLOWERS: 81,000 (Jessica Biel, Drew 
Barrymore, Gwyneth Paltrow) 

POSTING STYLE: A laugh- out-loud collection of 
NSFW musings, before-and-after 
transformation photos, and step-by-step 
guides to celebrity hair color. 

FORECAST: “It is all about going blonde: 
Babylights add a natural quality to cool blondes 
like Gwyneth Paltrow, while golden highlights 
create lift for brunettes like Jessica Biel.” 

IN THE KIT: Redken Blonde Idol BBB Spray ($19, 
REDKEN.COM), for any last-minute house calls. 


FOLLOWERS: 14,500 (Nicole Kidman, Zoe 
Saldana, Emma Stone) 

POSTING STYLE: The ultimate in laid-back 
California cool: sun-kissed hair, gorgeous 
foliage, and impeccably filtered shots of Emma 
Stone and Kate Mara prepping for big events. 
FORECAST: “People are playing with different 
variations of the bob: going a few 
inches shorter or chopping them more.” 

IN THE KIT: L’Oreal Blow Dry It Long Wear 
Spray; a GHD flat iron ($225, GHDHAIR.COM), 
because “it doesn’t damage the hair.” « 
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TURN 

LAUNDRY TIME 

,NTO TURBO TIME 



OM MEN DjEJ) 





SAVE UP TO 25 MINUTES IN YOUR HIGH EFFICIENCY WASH CYCLE. 

HE Turbo’s Smart Suds™ collapse faster to save up to 25 minutes a wash 
in your high efficiency machine. Look for HE Turbo on Tide. 


tide.com/he 
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WHY A THORNY 
ROSE FROM GRASSE 
REMAINS FHE 
NE PLUS ULTRA 
IN PERFUME. 


By Alexandra Marshall Photographs by Justin Creedy Smith 


BEST BUDS 
At Domaine de 
Manon, in Grasse, 
France, roses 
are cultivated 
exclusively for Dior 
and picked in the 
month of May. 


C hristian Dior, the godfather of post' 
war couture, was so enamored of 
flowers — particularly lily of the vah 
ley — that he sewed them into the linings 
of his dresses for good luck on show days. 
For Francois Demachy, artistic director of 
Parfums Christian Dior, there is another 
totem blossom: the rose de Mai. The 
PeptO'BismoFpink bloom, which has notes 
of honey and mimosa, is remarkable for its 
brief appearance. It matures and is picked 
in May, in one town in France, and is com 
sidered the purest expression of the flower. 
It was developed as a hybrid centuries ago 
by the Dutch and thrives in Demachy ’s 
hometown of Grasse, near the balmy Cote 
d’Azur. There, it is said, the most perfect 
version of the variety is grown. “Its one of 
the rare, expensive, and mythic notes you 


learn as a perfumer,” Demachy says. It’s also 
one that is being rediscovered thanks to 
a slew of new fragrances and face oils that 
are updating its grandmotherly reputation 
in favor of one that’s fresh and modern but 
still hopelessly romantic. 

Flowers grown in Grasse are part of the 
lore of haute perfumery, but they are get' 
ting rarer by the day. “The fields are all 
getting sold for vacation houses,” Demachy 
notes with a sigh. “The soul of the region 
is going away, and the know'how is dis' 
appearing.” There are indeed many new 
condominium'Style structures populating 
the hillsides, which is why, just a year after 
Demachy came on board as Dior’s first 
imhouse nose, in 2006, he signed Domaine 
de Manon, a noted producer of rose de Mai 
and jasmin de Grasse, to an exclusive deal, 


the better to support the 
industry and block rival 
houses from using his pre' 
ferred supplier. 

The nose of a perfumer 
is similar to the palate of 
an oenologist, and differ' 
ences in flower terroir are 
as crucial as they are for 
grapes. The qualities of rose 
de Mai grown in Grasse 
are the result of every' 
thing from the plant itself 
to the local water table, 
the balance of minerals 
in the soil, the area’s wind 
patterns, and the moon 
phases during which farm' 
ers such as Domaine de Manon’s Carole 
Biancalana and her family typically prune 
plants. (Waning is preferred; during a wax' 
ing moon too much sap rises through the 
stems, which makes for full foliage but 
very few flowers.) The same flower grown 
in another place, where it might be cheaper 
to cultivate, will not smell the same. 

Demachy has repeatedly emphasized 
rose de Mai at Dior, most evidently in 2010, 
when he expanded upon the house’s best' 
selling women’s scent, J’adore, to create 
J’adore L’Or. With its costly ingredients, a 
price tag of almost $100 per ounce, a 
heavier handmade bottle (introduced last 
year), and a longerdasting, creamier, 
and richer scent than J’adore, J’adore L’Or 
appeals to the fragrance' obsessed com 
sumer Dior so wants to capture. Demachy 
plucked yet more rose de Mai last year 
for Les Extraits, a series of concentrated per' 
fume extracts based on five of the house’s 
most important scents: J’adore Dior, Miss 
Dior, and Poison — each newly formulated 
with a boost from rose de Mai — as well as 
Miss Dior Original and Diorissimo, which 
already had it. You can get them all in one 
go — miniature bottles in a limited edition 
box lined with gray velvet for a price in 
the four figures — making them the world’s 
fanciest version of those mini eau de 
toilette assortments we’ve come to know 
from duty'free shops around the world. 

Domaine de Manon has been owned 
by the same family for four generations. It 
covers less than an acre, walled behind a 
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GET SOCIAL WITH ZOYA! 

@ZoyaNailPolish #ZoyaNailPolish 

© 201 5 Art of Beauty Inc. All rights reserved. 




OVER 300 LONG-WEARING, VEGAN FRIENDLY, BIG5FREE COLORS: 
formaldehyde, formaldehyde resin, toluene, dibutyl phthalate 
and camphor free formula. 


AVAILABLE AT FINE SALONS & SPAS: 1.800.659.6909 ORDER ONLINE AT ZOYA.COM 
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FRAGRANCE 


J’ADORE DIOR 
Above: Fourth- 
generation grower 
Carole Biancalana 
tends to her rose 
crop in Grasse. 
DIOR J’ADORE 
EXTRAIT DE PARFUM 
($185), DIOR.COM. 


locked gate off the main road; 
just opposite theres a hair 
salon. But on a sunny day once 
you pass through the gates 
you are instantly surrounded 
by a field of flowers in the 
south of France, right along' 
side the family's centuries-old 
house, in cream colored stucco 
with blue Provencal shutters. 

Biancalana was in her twen- 
ties and working at a bank 
in Cannes before she joined 
the family business. “I was on 
my way to work one summer 
morning, and the windows 
were open and the whole vil- 
lage smelled like jasmine,'' she 
recalls. "I thought, What the 
hell am I doing in this car?" 

Today, at 42, she runs the 
business with a little help from 
her retired father. That means 
early mornings in the fields 11 
months out of the year, with a 
core team of three that expands 
to 11 during the high-intensity 
period from May, when the roses are har- 
vested, through August, when the jasmine 
comes in. In her spare time Biancalana 
heads Les Fleurs d’ Exception du Pays de 
Grasse, a research and development non- 
profit aimed at attracting more producers 


to the area. She was giving a presentation 
on its behalf in 2006 at the World Perfum- 
ery Conference in Cannes when she was 
approached by Demachy. Though she had 
worked with many of the big perfume 
houses, for Dior she went exclusive. The 


relationship is close. “I was the 
second person to smell J’adore 
L’Or, after Francois,” Biancalana 
says, and she wears it every day. 
“I think I'm the only woman 
in the world who can wear her 
own flowers," she says, beaming. 
“It helps that she's a very pretty 
woman," Demachy says with 
a laugh, but it's R&D that truly 
fuels the collaboration. Under 
Demachy 's direction, Biancalana 
has adjusted how she harvests 
her jasmine and is starting to 
plant tuberose, which is primar- 
ily grown in India. In Grasse, 
Demachy hopes to get a version 
that's “less fatty and lactic, 
a bit more singularly floral." 


D emachy is one of the few really prom- 
inent perfumers who likes to get his 
hands in the dirt, and he makes monthly 
visits to the Domaine to check in. But to 
be a perfumer is also to be a chemistry 
nerd, and Demachy is happy to spend the 
rest of his time in his lab, which he built 
at great expense in 2009, at Parfums Chris- 
tian Dior’s headquarters on Rue Teheran 
in Paris. This wasn’t Demachy 's first time 
at the rodeo. When he worked under 
Jacques Polge and Christopher Sheldrake 
at Chanel, he helped set up their labs. 

At Dior he's proudest of the ventilation 
system, “which takes outside air, filters it, 
adjusts it to a constant temperature, 
and then runs it through at a slightly high 
pressure. To do all that and have windows 
that could open was a nightmare for the 
technicians, but we needed it to avoid 
olfactive pollution and also be able to just 
let in some fresh air, too.” 

Ffis office, just off the lab, is anything 
but clinical, the habitat of a man who 
looks to have a rather serious eBay habit. 
It's filled with Dior arcana, an antique 
brass scale, a bottle of Eau Imperiale de 
Grasse made by his grandfather, and 
around 300 flacons of works in progress, 
with such names as Bois Plus, Andalucia, 
and Kiss Me — all of it a reminder of the 
very human man at the head of this vast 
organization. On a typical day Demachy 
waits until the end of the morning to 
test the samples his team of five assistants 
produces. “When were hungry we have a 
more pointed acuity," he says. And plenty 
of time to stop and smell the roses. « 


The Return of 11 IE ROSE 


This famed bloom is having a 
moment thanks to modern , youthful 
takes in the world of scent. 


MAISON FRANCIS 
KURKDJIAN 

A LA ROSE ($245), 

NEIMAN 

MARCUS.COM 


MEMO 

FRENCH LEATHER 
($250), MEMO 
FRAGRANCES 
.COM 


PARTISAN 

PARFUMEUR 

ROSEPRIVEE 
($180), ARTISAN 
PARFUMEUR.COM 


ACQUA Dl PARMA 

ACQUA NOBILE 
ROSA ($176), 
SAKS.COM 


STELLA 

McCartney 

STELLA EAU DE 
TOILETTE ($87), 
SEPHORA.COM 


AERIN 

ROSE DE GRASSE 

($185), 

AERIN.COM 
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Itherapy 


Visit Ultherapy.com/Try to see what your 


It’s time to update 
your profile. 


U Itherapy 


SEE THE BEAUTY OF SOUND’ 


Ultherapy uses safe, non-invasive 
ultrasound to gradually lift and 
tighten skin on the neck, chin and 
brow, and smooth the decolletage. 


FDA-cleared. No downtime. 

Scientifically proven to stimulate 
collagen production. 


AFTER 90 DAYS 


results could look like, or call 844-GetTheLift 


to find a provider near you. 


The non-invasive Ultherapy® procedure is FDA-cleared to lift skin on the neck, on the eyebrow and under the chin as well as to improve lines and wrinkles on the decolletage. For full 
product and safety information, including possible mild side effects, visit www.ultherapy.com/IFU. ©2015 Ulthera, Inc. Ultherapy is a registered trademark of Ulthera, Inc. 1004706A 


By Kevin Conley 

I n early March the office of the 
New York attorney general for- 
malized its investigation into 
Jeffrey Epstein, the financier philan- 
thropist and convicted sex offender, 
focusing on the activities of the Jef- 
frey Epstein VI Foundation and the 
generous gifts that the Virgin Island 
entity has made to U.S. -based brai- 
niac enterprises such as Neuro TV 
and Harvard’s Program for Evolu- 
tionary Dynamics. The case might 
be easy to dismiss if it were only 
a matter of legal registration, but 
there has been plenty of attention 
on the billionaires criminal pat- 
terns before. Many will remember 
recent unresolved allegations that 
he arranged orgies attended by 
Prince Andrew and a teenage con- 
sort. Others may recall his Houdi- 
ni-like escape from a string of sex 
crime charges in 2008. 

Instead of serving the 20 years 
he could have gotten had he been 
convicted of sex trafficking (a 
charge he risked by allegedly trans- 
porting various minors in his pri- 
vate plane), Epstein served only 13 
months in a private wing of a Palm 
Beach jail, thanks to the lusty de- 
fense of his high-priced legal team 
of Roy Black, Alan Dershowitz, 

Ken Starr, and others. As part of 
his sentence he was allowed regu- 
lar 16-hour work releases to his 
home office. 

Who knows what will happen 
with his current case? The attor- 
ney general is concerned that the founda- 
tion run by the Brooklyn native is openly 
operating in New York without legal regis- 
tration — claims Epsteins lawyers consider 
frivolous. But the suspicions will be hard to 
eradicate. At the very least the foundation 
would be wise to curtail its sponsorship of 
Virgin Islands youth organizations. 

Still, Epsteins case reminds us of the 
dark side of philanthropy, when very good 
actions are used as a smoke screen for ques- 
tionable or even criminal activities. In the 
most reprehensible cases, charitable activ- 




MANNERS 
MISDEMEANORS 


MONEY 


CHARITY’S 

MOST 

WANTED 

IT ISN’T ALWAYS 
GOOD WHEN BAD 
GUYS START GIVING. 


ity can provide bad boys access to their 
victims. Think of convicted pederast Jerry 
Sandusky, whose Second Mile founda- 
tion — cited as one of President Bush’s 1,000 
points of light in a 1990 letter of commen- 
dation — put him continually in the pres- 
ence of young boys. Or Bernie Madoff, a 
pillar of public service for New York Jew- 
ish philanthropies — until he wasn’t. 

Maybe the first step to exposing the oc- 
casional criminal hiding among do-gooders 
would be to admit that there are plenty 
of people who engage in philanthropy for 


cynical (if not necessarily illegal) 
reasons. “Using philanthropic do- 
nations to rehabilitate or launder 
one’s reputation is a long-standing 
part of what philanthropy is,” says 
the head of a think tank at a major 
university that is typically on the 
receiving end of huge gifts from bil- 
lionaire alums. (He therefore pre- 
fers to remain anonymous.) “From 
far, far back, philanthropy has pro- 
vided the opportunity for status de- 
velopment and reputation enhance- 
ment.” He points to the monuments 
of ancient Greece or the cathedrals 
of Europe, which were funded by 
the same sort of prominent families 
that today endow cancer centers 
and university buildings. 

In 2013, Americans gave more 
than $335 billion to charities. And, 
obviously, not all of it was intended 
to make up or front for question- 
able behavior. But wherever you 
find that much money changing 
hands, you’re going to find a few 
(possibly quite a few) taking ad- 
vantage of the process. And even 
for those who are not using it for 
illegal means, there is a wide spec- 
trum of intentions. For some phi- 
lanthropy is an earthly expression 
of faith in action; for others it’s just 
a convenient financial instrument, 
part of a strategy for sheltering as- 
sets or attracting positive press. 

Take John D. Rockefeller, the 
rags-to-riches prototype of the 
Protestant work ethic. Although he 
gave to charities all his life (after a 
rare splurge in 1864 for an engage- 
ment ring, he worried that he might have 
to take a temporary break from his month- 
ly tithing), it took a protracted period of 
bad PR to turn those good deeds into the 
Rockefeller Foundation. Between 1902 and 
1904 a muckraking journalist named Ida 
Tarbell ran a 19-part expose on Standard 
Oil’s business practices: pricing out compe- 
tition, controlling railroad transport, ma- 
nipulating supply. Government investiga- 
tions led to the first systematic prosecution 
of a monopoly, under the Sherman anti- 
trust act in 1909; Rockefeller countered by a 


MAY 2015 


T&C 

124 


TOWNANDCOUNTRYMAG.COM 


THIS PAGE AND NEXT: RICK FRIEDMAN PH0T0GRAPHY/C0RBIS (EPSTEIN); KIRBY LEE/ 
USA TODAY SPORTS (STERLING); AP PHOTO/ADAM STOLTMAN (MILKEN) 



KITCHENS 
SHOULD 
COOK BETTER 
NOT JUST 
LOOK BETTER 





Thermador 


FIVE 

INNOVATIONS 
THAT WORK 

THE WAY 
REAL COOKS 
DO 


Meet the innovations that understand serious cooking goes well beyond the aesthetic, from the brand that's been 
redefining the kitchen for a century. The Thermador Pro Grand® Steam Range, featuring the first full-function 
combination Steam and Convection oven. The Freedom® Induction Cooktop gives you the freedom to move pots 
and pans anywhere on the cooking surface. The personalization of the Freedom® Wine Column expands entertaining 
possibilities. The Freedom® Refrigeration offers ultimate design personalization. And the built-in wall oven, 
reimagined by the brand that invented it. For those who love to cook, Thermador delivers a new suite of appliances 
that are simply hotter, cooler, faster and smarter than anything the kitchen has seen. 


HOT OPPORTUNITY. COOL PRIZES. 

Enter our Thermador Sweepstakes for your chance to win great prizes! 
THERMADOR.COM/WIN 


Available at a Thermador dealer near you. Visit Thermador.com 






Thermadar 

REAL INNOVATIONS FOR REAL COOKS® 



RE-IMAGINE 

YOUR DREAM 
KITCHEN 

ONE-TWO-FREE® JUST GOT MORE PERSONAL. 

Buy any range, or any cooktop plus any wall oven, and well give you a FREE dishwasher. Add selected refrigeration to your purchase 
and well now give you the freedom to personalize your kitchen with more FREE products or upgrades than ever before. From 
cooktops to refrigerators to wine coolers, you can choose from a suite of our premium products to create countless combinations, 
all of which mean a savings of up to $6,097 toward your dream kitchen. 


VISIT YOUR LOCAL DEALER OR THERMADOR.COM 


*PROMOTION VALID ONLY ON SELECT THERMADOR MODELS. TO BE ELIGIBLE FOR THE FREE APPLIANCES OFFERED IN THIS PROMOTION, ALL OTHER APPLIANCES MUST BE PURCHASED AT THEIR 
REGULAR PRICE, IN ONE ORDER, AND AT THE SAME TIME. PRODUCTS MUST BE PURCHASED AND DELIVERED DURING THE PROMOTION PERIOD OF JANUARY 1, 2015 THROUGH DECEMBER 15, 2015. 
NO SUBSTITUTIONS WILL BE ALLOWED. PLEASE SEE SALES ASSOCIATE FOR COMPLETE DETAILS. 


©2015 BSH HOME APPLIANCES CORPORATION. ALL RIGHTS RESERVED. 15TH013-04-119689-3 
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MARIA CANALE FOR FOREVERMARK 

Rose cut diamonds and nound 
Fonevenmank centen stones 
illuminate the bnillia nee of the 
Asten Collection. The new Asten 
Bangles, shown hene in 7.38 and 
3.1 1 -canats, is an effortless way 
to add elegance and spankle 
to casual summen nights. 
Exclusively at Neiman Mancus. 

Fon mone infonmation, 
please visit mariacanale.com. 



GREEN HOOK 
GINSMITHS 



PROMOTION 


GREENHOOK GINSMITHS 
AMERICAN DRY GIN 

The flagship pnoduct of 
Bnooklyn-based distilleny, 
Gneenhook Ginsmiths, 
is pnoduced thnough a 
low tempenatune vacuum 
distillation, nesulting in a 
beautifully cnisp and fnagnant 
spinit with notes of j unipen, 
chamomile, and citnus; 
pertect fon backyand gimlets 
on long summen days. 

To punchase the 
Amenican DnyGin, please 
visit astorwines.com. 
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NIC+ZOE 

Treat yourself on someone 
you love with the gift of 
NIC+ZOE. Spend $300 on 
mone on nicandzoe.com 
and receive a free scarf with 
your punchase. Enter Code 
NZMOMTC at check out. 
While supplies last. 

Fon mone infonmation, 
please visit nicandzoe.com. 



This one-of-a-kind pain of Aguamanine Flower Earnings, 
designed by Martin Katz, feature 10 pear-shaped 
aquamarines weighing 7.89-carats. These earnings are 
accented with two nound brilliant diamonds and 264 hand- 
set micnopave diamonds, all set in 18-karat white gold. 

Fon mone infonmation, please visit 

martinkatz.com on call 310.276.7200, 



ABELLAN NEW YORK 

Abelian New York introduces this one-of-a-kind masterpiece featuring Burma Rubies, White 
VVS/VS Diamonds, high dome cabochons of Chnysopnase and Tsavonite Garnets. Handmade 
in New York City and set in 750 (18-karat) solid yellow gold and PT950 Platinum, this creation 
is signed by the artist, with maker’s mark and GIA Certificate fon the rubies. 

Fon mone infonmation, please visit abellannewyork.com on email inforaabellannewyork.com. 
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Donna Distefano 
Handcrafted Fine Jewelry 
Est, 1994 ♦ New York City 
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incorporating his namesake foundation. 

By this criterion — that the goal is to 
get people to love and admire you despite 
the evidence — some of philanthropy's 
most successful practitioners have been 
outright criminals. A1 Capone opened a 
soup kitchen in Chicago for people who 
had lost their jobs after the 1929 stock 
market crash. John Gotti, head of the 
Gambino crime family in the 1980s, spon- 
sored Fourth of July barbecues and fire- 
works displays in his Queens neighbor- 
hood for years, turning civic gestures into 
a long-running mockery of the NYPD 
and its inability to shut those celebrations 
down. After the Hanshin earthquake of 
1995, Yoshinori Watanabe, the boss of 
Japans largest yakuza syndicate, used his 
network of semilegal suppliers to orga- 
nize relief efforts in Kobe, the city closest 
to the epicenter, providing water, blan- 
kets, batteries, and thousands of meals to 
survivors. Watanabe himself helped serve 
rice in parks and evacuation centers. 

I n the age of the never-ending news cycle, 
however, such good works don’t help 
when criminal accusations start piling up. 
For decades Bill Cosby has given hand- 
somely to support education at tradition- 
ally black colleges, including a $20 million 
gift to Spelman College in 1988. None of 
that was mentioned once stories of his al- 
leged brand of creepily specific date rape 
began surfacing. A vigorous philanthropic 
profile can even amplify a public downfall. 
When Lance Armstrong finally admitted 
to having used performance-enhancing 
drugs, he was stripped of the seven Tour 
de France titles he had won. The fact that 
he had helped raise nearly $550 million as 
chairman of the Lance Armstrong Foun- 
dation, the organization he created to in- 
spire cancer survivors, added to the spec- 
tacle of lies and hypocrisy. 

Philanthropy as a quick fix simply 
doesn’t work anymore, thanks to an in- 
creasingly skeptical public. Allan Mayer 
is the chief of “strategic communications” 
at the celebrity PR firm 42West — the 


guy you call when news 
trucks line up outside 
your door. “People are 
smart,” he says. “Nobody 
is fooled when you sud- 
denly show up at a rib- 
bon cutting if you haven’t 
been doing it all along.” 
The one celebrity whose 
public turnaround struck Mayer as sincere 
was Michael Vick, the NFL quarterback 
who served 18 months in a federal prison 
for his role in a dogfighting ring run on 
his property in Virginia. Since his release 
in July 2009, Vick has spoken out against 
animal cruelty in churches and schools, 
and before Congress, and his efforts con- 
tributed to the passage of the Animal 
Fighting Spectator Prohibition Act last 
year. Still, that’s not a model many will be 
inclined to follow. 

If there is a poster boy for the re- 
demptive powers of philanthropy, it’s 
Michael Milken. In 1993 the former junk 
bond king of Drexel Burnham Lambert 
emerged from a minimum security fed- 
eral prison after serving 22 months of a 
10-year sentence for securities fraud. Ffe 
seemed a new man — partly because he 
had abandoned his toupee — and this re- 
vised Milken took advantage of his free- 
dom by dedicating himself to giving back. 
(FTis finances quickly recovered after he 
paid the $600 million in fines and restitu- 
tion; his current net worth is estimated at 
more than $2 billion.) In the decades since, 
he has donated consistently and signifi- 
cantly: more than $60 million to teachers 
and $50 million to George Washington 
University’s school of public health. FTis 
Prostate Cancer Foundation has raised 
$210 million. There is plenty of evidence 
that these good works are sincere. Is it 
also useful? Well, when news of a new 
SEC investigation into whether Milken’s 
involvement with Guggenheim Partners 
had violated his lifetime ban from the se- 
curities industry, Milken’s official denial 
in Fortune magazine read like a recap of 
his past 20 years of giving. « 
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GENEROUS 
ROGUES 
From left: Donald 
Sterling, Michael 
Vick, Jeffrey 
Epstein, Bernie 
Madoff, Michael 
Milken, Lance 
Armstrong. 
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The world’s largest design center is yours to explore, with your 
interior designer or Designer-on-Call. Spread across four floors, 
over 100 inspiring showrooms are filled with thousands of top 
designer furnishings perfect for your home. 

Call 312.S27.70S8 to schedule a complimentary 
consultation with an interior design professional. 


Floors 6, 14, 15 & 16 | 222 Merchandise Mart Plaza 
Chicago | M - F | 9 am - 5 pm I designcenter.com 


theMART 


DESIGN 

CENTER 

at THE MERCHANDISE MART 


DESIGNER-ON-CALL 



Chicago’s Merchandise Mart offers you 2 floors 
dedicated to Outdoor Furnishing, filled with hundreds 
of top product lines in more than 45 inspiring 
showrooms. Find the perfect outdoor furniture for 
your home at the world’s largest design center. 



DESIGNER-ON-CALL 


Call 312.527.7058 to schedule a complimentary 
consultation with an interior design professional. 


Floors 6, 14, 15 & 16 | 222 Merchandise Mart Plaza 
Chicago | M - F | 9 am - 5 pm | designcenter.com 


OUTDOOR FURNISHINGS 

DESIGN 

CENTER 

at THE MERCHANDISE MART 








clara williams company 

l ever changing beauty 


Trunk Show May 14-16 


ELIZABETH ANTHONY 


1180 UPTOWN PARK BLVD. 
HOUSTON, TEXAS 77056 


Create the ultimate personal collection and an ever changing look. Using our signature magnetic clasps, effortlessly embellish CWC 
necklaces with unique centerpieces and tassels. Enhance CWC earrings by adding eye-catching interchangeable drops. 


Carlson’s Fine Jewelry, Naples FL | Elizabeth Anthony, Houston TX | Foxglove Antiques & Galleries, Atlanta GA 
Material Possessions, Chicago & Winnetka IL | Mildred Hoit, Palm Beach FL 
Planters Exchange, St. Simons Island GA | SOUTH, Chapel Hill NC | Veranda, Vero Beach FL 

For other retailers near you visit clarawilliams.com. Call 312.280.7300 to receive a CWC Look Book. 




AN EXQUISITE DIAMOND 
DESERVES AN EXCLUSIVE SETTING 


Sotheby's 

DIAMONDS 


Collection available for purchase at Sotheby’s Diamonds salons and exclusive exhibitions worldwide. 
New York +1 212 894 1400 1 London +44 20 7293 6430 1 Hong Kong +852 2822 8113 1 sothebysdiamonds.com 


SOTHEBY'S, INC, LICENSE NO, 1216058. © SOTHEBY’S, INC, 2015 




ACCESS BEGINS WITH A CAPITAL “G”. 

At Glenmede, we believe the best way to serve our clients is to give them direct 
access to our experts and best thinking — with no barriers or bureaucracy. Our 
low client-to-staff ratio means you'll always have our full attention. Founded 
as an independent trust company by the Pew family in 1956, we’re free from 
conflicting, short-term interests. We take a long-term outlook and measure 
success solely by how we manage your wealth, from one generation to the next. 



Glenmede 

INVESTMENT AND WEALTH MANAGEMENT 


www.glenmede.com 

Glenmede's services are best suited for those with $5 million or more to invest. 
To learn more, please contact Christopher F. Poch at 215-419-6102 or christopher.poch@glenmede.com 


CLEVELAND • MORRISTOWN 


NEW YORK • PHILADELPHIA • PRINCETON • WASHINGTON, DC • WILMINGTON 




Enter today for y o ur chance to win at: 


style.townandcountrymag.com 


NO PURCHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR 
PAYMENT OF ANY KIND WILL NOT INCREASE YOUR CHANCES OF 
WINNING. $25,000 CHANCE FOR CASH SWEEPSTAKES SPONSORED 
BY HEARST COMMUNICATIONS, INC. : HOW TO ENTER: BEGINNING 
FEBRUARY 1, 2014 AT 12:01 AM (ET) THROUGH JANUARY 31, 2016 
AT 11:59 PM (ET), GO TO STYLE.TOWNANDCOUNTRYMAG.COM, 
AND COMPLETE AND SUBMIT THE ENTRY FORM PURSUANT TO 
THE ON-SCREEN INSTRUCTIONS. ODDS OF WINNING WILL DEPEND 
UPON THE TOTAL NUMBER OF ELIGIBLE ENTRIES RECEIVED. ONE 
(1) WINNER WILL RECEIVE $25,000. OPEN TO LEGAL RESIDENTS OF 
THE 50 UNITED STATES AND THE DISTRICT OF COLUMBIA, AGES 13 
YEARS OR OLDER. VOID IN PUERTO RICO AND WHERE PROHIBITED 
BY LAW, SWEEPSTAKES SUBJECT TO COMPLETE OFFICIAL RULES 
AVAILABLE AT STYLE.TOWNANDCOUNTRYMAG.COM 


Enter for the chance to 
win a new wardrobe 

$ 25 , 000 ! 


You could 

• Clothes 

• Shoes 


indulge in all new: 

• Accessories 

• Coats and More 



TILE 


Fashioning 
Your Perfect Fit 


| New Jersey | New York 
Showrooms Nationwide 


in- Francisco | 
1 . 877 . 237.4097 


www.artistictile.com 







Live Life 

1 ADA TT , T» 1 T> 1 1 TT 


1080 Uptown Park Boulevard, Houston 77056 
713.418.1000 | 888-Granduca 
GranducaHouston.com 


320 S. Capital of Texas Highway, Southbound, 
Austin 78746 | Opening October 2015 
512.646.3007 | info@GranducaAustin.com 
GranducaAustin.com 




s GRANDUCA Hotels 


Beyond your expectations 





♦William Noble ♦ 

RARE JEWELS 



Santa Maria Aquamarine 


EXCLUSIVE AQUAMARINE, SOUTH SEA PEARL, DIAMOND & ONYX NECKLACE 
WITH MORE THAN 1,200 CARATS OF AQUAMARINE. PRICE UPON REQUEST. 
AVAILABLE ONLY FROM WILLIAM NOBLE RARE JEWELS. 


866. 401. 2 09 7 / SALES@WILLIAMNOBLE.COM 

IOO HIGHLAND PARK VILLAGE, DALLAS, TX 75205 
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Bon Ton 

PAS QUALE B RU N I 

*v » 

MILAN ROME 

Available at Select Neiman Marcus Locations 


www.pasqualebruni.com - registered style 


TAURUS 


APRIL 21-MAY 21 
Queen Elizabeth II 



The jaunty full Moon 
of the 4th urges you to 
let go and lighten up, 
but with Saturn on the 
edge of a financially 
sensitive part of your 
chart, niggling worries 
will be bringing you 
down. Security means 
everything to you, and 
your best choice is to 
delay crucial decisions 
until mid-June. Venus 
in Cancer is prompt- 
ing you to be more 
forthcoming and open 
in close personal 
relationships, but a 
power struggle near 
the 22nd will rock 
your world unless you 
refuse to engage. 


SCORPIO 

OCTOBER 24-NOVEMBER 22 
Pablo Picasso 



You’re liable to get 
bogged down in dif- 
ficult negotiations 
this month, so step 
back until others 
are prepared to see 
reason. Fortunately, 
Jupiter is at the top 
of your chart, and 
whatever occurs 
near the full Moon 
of the 4th should 
assure you that pro- 
fessionally, at least, 
your e moving in 
the right direction. 
Try to postpone 
major decisions 
until mid-June, and 
get away if you 
can. Travel is linked 
with romance. 


STARSafSIGNS 

HOROSCOPE READINGS FOR THE MONTH AHEAD 


By Katharine Merlin 


.COM 


FOR ADDITIONAL READINGS BY KATHARINE 
MERLIN, GO TO TOWNANDCOUNTRYMAG.COM 


CANCER LEO 


GEMINI 

MAY 22-JUNE 21 
Clint Eastwood 



You don’t appear to 
be thinking clearly 
as May kicks off, 
and with your ruh 
ing planet going out 
of sync, you need to 
learn more about 
current options 
before making an 
important decision. 
Until the 21st the 
Sun will be in a 
behind-the-scenes 
position that urges 
you to step back and 
take a break, and 
Saturn urges you to 
take your time — 
not your strongest 
suit — before jump- 
ing into anything 
new or untested. 

SAGITTARIUS 


NOVEMBER 23— DECEMBER 21 
Taylor Swift 



This month you’re 
more inclined to 
raise questions 
than optimistically 
agree, and this is 
when you should 
subject offers to a 
reality test and give 
yourself time to sort 
out your priorities. 
Mars in your rela- 
tionship angle tends 
to make others 
more contentious 
anyway, and with 
Mercury turning 
backward until June 
11, partners don’t 
seem to be thinking 
clearly, so don’t hesi- 
tate to follow your 
own hunches. 


JUNE 22-JULY 22 
Gisele Bundchen 



May is full of fits 
and starts, but with 
a strong accent 
on the most social 
angle of your chart, 
you should at least 
be having some fun. 
Venus in your birth 
sign amps up your 
charm and draws 
admirers your way. 
With Saturn in your 
work angle, though, 
you’ll either have to 
accept more respon- 
sibility or deal with 
critical associates. 
Take your cue from 
the new Moon of 
the 18th, which 
draws you in unex- 
plored directions. 


CAPRICORN 

DECEMBER 22-JANUARY 20 
Aristotle Onassis 



With Mercury 
moving out of 
phase at midmonth, 
you won’t have the 
satisfying feeling 
that you’re making 
progress. Your best 
aspects involve Jupi- 
ter in Leo (which 
relates to financial 
arrangements) 
and the Sun in 
Taurus — until the 
21st, when creative 
projects and social 
fun are accented. 
More good news is 
that Venus is in your 
relationship angle, 
which means others 
will be eager to bask 
in your company. 

MAY 2015 


JULY 23— AUGUST 23 
T.E. Lawrence 



Jupiter is in your 
favor this month, 
but Saturn is wreak- 
ing havoc with new 
plans. Let others 
have their say, even 
if you already know 
what they’re going 
to tell you. In fact, 
your best option 
is to give snarled 
situations time to 
sort themselves out, 
because Mercury’s 
backward motion 
until mid- June indi- 
cates that there’s 
nothing you can do 
to speed the process 
along, and you’re 
better off focusing 
on your private life. 


AQUARIUS 

JANUARY 21-FEBRUARY 19 
Kerry Washington 



The full Moon of 
the 4th sheds its 
light on your public 
persona — so get 
out there and shine. 
May will not be the 
easiest of months, 
though, since tricky 
decisions loom and 
your choices won’t 
be clear. You should 
absolutely not allow 
anyone to pressure 
you into premature 
commitments. Give 
nebulous situations 
time to sort them- 
selves out, and give 
your attention to 
what’s going on at 
home. Domestic 
change is in the air. 


VIRGO 


AUGUST 24— SEPTEMBER 23 
Warren Buffett 



You’re a perfection- 
ist, but if you try 
to get every detail 
right this month 
you’ll tie yourself 
in knots. Mercury, 
your ruler, is harshly 
aspected and going 
out of phase until 
June 11, so focus on 
what is going right 
and be patient. 
Venus in Cancer 
revs up the most 
social angle of your 
chart, and near the 
16th love is in the 
air. What’s more, 
the new Moon of 
the 18th puts a bril- 
liant spin on con- 
tacts at a distance. 


PISCES 

FEBRUARY 20-MARCH 20 
Gloria Vanderbilt 



Saturn in Sagit- 
tarius indicates that 
you’re approaching 
some kind of profes- 
sional crossroads, 
so step back and 
see which way the 
wind is blowing. 
Meanwhile, Mars 
in Gemini is inten- 
sifying domestic 
issues that will call 
on your organiza- 
tional skills. On the 
bright side, the Sun 
in Taurus accents 
travel, and Venus in 
Cancer is telling you 
to tune into your 
emotions and revel 
in the connections 
that matter most. 


LIBRA 

SEPTEMBER 24-OCTOBER 23 
Marion Cotillard 



May will be an 
uneven month, but 
with Venus entering 
your career angle, 
your popularity is 
on the rise. What 
will be distressing 
is your tendency 
to worry, and you 
won’t be getting 
clear answers about 
work or health 
issues that arise. Just 
remember that 
Saturn in Sagittarius 
makes you prone to 
focusing on worst- 
case scenarios, 
but Jupiter in Leo 
is actually opening 
up your world in 
wonderful ways. 

ARIES 


MARCH 2 1— APR I L 20 
Jessica Chastain 



With Mercury, the 
mind planet, under 
siege this month, 
everyone seems to 
be worried or con- 
fused, and you in 
particular should be 
careful not to over- 
react to unreliable 
information. Mars 
in Gemini makes it 
difficult for you to 
contain your impa- 
tience, but your best 
course is to give 
others the benefit 
of the doubt and 
not act impetuously. 
Heavenly Venus in 
Cancer is all about 
family and home- 
related matters. 
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MORENA BACCARIN FOR HEARTS ON FIRE, heartsonfire.com Hearts On Fire Stores, Authorized Retailers, 877-PERFECT 


HEARTS ON FIR 

THE WORLD'S MOST PERFECTLY CUT DIAMOND® 


W E D.B I N.G S 



JUST THE 
BEGINNING 
Nell Diamond and 
Teddy Wasserman, 
at the finale of 
their three-day 
wedding in France. 


TheA 

f LIST 

AN EXPERTLY 
COMPILED 
SOURCEBOOK 
FOR THE MOST 
DISCERNING 

OF WOMEN: THE 
TOC BRIDE. 


« 
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WEDDING PAPER DIVAS 


TRUE 

Ballet Sc Baseball 

TO THE 

Mimosa Sc Martini 

TWO OF 

Paris Sc Austin 

YOU 


8 FREE SAMPLES Feel the difference our quality makes. 
Code: 42TRYWPD Expires 12/31/15 


WEDDINGPAPERDIVAS.COM 



WARREN YAMAMOTO 


THE PLEASURE OF YOUR COMPANY 


MARRIAGE OF THEIR CHILDREN 


EVELYN 


JOSEPH 


TWO THOUSAND AND FIFTEEN 


AT THREE O CLOCK IN THE AFTERNOON 


KOHL MANSION 


2750 ADELINE DRIVE 
BURLINGAME, CALIFORNIA 


1 J|r ■ 


/ 


w 



L A 



introducing the concord square collection 






* 

kate spade 

NEW YORK 




OLEG CASSINI 


Opulence is in the details with this season s rich brocades, crystal 
beading, and delicate lace appliques. Clean lines accentuate 
fantasy accents for the bride with sophistication, style, and grace. 
BOOK A GOWN CONSULTATION TO FIND YOUR PERFECT LOOK. 
CALL 877 . 923 . 2743 OR VISIT OLEGCASSINIWEDDINGS.COM 


Oleg Cassini 


WEDDING DRESS COLLECTION AT DAVID'S BRIDAL 






.--■V 

I 


*■■■ 
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WEDDINGS 

DIRECTORY 

THE BIG QUESTION 
COMES FIRST. IT THE 
REPLY IS AFFIRMATIVE, 

A SLEW OF INQUIRIES 
FOLLOW: WHO WILL 
DO YOUR FLOWERS? 
YOUR DRESS f YOUR 
HAIR f YOUR BANDS f 
YOUR HONEYMOON? 

7&C PRESENTS THIS 
SPECIAL SECTION TO 


l t|P* 


HSi 


FROM TOP: 

KWIAT DIAMOND 
FLORAL EARRINGS 
($30,000), KWIAT 
.COM; ASSAEL 
PEARL AND DIAMOND 
BROOCH ($24,000) 
AND NECKLACE (BY 
SPECIAL ORDER), 

212- 819-0060; SARA 
WEINST0CK GOLD 
RING ($17,900) AND 
EARRINGS ($5,060), 

213- 291-9888 
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DOWNTON 
l-DO’S 
The bride, in a 
Valentino jumpsuit 
and a hat by 
Leah C. Couture 
Millinery, and the 
groom, at West 
Wycombe Park. 
MRS. JOHN L. 
STRONG WEDDING 
INVITATION SUITES 
(FROM $4,000 
FOR 100), 
MRSSTRONG.COM. 


Masterpiece 


T heir siblings had weddings 
in the Hamptons, where 
their families have neigh' 
boring homes, so Lacey and 
Aaron Chaus chose to hold their 
nuptials much farther afield, in 
the English countryside. The ceL 
ebration kicked off at Cliveden 
House, with falconry, high tea, 
and dinner the next day at West 
Wycombe Park. The ceremony 
itself was held at Highclere CaS' 
tie — a.k.a. Downton Abbey. The 
86'year'old stationers Mrs. 

John L. Strong hand'printed an 
itinerary on four'ply stock with 
gold beveled edges: The rehearsal 
dinner card was engraved with a 
partridge from the company’s 
archives, the invitation with a 
gilded rendering of the majestic 
Highclere Castle. « 


A WEDDING Off 
A HISTORIC ENGLISH 
ESTATE CALLS LOR 
INVITATIONS WITH 
AN EQUALLY 
IMPRESSIVE LINEAGE, 



Initial 

THOUGHTS 

A NEW WAVE OF MODERN 
MONOGRAMS AND CUSTOM 
CRESTS ON INVITES 
SETS THE TONE FOR THE 
FESTIVITIES AHEAD. 





LOVE 

ILLUSTRATED 

CLOCKWISE FROM TOP: 

HOLLY H0LL0N (FROM 
$2,800), HOLLYHOLLON 
.COM; SHANNON 
KIRSTEN (FROM $450), 
SHANNONKIRSTENSTUDIO 
COM; RACHEL ROGERS 
(FROM $500), RACHEL 
ROGERSDESIGN.COM. 





-f.t. — 



WELCOME 

TRADITION 

FROM TOP: 

BELLINVIT0 

(FROM $1,700), 
BELLINVITO.COM; 

STEPHANIE 
FISHWICK (FROM 
$750), STEPHANIE 
FISHWICK.COM. 
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BARKEREVANS.COM (COUPLE) 


800 . 429.0996 










REEM 

ACRA 



saks.com 


Visit the Saks Bridal Salon, New York and Beverly Hills 



SETHI 

COUTURE 



ELEVATE THE 
weAxidt 


sedj^oicu^. 




CLAY POT NOLITA 

NEW YORK, NY 800-989-3579 
CLAY-POT.COM 


PETER FRANKLIN JEWELERS 

ANGOLA, IN 260-665-3715 
PETERFRANKLIN.COM 


DONALD HAACK DIAMONDS 

CHARLOTTE, NC 704-365-4400 
DONALDHAACK.COM 


SOFIA JEWELRY 

MILL VALLEY, CA 415-388-8776 
SOFIAJEWELRY.COM 


MARK KNIPE GOLDSMITHS 

CONCORD, NH 603-224-2920 
KNIPEGOLD.COM 


STEVEN BERNARD JEWELERS 

DEARBORN, MI 313-562-8484 
STEVENBERNARDjEWELERS.COM 



Featuring the Collections 

OSCAR DE LA RENTA 
MONIQUE LHUILLIER 
VERA WANG 
NAEEM KHAN 
CAROLINA HERRERA 
INBAL DROR 
ALON LIVNE 
ZUHAIR MURAD 
MIRA ZWILLINGER 
PETER LANGNER 
ANGEL SANCHEZ 
LELA ROSE 
JENNY PACKHAM 
ANNE BARGE 
COSTARELLOS 
LE SPOSE Dl GIO 
MATTHEW CHRISTOPHER 


of 


MARK INGRAM 


ATELIER 


Park 55 Building 1 10 East 55th Street New York City 212.319.6778 Appointment Only 

markingramatelier.com 



T&C WEDDINGS 

THE VENUE 



HISTORIC HOMES - 
AND A PRIVATE 
ISLAND - THAT ARE 
SURPRISINGLY 
WEDDING-FRIENDLY. 


HISTORY: 

This plantation 
near Charleston, 
South Carolina, 
was established 
in 1681. 


BONUS: 

The property’s 
Avenue of Oaks, 
two rows of huge 
trees planted in 
1743, is wedding- 
picture heaven. 


DRAWBACK: 

Ceremonies can 
take place on the 
front lawn or in 
the rustic Cotton 
Dock, but not 
in the house itself. 


HISTORY: 

Frank Sinatras 
modern Palm 
Springs home, 
built in 1947. 


TWIN PALMS 

BONUS: 

The recording 
equipment and 
piano-shaped 
swimming pool 
are still intact. 


DRAWBACK: 

There’s a crack 
in a bathroom 
sink from a 
champagne bottle 
Sinatra threw 
at Ava Gardner. 


HISTORY: 

Iconic modernist 
domicile built 
by Philip Johnson 
in 1949 for his 
personal use. 


BONUS: 

The 13 other 
structures on 
the property 
designed by the 
architect, plus 
his art collection. 


DRAWBACK: 

Just 50 guests 
can fit inside 
the Glass House, 
and the other 
buildings hold 
only about 60. 


CHATEAU VAUX LE VICOMTE 


THE MOUNT 


LOCUSTS 

ON 

HUDSON 

HISTORY: A Hud- 
son Valley estate 
that was owned by 
a former wife 
of Vincent Astor. 

BONUS: There’s a 
farm and a view of 
the Hudson River; 
the grounds can 
fit up to 300 guests. 

DRAWBACK: The 

modern art in the 
main house may 
not be to your taste. 


HISTORY: 

This chateau 
was designed by 
the architect 
of Versailles and 
is just an hour 
from Paris. 


BONUS: 

The grand 
gardens and his- 
tory — previous 
guests included 
Touis XIV and 
Moliere. 


DRAWBACK: 

Dancing inside 
the chateau 
is forbidden (but 
tents can be built 
for partying 
outdoors). 


BONUS: The bride 
can get ready 
in Wharton’s 
bedroom, where 
she wrote some of 
her novels. 

DRAWBACK: 

There is no single 
large ballroom, 
so the reception 
will be spread out 
over the estate. 


MUSHA 

CAY 


HISTORY: Aprivate 
island in the Bahamas. 


HISTORY: Edith 
Wharton’s estate, 
designed by the 
author herself, 
is in Tenox, Mas- 
sachusetts. 


BONUS: Afleetof 
boats are at the bride 
and groom’s disposal 
to take guests to 
10 nearby islands. 

DRAWBACK: The 

island sleeps a 
maximum of 24, so 
additional guests need 
to stay on chartered 
yachts or on other 
islands in the Exumas. 
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CLOCKWISE FROM TOP: VAUX-LE-VICOMTE; KEVIN SPRAGUE/THE MOUNT; L0CUSTS-0N-HUDS0N; BEAUMONDEVILLAS.COM; MUSHA 
CAY AND THE ISLANDS OF C0PPERFIELD BAY; EIRIK JOHNSON/COURTESY GLASS HOUSE; ROBERT SMITH/THE CHART GROUP 
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STARTING 
LINEUP 

Lucrezia Buccellati 
married David 
Wildenstein, of 
the art family, 

Wl in Tuscany in 
May 2013. Their 
wedding was the 
impetus for the 
new collection. 



GOLDEN COUPLE 
Lucrezia and David 
both come from 
families with deep 
traditions in art and 
jewelry, and they’re 
collaborating on 
a future collection. 


A FAMILY WEDDING 
INSPIRES A NEW BRIDAL 
COLLECTION — THE 
FIRST IN A CENTURY-OLD 
TRADITION. 

By Stellene Volandes 

W omen have been choosing 
Buccellati cocktail rings as 
an alternative to the traditional 
diamond solitaire engagement ring for 
years. But it took the Tuscan wedding of 
fourth 'generation designer Lucrezia Buc- 
cellati — great-granddaughter of the com- 
pany’s founder — to inspire a collection 
of actual engagement rings and wedding 
bands. The pieces feature such Buccellati 
signatures as the handcrafted “lines” of the 
rigato technique and metalwork inspired 
by lace and tulle, but they also reflect a 
lighter, more youthful aesthetic. When 
naming each piece, however, Lucrezia and 
her father Andrea stuck firmly to estab- 
lished lore. Each is meant to embody the 
spirit of an iconic muse from European lit- 
erature. So, then, are you more like Dante’s 
Beatrice or Shakespeare’s Titania? « 
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m hi n ka 


WHEN YOU DREAM OF YOUR PERFECT WEDDING 

YOU WAKE UP HERE. 



& Celebrations 


THE BREAKERS 

PALM BEACH 


YOUR VISION IS OUR VOW 


An exquisite oceanfront ambiance and impeccable attention to detail make for a wedding destination like no other. 
Celebrate each moment and embrace every memory as your day becomes a dream and your promise comes to life. 


44-H 


§* 


Scan with your smartphone to 
start planning your wedding. 


weddingsbythebreakers.com | 1 - 888 - 329-6967 | Palm Beach, Florida 
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THE JEWELRY 



Band THEORY 

IF YOU’RE READING THIS YOU’RE PROBABLY ALREADY WEARING 
AN ENGAGEMENT RING. A GUIDE TO WHAT COMES NEXT. By Emily Setter 



KARA ROSS RING 

($1,095), BLOOMING 
DALES.COM 


CLASSIC BRIDE 

Shes simple and modern — 
don’t dare call her plain. 

YAEL SONIA 

BANDS ($2,800), 

YAELSONIA.COM 



CARTIER RING 
(FROM $20,600), 
CARTIER. US 


BOHEMIAN BRIDE 

The woman with a bouquet of wild' 
flowers likely wants a band to match. 


C00MI BAND 

($11,000), 

SAKSFIFTH 

AVENUE.COM 


TIFFANY & CO. 

BAND (PRICE 
ON REQUEST), 
800-843-3269 


gold rings. 



COOL BRIDE 

She’s not interested in playing 
princess for the day ever. 


DIAMOND BRIDE 

She wants something 
more opulent than plain gold 
to mark the occasion. 


^COUNTRY 


(COUNTRY 


VAHAN JEWELRY 

RING ($3,225), 
VAHANJEWELRY.COM 


ABELLAN NEW 
YORK RING 

($11,700), 

ABELLAN 

NEWYORK.COM 


Y0SSI HARARI 

RING ($3,790), 

BERGD0RF 

G00DMAN.C0M 


GRAFF BAND 
(PRICE ON 
REQUEST), 
GRAFF 

DIAM0NDS.COM 


jz ' v: 


MUNNU THE 
GEM PALACE 

BAND ($7,500), 
BARNEYS.COM 


T0WN& 


TODD REED RING ($7,700), 
TODDREED.COM 


LORDS of 

the RING 

A CHOICE SELECTION FOR 
EVEN THE MOST 
JEWELRY AVERSE GROOM. 


Solange Knowles and 
Alan Ferguson on their 
wedding day. 


W edding bands became IlV .. T- jj 1 
popular among men Jt 

only during World War II, 
when soldiers wore them as a | 

reminder of loved ones far , ~ AIT,.'-: 
— % away. But there are 1 

, ■ dft still those who resist the ring, the 
ivVfi British royal family among them. 
Prince Charles wears his hidden 


F HARRY WINSTON 

' ’«■ RING ($1,700), 

m 212-399-1000 

under a signet on his pinkie, and Prince Wil- 
liam has forgone one entirely. These options, 
then, shall be in service to future kings. « 
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LAWRENCE SCHWARTZWALD/CORBIS (BESSETTE KENNEDY); NEIL R A S M U S /B FA N Y C . C 0 M (PEAN); JOSH B R ASTED/G ETTY IMAGES 
(KNOWLES & FERGUSON); DAVID M. BENETT/GETTY IMAGES (DELEVINGNE); ANDREAS SOLARO/GETTY IMAGES (CLOONEY) 
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minted. 






MS. AWMAREL E M E Tl 5 C i-’ & MB. JAMES ASTER 
14 tl U35YANT i T ft t E t 

APART MIHT P3 

sam fRAtfeucQ n CALtroftNSA tiiia 


custom design 

FLAWLESSLY DELIVERED. 





guest address printing, 
now designed to match your invitation. 


, 


GRACE an d BRETT 

J Cl 9E N I'D hJ AH DEE WS 




15% OFF 

wedding 

orders 

CODE: TCWED2015 
EXPIRES 12/31/2015 

MINTED.COM 




THE SOCIAL MEDIA 
STARS ALIGN WHEN 
A BRIDE-TO-BE 
BUYS THE CAROLINA 
HERRERA DRESS 
OF HER DREAMS. 

By Sarah Bray 


L ike many women of this 
decade, Cheryl Lynn 
Boland turned to the 
organizational website Pinter ' 
est for wedding inspiration. 

“As a decorator, Im on it all the 
time,” the DC 'based interior 
designer says. “So I had a secret 
Pinterest board in the making 
for my wedding.” It included 
cherry blossoms branching 
out of large porcelain ginger 
jars, mint juleps in frosty silver 
cups, bridal portraits shot by 
Cecil Beaton, and her recep' 
tion venue, Congressional 
Country Club. 

When Boland finally found 
the dress, the Juliet gown from 
Carolina Herreras Signature 
Collection, an associate at the 
brand s Madison Avenue bridal 
salon mentioned a #Carolina 
HerreralnspiredBride 
Pinterest contest. The prize 
for best board: a fitting with 
Herrera herself. When Boland 
got home she entered, and on 
Valentine s Day a bouquet of 
white roses and hydrangeas 
arrived at her door, with com 
gratulations from the house of 
Herrera. On the final fitting 
before the May wedding, the 
designer was indeed present, 
and “she made the dress fit like 
a glove.” Her advice for the 
bride'tO'be? “You are perfect. 
Do not gain or lose a pound.” « 


PINNED UP 
Above: l\\e bride at her 
fitting with Mrs. Herrera. 

The gown featured a 
fit-and-flare silhouette, 
chantilly lace on the 
neckline and back, and 
buttons down the 
chapel-length train. 
CAROLINA HERRERA NEW 
YORK GOWN (PRICE ON 
REQUEST), 212-249-6552. 


WEB 

COMPATIBLE 
Cheryl Lynn and 
Brian Boland walk 
down the aisle. 
Below: “Something 
blue” in the 
gown’s lining. 


AST R I D PHOTOGRAPHY (COUPLE); EDWIN TSE, HAIR AND MAKEUP BY BEAUTYBYADALIZ.COM (4) 



place & escort cards 


minted. 

A DESIGN MARKETPLACE 



FREE GUEST NAME PRINTING 




Tjh*r% , 




15% OFF 

wedding 

orders 


T*i,i t ii 


CODE: TCWED2015 


EXPIRES 12/31/2015 


MINTED.COM 




THE WORLD'S ONLY 


STAR LUXURY INCLUDED® HONEYMOON 



ALL INCLUDED, ALL UNLIMITED, ALL THE TIME. 


MORE QUALITY INCLUSIONS THAN ANY OTHER RESORTS 


ON THE PLANET 



You share so much together. Your hopes. Your dreams. Your love. So why not share the honeymoon of a lifetime together at Sandals Resorts, 
where endless possibilities await you at the world's only five-star Luxury Included® resorts. The sky's the limit in our heavenly Love Nest 
Dream Suites, many with butler service, all unmistakably extravagant. At Sandals, love is all you need, because everything else is included and 
unlimited. Endless land and water sports, including unlimited waterskiing and scuba diving for certified divers, premium drinks 24/7, Gourmet 
Discovery Dining at up to 16 outstanding restaurants per resort, and all the indulgences of the world's most decadently romantic honeymoon. 


STAY/T H R E E 

T H E^^DONG’S 

SANDALS’ FREE* BEAUTIFUL 
BEGINNINGS WEDDING WITH 
A THREE-NIGHT STAY OR MORE! 

JAMAICA • ANTIGUA • SAINT LUCIA • BAHAMAS • GRENADA • BARBADOS 


LOVE IS ALL YOU NEED 

1-877-SANDALS • SANDALS.COM/WEDDINGMOONS 
or call your Travel Agent 


Activities vary by resort. *A Beautiful Beginnings wedding is free with stays of 3 paid nights or more in all room categories. All weddings are subject to mandatory marriage officiant and government documentation fees, which vary by island, 
and must observe the respective island's residency period. All fees subject to change at any time without prior notice. Sandals® is a registered trademark. Unique Vacations, Inc. is the affiliate of the worldwide representative of Sandals Resorts. 
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Choosing, 

the ONE 6 

FROM MINIMAL TO 
ORNATE, WE PROPOSE 
SOME OF OUR 
FAVORITE GOWNS. 


INES Dl SANTO 


LELA ROSE 

($5,995), 

205-871-2888 
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RIVINI BY 
RITA VINIERIS 

($ 6 , 000 ), 

RIVINI.COM 
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FRESH START 
Devoid of 
embellishment, 
Amsale’s Demi 
gown is a study 
in form and 
fabric. $3,650, 
AMSALE.COMJ 
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JOHANNA 

JOHNSON 

($5,980), 

646-396-5338 
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ANGEL 

SANCHEZ 

($5,390), 

ANDREASFOR 

THEBRIDE.COM 
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REEM ACRA 

t (PRICE ON 
REQUEST), 
REEMACRA.COM : 

ft|R 

m m, i>: , 


•**. J5 


OSCAR DE 
LA RENTA 

($6,990), 

MARKINGRAM 

ATELIER.COM 
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ROYAL ENTRY 

Monique Lhuillier’s Elizabeth gown is 
draped in rose gold-embroidered tulle. 

$16,500, M0NIQUELHUILLIER.COM. 
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R0M0NA 

KEVEZA 

($5,995), 

R0M0NA 

KEVEZA.COM 



OLEG CASSINI 

- ($1,450), 
OLEGCASSINI 
WEDDINGS.COM 


RICHARD MAJ C H R ZAK/STU D I 0 D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (DRESSES ON MANNEQUINS) 


BAHA 

MAR, 

WELCOME TO THE NEW RIVIERA 



THE BAHAMIAN RIVIERA AWAITS. Begin your new chapter together in splendid style. The world's most celebrated hotels, including 
the dazzling Baha Mar Casino & Hotel, provide a glamorous and unforgettable setting for your special day in Nassau, The Bahamas. 
Opening March 27, 201 5. BahaMar.com | 844.800.1333 


BAHA MAR CASINO & HOTEL | ROSEWOOD | SLS LUX | GRAND HYATT 
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SEERSUCKER 

Known for classic 
American staples, 

Brooks Brothers made 
only 250 of these 
limited edition 
seersucker tuxedos. 
BROOKS BROTHERS LIMITED 
EDITION SEERSUCKER TUXEDO 
($498), SHIRT ($135), AND BOW 
TIE ($60), BROOKSBROTHERS.COM. 


Play It COOL 

LI CHINA brics like seersucker 
AND LINEN CAN ENSURE A 
SMOOTHLY COMPOSED GROOM. 


RALPH LAUREN 
BLACK LABEL LINEN 

TUXEDO ($2,095), 
SHIRT ($395), AND 
BOW TIE ($125), 
RALPH LAUREN.COM 


By Sam D angremond 


BURBERRY LONDON 

TUXEDO JACKET 
($1,250), SHIRT 
($495), AND BOW TIE 
($155), BURBERRY 
.COM; ETR0 PANTS 
($607), ETR0.C0M 


VERDURA CUFF 

LINKS ($5,800), 
VERDURA.COM 


LINEN 

Embrace the wrinkles. 
They add character 
to the ensemble and give 
it a signature look. 


EDI0S NAPOLI 
SHIRT ($295), 
BLOOMING 
DALES.COM 


MARC JACOBS 

MOCCASINS 
($860), MARC 
JAC0BS.C0M 


WHITE 

What used to be a summer 
only item is no longer 
subject to rigid parameters. 
A white jacket still looks 
great in warm weather. 


M0NTBLANC 

WATCH ($34,500), 
M0NTBLANC.COM 


I n the early 1980s Giorgio 
Armani said he loved linen 
because it was a noble 
fabric that had unlimited pos' 
sibilities. Edwin Schlossberg 
took that philosophy to heart 
for his summer wedding to 
Caroline Kennedy on Cape 
Cod a few years later; for the 
occasion he paired a blue linen 
suit with a silver linen tie. 

The 10 ushers (JFK Jr. was best 
man) wore blue linen blazers, 


white linen trousers, gray 
linen ties, and cornflower'blue 
boutonnieres. 

As summertime tempera' 
tures even at seaside resorts 
can reach into the 80s or 
higher — causing a fellow to 
perspire at the exact moment 
it s most unwelcome — it s easy 
to see why breathable fabrics 
like linen and seersucker 
are the smart choice for warm' 
weather nuptials. « 


32 


T&C WEDDINGS MAY 2015 
TOWNANDCOUNTRYMAG.COM 


RICHARD MAJCHRZAK/STUDIO D, STYLED BY JILL TELESNICKI FOR R.J. BENNETT REPRESENTS (BURBERRY, RALPH LAUREN); 
DAVID LAWRENCE/STUDIO D, STYLED BY ANITA SALERNO FOR R.J. BENNETT REPRESENTS (SHIRT, SHOE) 




A LEGACY OF LUXURY. 


NOW AT OVER 30 OF THE WORLD S 
FINEST HOTELS & RESORTS. 


FIFTH AVENUE’S 
FINEST 

The St. Regis New York 
reveals the transformation of 
it’s most coveted ballroom. 


Unparalleled service meets 
contemporary sophistication 
at Manhattan's Best Address. 


TWO EAST 55TH AT FIFTH AVENUE 
NEW YORK, NEW YORK 

stregis.com/newyork 

1.877.STREGIS 


RennyQ^) Reed 

floral and event design 


FLORAL DESIGN BY 


STREGIS.COM 







N G S ^ 


MOVING 

Mountains 

WHEN A BRIDE 
EXPECTS MIRACLES, 

SHE KNOWS 
WHOM TO CALL. 


ER 


By Stellene Vo lanaes 


W , r/f/tf 
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ASPEN HIGH 
Event planner 
Bronson van Wyck 
created a chapel in 
a Colorado meadow 
for the wedding 
of Alexandra Steel. 
Dinner was in one 
blue tent on the 
property; dancing 
was in another. 


T 


he worst thing that can 
happen at a wedding/’ 
says event designer 
Bronson van Wyck, “is that 
guests can tell the bride and 
groom are stressed — usually 


about something no one else 
has even noticed.” For ex- 
ample, a sudden snowstorm in 
Aspen in June. The wedding of 
Alexandra Deaton Steel and 
James Michael Scott, a Van 


Wyck & Van Wyck affair, was 
to be set in an open meadow 
on Aspen Mountain. A frame 
structure inspired by Thorn- 
crown Chapel, by Frank Lloyd 
Wright disciple Fay Jones, had i 
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IRA LIPPKE AND JASON WALKER FOR IRA LIPPKE STUDIOS (VAN WYCK, BRIDE AND 
GROOM, CEREMONY); GERTRUDE AND MABEL/JUDY PARKER (CHAPEL, 2; DINING TENT) 



for information visit LELAROSE.COM 



PROMOTION 



Style 

FtLE 


FOR THE BRIDE & GROOM 



KRIZANTI COLLECTION 



Krizanti Collection represents jewelry crafting at its finest. 
Our unique designer line is created exclusively for the bride 
who wants to be different. Each piece is handcrafted and 
personalized for the individual’s desire. Krizanti pieces will 
shine not just for a lifetime, but for a generation to come. 

For more information, please visit krizanti.com. 


THE SURREY 

New York City's only Relais & Chateaux hotel, The Surrey is an 
intimate, award winning experience that channels Manhattan 
culture through discreet service. 

For more information, please visit thesurrey.com. 



SANDALS 

Set along the best beaches in Jamaica, Antigua, Saint Lucia, 
the Bahamas, Grenada, and Barbados, it’s no surprise that 
Sandals Resorts is a top pick for destination weddings and 
honeymoons. Exclusive Sandals Resorts Weddingmoons® 
are tailored, custom, and seamless-and every moment is 
made with love at these award-winning resorts. 

For more information, please visit sandals.com. 


TO ACCESS OUR EVENTS AND PROMOTIONS, GO TO TOWNANDCOUNTRYMAG.COM/INSIDER 


GAIN INSIDER ACCESS TO SPECIAL OFFERS, EVENTS & PROMOTIONS £ -|P 

FOLLOW US ON INSTAGRAM @TownAndCountrylnsider Lil 
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Ptfz/r Rocks Deserve 

Krizanti Rings 


MADE IN USA 


800-445-7617 www.krizanti.com 




NATURAL 
AFFECTION 
Alexandra 
and Janies 
(above), who 
met in Aspen, 
treated their 
guests to a 
weekend filled 
with their local 
favorites. 


»->been erected, and the dinner 
and dancing tents had been 
built. About 45 minutes before 
the beginning of the ceremony 
the snow started to fall and the 
temperature dropped about 
30 degrees. “I dispatched every 
free hand to collect all the 
fur, fleece, and cashmere in 
Pitkin County/’ van Wyck says. 
“When the guests arrived they 
were given blankets to wrap 
themselves in, or Oriental rugs 
to drape over their laps, and hot 
chocolate. They never knew 
this wasn’t exactly how it was 
supposed to be.” 

Van Wyck, a Yale history 
major who started his career 
as a protocol aide to Ambas- 
sador Pamela Harriman in 


Paris and then worked in the 
set department at Paramount 
Pictures, has a knack for creat- 
ing dramatically scaled events 
that feel like intimate dinners 
at home. The key, he says, is 
the hosts’ generosity. “The best 
parties happen when the hosts 
really share of themselves. I 
mean that in relation to how 
they approach their guests’ 
food, and drink, and comfort, 
but also what hosts reveal 
about themselves through the 
details of the party.” 

The Steel-Scott wedding 
presented guests with a fully 
coordinated weekend in Aspen. 
There were guided hiking tours 
and rafting trips, a clam bake, 
a breakfast at the bride’s family 


home, and picnics catered by 
Hickory House, the couple’s 
favorite barbecue place. Each 
event was connected to the sto- 
ry of how they had met in As- 
pen: After the rehearsal dinner 
drinks were served at the Sky 
Hotel, where the groom once 
worked; hikes were guided by 
the Aspen Center for Environ- 
mental Studies, where the bride 
taught summer classes. Dessert 
was the groom’s choice: Boston 
cream pie. The dinner tent was 
covered in fabric in the bride’s 
chosen cornflower blue. And 
after a full night of wedding 
activities, the Steel family con- 
tinued the benevolence: They 
reseeded the meadow where 
the ceremony took place. « 


Party 

PEOPLE 

FOUR WEDDING 
PLANNERS REVERED 
FOR THEIR SUPREME 
ORGANIZATIONAL 
SKILLS, CREATIVE 
EXTRAVAGANCE , AND 
UTTER DISCRETION. 


YIFAT OREN 

Tasteful, paparazzi-free wed- 
dings are Oren’s specialty. As 
a result, her clients consist of 
Hollywood’s most elite couples: 
Natalie Portman and Benjamin 
Millepied, Rosetta and Baltha- 
zar Getty, and Reese Wither- 
spoon and Jim Toth. YIFATOREN.COM 


FAIT ACCOMPLI 

The London-based firm knows 
the ins and outs of Bucking- 
ham Palace. Princess Diana 
often hired Fait Accompli for 
fundraising events, and Prince 
Harry reportedly tapped it to 
transform three state rooms 
into a club for Kate and Will’s 
wedding after party. Nonroyal 
clients include Nell Diamond, 
who sought the company’s ex- 
pertise for her internet-break- 
ing wedding (see T&C Weddings 
page 52). FAITACCOMPLECO.UK 


TARA GUERARD 

When it comes to big tradi- 
tional weddings, Charleston- 
based Guerard is the authority. 
For brides with a budget of 
at least $300,000, she’ll make 
Gone with the Wind- style magic 
happen. Blake Lively and Ryan 
Reynolds’s plantation wedding 
is evidence. TARAGUERARDSOIREE.COM 


DAVID MONN 

Monn has created events at 
the White House, the Metro- 
politan Museum of Art, and the 
New York Public Library. His 
philosophy: Each detail must 
contribute not only beauty but 
also meaning. The results prove 
his theory. DAVIDMONN.COM 
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18 KARAT - PLATINUM - FINE GEMS 



Brown & Co. Jewelers, GA 800.535.0620 | Cathy Eastham Fine Jewelers. TX 432.682.8008 | Coffrin Jewelers. FL 941.366.6871 | 
Confers Jewelers, pa 814,355.8836 | Deutsch & Deutsch. TX www.deutschjewelers.com | Diamonds Direct, fl 727.867. 4006 | 
Donald haack diamonds, nc 704.365.4400 | ford, gittings & Kane jewelrs, ga 706.29i.88i i | galloway & moseley fine 
JEWELERS, SC 803.775.1209 j GAUSE & SON JEWELERS, FL 352.732.8844 | JEWELRY DESIGN CENTER. WA 509.487.5905 | JEWELRY STUDIO. 
NJ 609.967.4653 | Ketterman's Jewelers, va 730.777.0033 | Orin Jewelers, mi 734.422.7030 | Rogers Jewelry co, CA 
www.thinkrogers.com | Skibell Fine Jewelry, TX 214.691.5123 | Susan Robinson Fine Jewelry, TX 903.581.5530 | 

Tipton s Fine Jewelry. OK 580.357.9472 | Van Atkins Jewelers. MS 662.534.5012 | 


PLEASE VISIT WWW.JYESCORP.COM for more retailers 
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Garden 

CEREMONY 

A COLLECTION 
OF LILLIPUTIAN 
BOUQUETS 
UPDATES WHAT 
IT MEANS TO 
WEAR FLOWERS 
IN YOUR HAIR. 

By Jamie Rosen 


A; 

1 3Jt 


nnelise Peterson Winter 
planned her Novem- 
_ber wedding to David 
Winter in a month and a half, 
but the fashion consultant and 
Cle de Peau brand ambassador 
made sure every detail fit the 
romantic whimsy of the day 
down to her hair. After spot- 
ting baby’s breath woven into 
the models’ tresses at Marche- 
sa’s recent bridal show, she con- 
tacted her go-to stylist, Janelle 
Chaplin of O&M (originalmineral 
.COM), to dream up a version of 
their own. Her finished look 
was more abundant than its in- 
spiration, with flowers selected 
on the day of her New York 
nuptials. “I’ve always loved 
daisies. They’re happy; they’re 
timeless,” she says. “And they 
last forever.” « 
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KEVIN TACHMAN 






Exclusively at Blue Nile blu 



i le . bluenile.com/MoniqueLhuillier 




HE FLOWERS 


STUDIO CHOO 
SAN FRANCISCO 
A flower shop 
founded by two 
best friends who 
take blooms 
seriously. 

$650, STUDIO 
CHOO.COM. 


A NATIONAL SURVEY 
OF BOUQUETS OF 
WILDFLOWERS, 
EDIBLE GREENS, AND 
AROMATIC HERB§. 


I f the couple’s love knows 
no bounds, why should the 
bride’s bouquet? The tidy 
bundle seems to have been 
tossed in favor of arrange' 
ments that evoke a Dutch still 
life. Dallas favorite Bows & 
Arrows composed a bouquet 
of coral charm, chinaberry 
foliage, bougainvillea, and pop' 
pies for a spring ceremony For 
another recent bride New York 
florist Rawan Rihani inter' 
spersed camellia branches and 
wild greens with dahlias, blue 
thistle, and garden roses. “A lot 
of brides remain traditional 
in other areas but want to 
experiment with the flowers,” 
says Rihani, who is behind the 
newly launched floral division 
of bohemian emporium Stone 
Fox Bride. “They might be 
wearing classic Carolina Tier' 
rera or Vera Wang, but their 
bouquet can be wild.” S.B. 


BOWS & ARROWS 
DALLAS 
The Bush family’s 
official florist. 

$315, BOWSAND 
ARROWSFLOWERS.COM. 


STONE FOX BRIDE 
NEW YORK CITY 
Rawan Rihani started 
the bridal company’s 
new floral services. 
$300, ST0NEF0XBRIDE.COM. 


BEEHIVE EVENTS 
SC0TTSVILLE, 
VIRGINIA 
Known for infusing 
arrangements with 
herbs harvested 
from their farm. 
$300, BEEHIVE 
EVENTS.COM. 


AMY 0SABA 
ATLANTA 
Every bouquet 
features 


from Osaba’s 
yard. $350, 
AMY0SABA.COM. 


MUNSTER ROSE 
MINNEAPOLIS 
A mother-daughter 
duo making magic 
in the Midwest. 
$395, MUNSTER 
R0SE.C0M. 


FLORET 

SKAGIT VALLEY , 
WASHINGTON 
The source is an organic 
flower farm in the 
northwestern corner of 
Washington state. 

$275, FL0RETFL0WERS.COM. 


BRETT HEIDEBRECHT PHOTOGRAPHY (BOWS & ARROWS); CHELLISE MICHAEL PHOTOGRAPHY (STONE FOX BRIDE); MICHELE M. WAITE (FLORET) 
BUFFY DEKMAR PHOTOGRAPHY (AMY 0SABA); PH0T0GEN INC. (MUNSTER ROSE); JOSE VILLA (BEEHIVE EVENTS); TEC PETAJA (STUDIO CHOO) 
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Weddings at Ocean Reef Club... a cherished legacy that has been passed down for 
generations. The place where your first chapter as husband and wife will betjln. 
Your treasured day will last forever through the extraordinary memories created, with 
family and friends. Celebrate your new life together at a legendary private club and 
let your guests’ weekend experience be as unforgettable as your vows. Preserve 
tradition with the Ocean Reef Club. 


Ocean Reef Club 

A UNIQUE WAf OF LIFi 
KEY LARGO, FLORIDA 


For a complimentary wedding venue checklist and information on how you can begin your tradition 
at Ocean Reef Club, visit OceanReefClubWeddings.com or contact our Membership Department at 305.367.5921. 


PHOTO: Ocean Reef Wedding Captured by Thomas Bollinger Photography 
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Say "I do" to a Free* Wedding 


STAY THREE 
&THE 

WEDDING’S 

FREE 


BEACHES’ FREE* 
BEAUTIFULBEGINNINGS 
WEDDING WITH A 
THREE-NIGHT STAY 
OR MORE! 


' r 


Is 




BESPOKE 

Weddings 

Beaches® Resorts also 
offers a fully customizable 
destination wedding, 
where you can have all 
the romantic touches of a 
traditional wedding in the 
most spectacular settings in 
the Caribbean. Plan every 
moment from the location 
and color palette to the 
cake and music. 


i m 


Share your love with the ones you love. 



At Beaches Resorts, you can have it all— your dream wedding 
surrounded by the people who mean the most to you. And while 
you're off having the honeymoon of a lifetime, they'll have their own 
incredible vacation, with unlimited land and water sports, Gourmet 
Discovery Dining at up to 20 restaurants per resort, and entertaining 
options for grown-ups and kids. With more quality inclusions than any 
other resorts in the world, it really is a celebration everyone can enjoy. 






PLUS SPECIAL HONEYMOON TOUCHES INCLUDE*: 

A BUBBLY WELCOME A bottle of chilled sparkling wine elegantly arranged in 
your room upon arrival to toast your future. 

A ROMANTIC GESTURE A special turndown service that includes flower petals 
on your bed on the first evening of your honeymoon. 

WAKE UP TO WEDDED BLISS Delight in a delivery of fresh flowers and a 
decadent breakfast in bed one morning of your choice. 


•^sorts for Everyone \ 
Turks & Caicos • Jamaica 


1 -877-BEACHES • beaches.com/weddingmoons • or call your Travel Agent 

*A Beautiful Beginnings wedding is free with stays of 3 paid nights or more in all room categories. All weddings are subject to mandatory marriage officiant and government documentation fees, which 
vary by island, and must observe the respective island's residency period. All fees subject to change at any time without prior notice. A To qualify for the complimentary Honeymoon Package, simply 
check-in online after booking your honeymoon at checkin.beaches.com. Beaches® is a registered trademark. Unique Vacations, Inc. is the affiliate of the worldwide representative of Beaches Resorts. 


Absolutely everything's included for your honeymoon. 
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THE MAKEUP 


Lucky 

STREAKS 


GO BOLD WITH 
GLOWING SKIN 
AND HAPPY, 
VIBRANT SHOTS 
OF COLOR. 


A s a shoe designer, Sophia 
Webster has created 
wedges that look like 
watermelon slices and heels 
festooned with butterflies (see 
page 85). She brought a similar 
sense of joy to her London 
wedding to Bobby Stockley, 
especially when it came to her 
beauty look. A crown of multi- 
colored roses offset a creamy 
complexion (Webster is loyal 
to Elemis and Kiehl’s) and 
shocking pink lips, courtesy 
of makeup artist Michelle 
Campbell. “Im known for 
my love of color,” Webster 
says. "It would have been 
bizarre for me to shy away 
from it on such a special and 
significant day.” J.r. 


Sophia Webster on 
her wedding day in 
London, clockwise 

FROM TOP: 

AMOREPACIFIC 

INTENSIVE VITALIZING 
EYE ESSENCE ($95), 
SEPHORA.COM; 

OSCAR DE LA RENTA 
EXTRAORDINARY ($92), 
MACYS.COM; NARS 
DUAL-INTENSITY BLUSH 
IN ADORATION ($45), 
NARSCOSMETICS 
.COM; NAILSINC. NAIL 
POLISH IN WHITEHALL 
($14), NAILSINC.COM; 
YSL FOREVER LIGHT 
CREATOR EYE FLUID 
($73), YSLBEAUTYUS 
.COM; CLE DE PEAU 
EXTRA RICH LIPSTICK 
IN 112 ($65), CLEDE 
PEAUBEAUTE.COM. 
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EEVA RINNE (WEBSTER) 





Anatra Jewel, Nashville TN • Croghans Jewel Box, Charleston SC 
EricTrabert Goldsmiths, San Francisco CA • Greenwich Jewelers, New York NY 
Harold Stevens Jewelers, San Diego CA • Jack Sutton Fine Jewelry on Royal, New Orleans LA 
Single Stone, San Marino CA • Twist, Portland OR • Twist, Seattle WA 


SINGLE STONE 

at tAet>e ^[etat/aM 


singlestone.com 






-WEDDINGS 

THE REGISTRY 


MARY MAHONEY 
PALM BEACH 
A library of porcelain 
patterns right on 
Worth Avenue. DAVID 
REDMAN COCKTAIL 
SHAKER ($2,020) 

AND GLASSES ($170 EACH), 
MARYMAHONEY.COM. 


A CONSULTANT HELPS 
OVERWHELMED BRIDES 
CHOOSE THE RIGHT CHINA 
PATTERN AND SILVER. 


I ask my brides to leave Mom 
at home/’ says Lindsey 
Schwartz. Her company 
Curated, guides women 
through the registry process; 
it’s an extension of her family’s 
kitchen design firm, St. Charles 
of New York. Schwartz’s goal 
is to eliminate the intimidation 
factor by explaining the merits 
of a Saint-Louis coupe in 
millennial-friendly terms. For 
young couples not enthralled 
by pots and pans, she ensures 
that they have the best on their 
lists. (In case you’re wonder- 
ing: Atelier du Cuivre copper 
pots subtly engraved with your 
initials.). Here, some registry 
favorites of her own. STCHARLES 
0FNEWY0RK.COM/CURATED S.B. 


f PROPERLY LISTED 
Lindsey Schwartz, 
at the Curated 
a showroom, in New 
York City’s Architects 
& Designers Building. 


SCULLY & 
SCULLY 
NEW YORK 
CITY 

A Park Avenue 
institution 
since 1934. 

CHESS SET 
($3,450), 
SCULLYAND 
SCULLY.COM. i 


LE0NTINE LINENS 
NEW ORLEANS 
The Big Easy shop that 
specializes in modern 
monograms, monogrammed 

NAPKIN ($65) AND PLACE MAT 
($205), LE0NTINELINENS.COM. 


CHRIST0FLE 
MULTIPLE 
LOCATIONS 
The 185-year-old 
silverware company 
just launched a digi- 
tal registry service. 
JARDIN D’EDEN 
FLATWARE 
(FROM $121), 
CHRIST0FLE.COM. 


MICHAEL C. FINA 
NEW YORK CITY 
The inventor of “hold” registries, 
which eliminate truckloads of returns. 

BERNARDAUD ET0ILES FIVE-PIECE PLACE 
SETTING ($445), MICHAELCFINA.COM. 


GUMP’S 

SAN FRANCISCO 
For 150 years 
Californians have 
gone here for gifts. 

THERESIENTHAL GOBLET 
($225), GUMPS.COM. 


1ST DIBS 
NEW YORK CITY 
Newlyweds Sofia Sanchez 
Barrenechea and Alexandre 
de Betak directed guests 
to the online curiosity shop. 
ANTIQUE MATCHSTRIKER 
($3,900), 1STDIBS.COM. 


TIFFANY & CO., NEW YORK CITY 
Good things come in big blue boxes. 

STERLING SILVER PITCHER ($25,000) AND 
CUPS ($3,500 EACH), TIFFANY.COM. 


NICK JOHNSON (SCHWARTZ) 


'6 



DIAMONDS DIRECT -Charlotte, NO; 704-532-9041 Raleigh, NC: 919-571-2881 Birmingham, AL; 205-201-7400 Richmond, VA: S04-9S7-0500 
Austin, TX: 512-691-9950 * CORNELLS JEWELERS - Rochester, NY: 300-537-8637 - DIAMOND DOCTOR - Dallas, TX: 972-342-6663 * 

ELIZABETH DIAMOND COMPANY - Dayton, OH: 937^34-0003 Troy, OH: 937-552-9696 * FREDRIC H, RUBEL JEWELERS - Lagurra Beach, CA: 949^94-3513 
Mission Viejo, CA: 949-364-3535 * GLOBAL DIAMONDS - Jacksonville, FL: 904-515-5959 * LEWIS JEWELERS - Webster, TX: 261-332-6433 
Houston, TX: 231-204-0555 * TIVOL JEWELERS - Kansas City. MO: 816-531-5300 Overland Park, K$: 913-345-0200 



T&C WE 

THE HON 

ESCAPE ROUTES 

WHERE TO GO, AND THE EXPERTS WHO 
WILL MAKE SURE YOUR TRIP GOES 
OLE WITHOUT A HITCH. (PLUS, WHAT 
T&C THINKS YOU SHOULD PACK ) 

By Stephanie Wu 


TORY BURCH 

TUNIC ($495), 
TORYBURCH.COM 


MALDIVES 

Post'wedding, nothing is quite as luxurious as unplugging from 
the rest of the world. The best place to do so is the Maldives, which 
travel specialist Wendy Perrin calls “the ultimate beach honey' 
moon destination for 2015.” Despite recent reports of unrest in 
the archipelago, Perrin (who has a network of 75 approved agents 
she works with) still recommends it, given that each resort is on 
its own private island. How to pick among the many over'the'top 
^0 spots that have opened there? She likes Gili Lankanfushi 

P {above), because the villas are more spread out than at most, 
creating a secluded feel, and the “no news, no shoes” policy. 
Those who book via Perrins website receive upgrades and 
access to areas that are typically offTimits. wendyperrin.COM 


ROBERT 

CLERGERIE 

SHOES ($395), 
ROBERT 
CLERGERIE 
.COM 


JO DE MER \ 

SWIMSUIT 
($287), SHOPLES 
NOUVELLES.COM 


LONGCHAMP 

TOTE ($520), 
L0NGCHAMP.COM 


YESTADT 

MILLINERY 

HAT ($290), 

B0NADRAG 

.COM; CHANEL 

GLOVES 

(PRICE ON 

REQUEST), 

800-550-0005 


. GREECE 

For a trip to the Mediterranean 
that isn’t mired in tourists, Love 
i ) Floris founder Vivia Costalas 
^ is the expert to call. She can 
plan a Santorini trip that in- 
cludes a sunset cruise along the 
Caldera, a boat ride to the ah 
most deserted island of Thirasia, 
and a visit to the ancient city of 
Thira. To experience Greece like 
a local, Costalas suggests sailing 
afterward to Folegandros and 
Sifnos {left), less frequented 
islands with charming bars and 
stone'paved squares. Finally, for 
a dose of culture, end in Athens 
with a private tour of the ruins, 
including the Acropolis, and 
Cape Sounion, with a temple 
dedicated to Poseidon that’s well 
worth a daytrip. L0VEFL0RIS.COM 


CHILE 


Food and wine lovers flock to 
South America for its stellar 
vineyards and grilled meats, 
but until recently Chile’s wine 
region lacked a destination 
k hotel. Enter the long'awaited 
mk Vina Vik, in Millahue VaL 

0 ley {above), Indagare found' 
er Melissa Biggs Bradley’s 
choice for a gourmet honey' 
moon. She suggests pairing 
the architecturally stunning 
wine retreat with an adventur' 
[ ous week in Patagonia. Her 

1 team excels at trips that meld 
tried'and'true destinations 
with the best new hotels (vet' 
ted, of course), so you’ll stay 
there long before the rest of 
the world starts buzzing about 
them. INDAGARE.COM 


LA PERLA BIKINI TOP 
($614) AND BRIEFS 
($354), LAPERLA.COM 


MARINA VERNIC0S (SIFNOS); SAKIS PAPAD0P0UL0S (GILI LANKANFUSHI RESORT); VIK RETREATS (CHILE) 





L'amour 

CRISSCUT® 






“Teddy and I traveled to Antibes when we 
started dating,” Diamond says of selecting 
the Hotel du Cap-Eden-Roc. The groom’s 
vision was for the three-day event to be 
like “a summer camp for adults.” 


INSTAGRAM 

LOVE STORY 


THE LOCATION 


HOW ONE WOMAN’S 
WEDDING BECAME 
A SOCIAL MEDIA 
SENSATION. 


By Carson Griffith 


T he photos of Nell 

Diamond, Yale graduate 
student and daughter 
of former Barclays chief Bob 
Diamond, and Teddy Wasser^ 
man, a managing director at 
Deutsche Bank, gave celebrity 
nuptials a run for their social 
media money in 2014. (Google 
#nellandteddy for proof.) 
What was it about this fairy' 
tale ceremony in the south 
of France, organized by wed' 
ding planners Fait Accompli, 
that thrust the couple into the 
digital spotlight? « 


THE DETAILS 
The flowers were by 
Roni Fleurs, the cake 
by Wedding Cakes by 
Pamela. By day there 
was tennis, petanque, 
and the hotel’s famed 
pool; by night it was 
music by the Gypsy 
Queens and DJs 
Chelsea Leyland and 
Mia Moretti. 


THE DRESSES 
Yes, plural. 

I Diamond chose 
Olivier Theyskens 
for her walk down 
the aisle and 
Prabal Gurung for 
the reception. 


CLOCKWISE FROM TOP LEFT: SHAUN JAMES COX/© FAIT 
ACCOMPLI (2); © FRED MARIGAU X/© FAIT ACCOMPLI (3) 
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Photo by Isaac Gray 


Flexible transparent strips that adhere to the bottom of your favorite high heels to keep 

them from sinking into the grass! 


Save your heels and walk easier on grass! 

WWW.GRASSWALKERS.COM 






efore Alexandria 
Pellegrino started 
attracting the attention 
of discerning brides and wed' 
ding planners with her Marie 
Antoinette-inspired cakes, 
the artist (who graduated from 
both art school and Le Cordon 
Bleu) dabbled in such fields 
as welding and car airbrushing. 
Now she focuses solely on 
her over'the'top cakes. 

“Every step is labor 'intensive, 
but I love that,” she says. 

The TorontO'based baker 
draws a line at more new' 
fangled additions. “Spinning 
components and firecrackers 
are not my thing. I like my 
cakes to be decorative, beauti' 
ful, and big.” Pellegrino can 
also take her craft on the road; 
Nicole Richie flew her to Holly' 
wood to design her wedding 
cake. The inspiration? Versailles. 
FROM $2,400, CAKEOPERACO.COM 
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Top 

TIERS 

A DESIGNER 
WITH A FLAIR FOR 
THE DRAMATIC 
CREATES CAKES 
SO FANTASTICAL 
THAT BRIDES 
(ALMOST) DON’l 
WANT TO C” “ 
INTO THEM. 

By Stephanie 


Pellegrino painted an 
opulent botanical cake, 
using food coloring 
and edible 24K gold. 


5IVE15IFTEEN PHOTO COMPANY 




TOWN&COUNTRY 

PHILANTHROPY 


JOIN THE CONVERSATION... 

1. WRITE DOWN WHY YOU #LOVETOGIVE 

2. TAKE A PHOTO AND POST WHY YOU #LOVETOGIVE 

3. TAG THREE FRIENDS TO SHARE WHY THEY #LOVETOGIVE 

4. FOR MORE INFORMATION GO TO TOWNANDCOUNTRYMAG.COM/PHILANTHROPY 
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NEW YORK CITY 


02015 - The Franck Muller Group, All rights 


^ck Mr, 

^ GENEVE ^ 



HEART COLLECTION 


O Waster 

complications' 


212.463.8898 

WWW.FRANCKMULLER.COM 


THE 



50 TOP PHILANTHROPISTS 


“ EVERY RIGHT 
IMPLIES A 

RESPONSIBILITY; 

EVERY 

OPPORTUNITY, 

AN OBLIGATION; 

EVERY POSSESSION, 

A DUTY” 

— John D. Rockefeller Jr. 


They are political leaders, industry 
titans, award- winning entertainers. They 
are crusaders. They are visionaries and 
inventors who just happened, with a 
single brilliant idea, to suddenly alter the 


world. All of them are doing the most 
important work of their lives— of our 
lives— at this very moment. Who would 
have thought that being president of the 
United States was a stepping stone? 
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GOOD AND EVIL 
^ A Vodou doll for sale 
-T"jn Port-au-Prince’s 
« 7 iconic Iron Market 
jj (above), which was 

i*v rebuilt after the • ( 

2010 earthquake. 
“Hillary and I wanted 
to understand” the 
religion, Clinton 
says of their 1975 
trip to Haiti. 
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By Klara Glowczewska 
Photographs by Alexei Hay 


T am standing under the scorching late February sun in 
an open field in Ffaiti’s Central Plateau, waiting for the 
helicopter bearing former president Bill Clinton to arrive 
and getting a lesson in limes. More precisely, in what the 
Clinton Foundation, the philanthropic organization of 
global ambition founded by Clinton in 2001, is doing 
about limes. It’s complicated. 

Introduced in the 15th century to Ffispaniola (the name Coluim 
bus gave the island that now comprises Haiti and the Dominican 
Republic when he shipwrecked here in December 1492), limes 
were successfully cultivated in Haiti until the 1990s. “Their oil, 
used in cosmetics and the beverage industry, was, like Ffaitian 
vetiver, considered the best in the world,” says Ffugh Locke, a blan 
from Westchester (one is acutely aware of skin color in Haiti). 
Locke heads the Ffaitian nonprofit Smallholder Farmers Alliance 
(SFA) and is scanning the sky, as am I, for Clintons craft. 

During the 1991-’94 embargo of Haiti, organized in response 
to the military coup that ousted the popularly elected but com 
troversial president JeamBertrand Aristide (ironically, Clinton 
was president then), “farmers couldn’t export to the U.S., and 
lime oil lost its value, so they cut down all their lime trees” to 
make sellable charcoal. “That is why the Haiti Lime Project,” 
Locke continues, “which is intended to reintroduce several mil- 
lion lime trees to Haiti, is so important.” 

Individual farmers — SFA is helping them organize into for- 
profit cooperatives — stand to increase their revenues by $750 
annually (a princely sum in profoundly impoverished Haiti, 
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extraordinaire 
visits the new 
Cholera Treatment 
Center in Port- 
au-Prince, 
r supported bj f his 
> foundation. “If 
all development 
: agencies aroimd 
the world adopted 
^this model...” 
Below: Port-au- 
Prince streets. 


SUPPORTING 3,100 
PROJECTS IN 180 COUNTRIES, 
THE CLINTON FOUNDATION 
IS THE MOST POWERFUL 
i REIMAGINING EVER 
\ OF WHAT A POST- 
PRESIDENCY CAN fl 
-ra BE. BUT CAN THE I 
FIXER-IN-CHIEF 1 
WO#K HIS MAGIC | 


r 1 


f 


! ” 




“CARE OF 
PEOPLE” Penn's 
organization, J/P 
HRO (here, its 
Community Center), 
started in the 
wake of the 2010 
earthquake to help 
the displaced. 


“UP THE 
MOUNTAIN” 
Bringing stones 
to build Sans 
Souci and the 
Citadelle was 
a 19th-century 



“INF 

RASTRUCTURE 

1 

The Marriott, which 

h 

opene 

d in February, 


is nou 

i the choice 


place 

to stay. “1 want 

t 

visitoi 

rs to see Haiti 

I 

throu; 

*h this hotel,” 

Clinto 

n told its staff. 
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“The foundation is by a long stretch 
more transparent than a lot of other 
major foundations in this country. It 
should he— both because I believe in it 
and because Hillary is in public life, and 
we'll get criticized, as I am, for taking 
money from a foreign government 



“WORKING LIKE CRAZY” 
Touring a castor oil production 
facility for Kreyol Essence. 


where the minimum daily wage 
is between 150 and 300 gourdes, 
or $4 to $8). Furthermore, the 
presence of the lime trees will 
counteract deforestation and 
soil erosion, the country’s huge 
environmental problem; you 
can see denuded, eroded slopes 
throughout its gorgeous mourn 
tain ranges, the long-term 
consequences of a soaring popm 
lation forced, through decades 
of governmental neglect and 
corruption, to eke out a living in 
ecologically disastrous ways. 

All around us are neat rows 
of black plastic pots, thousands 
of them, with tiny lime tree seed' 
lings poking out of the dark soil. 

The calm focus of the Ffaitian 
farm workers carefully watering them makes me think of nurses 
in a hospital intensive care unit (or a preemie ward). Which is what 
the Haiti Lime Project in effect is: one of a multitude of lifelines 
the Clinton Foundation is financing and/or securing financing and 
partners for in a multiprong effort to help this country, the poorest 
in the Western Ffemisphere, stand on its own feet. The partners in 
this particular endeavor are: Firmenich, the Swiss oils and essences 
company, which will buy the limes the farmers grow at market 
rates; Acceso, which works with Ffaitian lime producers as well 
as peanut growers (peanut plants will be “intercropped” with lime 
trees as another source of revenue and to aid in the renourishing 
of the soil); and SFA, which will distribute the seedlings and offer 
technical support to farmers as needed. 

“Clinton was the broker,” Locke says. “Fie brought us together.” 
It is the Clinton Foundation way: to build and fast'track creative 
collaborations between businesses, NGOs, governments, and indL 
viduals to address urgent needs in communities at risk. The founda' 
tion, the most powerful imagining ever of what a post'presidency 
can be, currently employs 2,200 people across its various initiatives 
(including the Clinton Global Initiative) and supports, accord' 
ing to its statistics, 3,100 projects in 180 countries, affecting the 
lives of 430 million people. (In Haiti alone there are currently 30 
foundatiomsupported investments, and 208 Clinton Global Initia' 
tive commitments.) And Clinton, now 68 years old and 14 years into 
his next act, is as fired up about his work as any man could be. “It has 
been my whole life for longer than I was president,” he tells me later. 
“And we have a huge plate of business to do this year.” 

A s his chopper touches down, his shock of white hair is 
immediately recognizable, like a beacon, amid his entom 
rage. (The group includes Sean Penn, who has his own 
Clinton Foundation-supported project in Port'am Prince’s Delmas 
32 neighborhood: the J/P FfRO’s Community Center and Urban 
Garden, which we’ll visit tomorrow. “Thank you for our very exis' 
tence in Haiti,” Penn will say with emotion to Clinton.) A slow, 
ritualistic procession ensues, up and down the rows of seedlings. 
The point seems to be equal parts inspection and conversation, 
with farmers, community organizers — anyone who is affiliated 
with the enterprise, who was allowed onto the site, and who has 


succeeded in getting Clinton’s attention. Ffe is generous with it, 
engaged and in the moment despite the midday sun, which is turm 
ing his pale skin pink. Ffe asks questions, listens, nods, touches 
arms and shoulders — bonding gestures that quickly put his inter' 
locutors at ease in the charmed circle of his celebrity. Ffe is exeim 
plary in his attention to detail, respectful in his curiosity. 

For all its intimate down'homeness, the visit is carefully orches' 
trated to project Clinton’s message onto a larger stage — in this case 
the importance to Haiti of smalLscale farming and reforestation. 
The Ffaitian media have been invited, and they follow Clinton’s 
progress, recording his words and gestures. This flat bit of farmland 
two hours along bad roads from Port'aU'Prince is his pulpit to the 
Ffaitian people and to their government and, by extension, its com 
troversial president, former pop star Michel Martelly. His perambm 
lation communicates that this is how it can be done, this works, this 
will help. A little Ffaitian girl, hair braided, dressed in what is surely 
her Sunday best, walks solemnly beside him, too young to under' 
stand or care who this big blan is but happily holding his hand. That 
visual too is a message — we must do this for your children — and a 
reminder that nothing of lasting value can be achieved without a 
robust and universal system of education and the empowerment of 
girls, two other pillars of the Clinton Foundation’s work. As Denis 
O’Brien, the billionaire chairman of Digicel (a telecommunications 
giant with an extensive footprint in Central America, the Pacific 
Islands, and the Caribbean), tells me without a trace of irony, “The 
president is the chief development officer in Haiti.” 

It has been almost an hour since touchdown, and a little throng 
has encircled Clinton and is not letting him go. His advance team is 
starting to sweat, and not just from the heat. There goes the sched' 
ule. We have one more site visit today, a foundatiomsupported 
agricultural production facility that supplies castor oil for the 
Kreyol Essence line of Ffaitiamproduced “ecoduxury” beauty 
products. (I will witness Bill Clinton, reading glasses on, approv' 
ingly scrutinizing the fine print on a jar of made'imFfaiti hair 
pomade.) And then more events the next day in Port'amPrince, 
including the brand new Cholera Treatment Center, a revelatory, 
architecturally striking model for what a health clinic in the deveL 
oping world should be, and — the piece de resistance — the official 
opening of the gleaming new eight'Story, $48 million Marriott, the 
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“BREATHTAKING!” 
The Citadelle, a 
fortress built in the 
early 1800s by the 
leaders of Haiti’s slave 
rebellion, is “the most 
impressive architectural 
achievement in the 
Caribbean,” Clinton says. 


philanthropist 
Sean Penn 
accompanied 
Clinton on his 
tour of foundation 
projects. Here, 
at the lime 
tree nursery. 


“THE POPE 
OF V0D0U” 

Priest Max Beauvoir 
at his home and 
temple. H^lways 
wears whi^^ — 
symbolic of the 
good spirits. 









“THEY BUILT IT!” 
Ex-slave general Henri 
Christophe became 
king of Haiti in 1811 
and constructed the 
Sans Souci palace 
below the Citadelle. 


“FABULOUS 

HftUSES” 

The famed Oloffson 
Hotel runs on 
atmosphere. These 
old gingerbread 
buildings “need , 
to be restored,” 
Clinton says. 


“SEE HAITI” 

The eight-room Inn 
at Villa Bambou has 
spectacular views 
of Port-au-Prince. 
^Clinton has stayed 
herje in the past. 
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“If Hillary becomes president, I’ll have 
to assess what she wants me to do. It’s 
hard for any party to hang on to the 
White House for 12 years. A thousand 
things could happen. But whatever I 
do, I want to keep the foundation alive, 
whether Vm running it or not.” 


“MY LIFE, AND I LOVE IT” 


Inspecting the Cholera 
Treatment Center with Penn. 

first internationally branded and managed hotel in Haiti, financed 
and owned by Digicel, a deal brokered by Clinton and the reason 
we are all in Haiti at this particular moment. 

“Town & Country !” a Clinton aid shouts in my direction after 
his boss stops for a brief photo op. “Run! We re going to try and 
beat the president’s helicopter!” 

T here are countries in the world with crystal clear stories that 
elevate the spirit and make the heart beat faster: ancient 
Egypt, with its miraculous monuments and first deeply 
articulated concept of eternity; classical Greece, the first democ- 
racy and creator of humanistic philosophy; America, the still unri- 
valed land of individual opportunity. And Haiti. 

In 1791, in the French Caribbean colony then called Saint- 
Domingue, black slaves rose up in rebellion, led by four outstand- 
ing military leaders, three of whom were former slaves themselves: 
Toussaint Louverture, Henri Christophe, and Jean- Jacques Dessa- 
lines (Alexandre Petion, a free mulatto, was the fourth). After 13 
years of brutal fighting they defeated France, Britain, and Spain at 
the peak of their powers; the last expeditionary force of 22,000 
French troops was commanded by none other than Napoleon’s 
brother-in-law, General Charles Feclerc. The rebels’ victory abol- 
ished within Saint-Domingue’s borders — and for the first time 
anywhere — one of the world’s great outrages: the murderous 
exploitation of African slaves. (The French plantation system in 
Saint-Domingue was especially lucrative and gruesome.) In 1804 
the world’s first independent black republic was established. As 
national creation narratives go, it’s pretty unbeatable. 

But then things largely fell apart. The revolutionary leaders 
were either killed or died early. (Fouverture, the father of the 
rebellion, perished in a French prison in the Jura Mountains.) The 
leadership vacuum was exacerbated by a 57-year embargo of the 
new nation by the colonial powers, including the United States 
(which did not recognize Haiti until 1862, under Fincoln). Thomas 
Jefferson had called Fouverture ’s troops “cannibals.” The British 
were likewise not amused; they worried the revolution might 
spread to Jamaica and its plantation economy, just 119 miles away. 
Haiti was an inconvenient country. 

“The embargo lasted longer than the Cuban embargo, a very 


long time for a people just out of 
slavery,” said Max Beauvoir, a for- 
mer chemical engineer educated in 
New York and Paris, and a Vodou 
priest (now the religion’s “pope,” 
as he is known), whom I met at 
his home and temple. “But they 
survived. It is what is called the 
resilience of the Haitian people.” 

Many of Haiti’s subsequent 
problems, to be sure, were not for- 
eign- caused. There were dictator- 
ships and disasters and demented 
policies, like the late-19th-century 
governmental get-rich scheme 
that imposed a heavy export tax 
on coffee and succeeded in lim- 
iting the profits of one of the 
world’s largest coffee industries. 
(Many of the lovely but decrepit mansions you can see today in 
Cap-Haitien, on the north coast — once one of the richest and most 
important French cities in the Americas — were built by 19th-cen- 
tury coffee exporters.) Bringing back soil-nourishing Haitian cof- 
fee production is another Clinton Foundation project (through the 
Fa Colombe Coffee Roasters brand). 

Tourism, the economic lifeblood of many a Caribbean nation, 
became in Haiti, for most of the last century, an elite thing, and 
therefore not particularly revenue-generating. “We were for so 
long, and still are, in a bubble of negativity,” says Jean-Cyril Pres- 
soir, who optimistically founded Tour Haiti in 2005 and who 
organized my trip. Foreigners who did come were those interested 
in seeing past the surface shabbiness to the cultural sophistication 
beneath — artistic, musical, and spiritual — what Maryse Penette- 
Kedar, co-founder of Prodev, one of Haiti’s largest and most 
respected NGOs, matter-of-factly calls “a national noblesse, the 
finesse of people who have no access to anything.” The visitors — 
writers and artists and musicians, anthropologists and journalists, 
development workers and diplomats — generally converged at the 
bar and on the porch of Port-au-Prince’s Oloffson Hotel. Immor- 
talized in Graham Greene’s The Comedians as the Trianon, it still 
stands amid dense tropical vegetation in all its run-down splendor, 
Vodou-inspired objets scattered about the grounds. “We have a 
lot of repeats,” says its Princeton-educated owner, Richard Morse. 
“People either want this a lot, or not.” Sort of like Haiti. 

The hope is that the new Marriott will help counteract some 
of the reticence. “I want visitors to see Haiti through you, through 
this hotel,” Clinton told the staff during the opening ceremony 
on the Marriott’s vast terrace cum lounge cum palm tree-stud- 
ded pool area. “If everyone could see this country the way Denis 
[O’Brien] and I do, you would have many times more visitors 
flooding in and your incomes would be three times what they are, 
and we wouldn’t have the troubles that we do.” 

As with any other Clinton Foundation-supported project, the 
Marriott is not just a hotel but an economic engine meant to move 
Haiti toward a brighter future. As part of its commitment to the 
foundation, it procures products locally and employs some 200 
Haitians, many of them purposefully culled from Port-au-Prince’s 
marginalized and thought to be unemployable, according to gen- 
eral manager Peter Antinoph. (The staff [CONTINUED ON PAGE 193] 
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JENNIFER GARNER’S ABC’S OF KIDS IN NEED 


J ENNIFER GARNER had been dabbling in philanthropy before 
she joined Save the Children seven years ago, first as an artist 
ambassador and then as a member of the board. "I had spent a 
few years doing everything my friends asked me to do,” says the 
actress, who was specifically looking for “an organization that 
was actually making a difference in kids’ lives in rural America.” 
A friend introduced her to Mark Shriver (younger brother of 
Maria), a VP at Save the Children, which puts 90 percent of every 
dollar it receives in donations back into communities, providing 
kids in need with the tools to succeed in school. Garner, who has 
three children with fellow actor'activist Ben Affleck, shares 
Shriver ’s belief that problems have to be caught before they be' 
come, well, problems. “Any money you spend on little babies to 


get them started on the right foot, you save that money later 
when they don’t drop out of high school, when they’re not in 
remedial this or that,” she says. “There are kids who begin kinder' 
garten without any concept of what a book is — or even the 
alphabet. Ninety percent of their brain is already developed, but 
they haven’t been taught to learn, so they’re not interested in 
learning.” JALYSSA ALVARADO also has three children; her two' 
year' old is a beneficiary of Save the Children’s home visitation 
program, which works with parents to nurture development 
skills so their kids are better prepared for school. Says Garner, “I 
love to meet women like Jalyssa: moms who embrace the pro' 
gram, who are like, 'Bring it on! I’ll do anything to make my kid’s 
life better.’ ” TO DONATE GO TO SAVETHECHILDREN.ORG/EARLY. Cortney Pellettieri 
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SCHOOL FOR 
THOUGHT 
“Philanthropy is 
about loving 
even people you 
don’t know,” 
says Legend, 
with Eidman- 
Aadahl. ON 
LEGEND, PRADA 
SUIT AND SHIRT; 
DIOR HOMME TIE. 
ON EIDMAN- 
AADAHL, 
LAFAYETTE 148 
JACKET; MARINA 
RINALDI SHIRT 
AND PANTS; DAVID 
YURMA^ JEWELRY. 





•J» 


JOHN LEGEND REIMAGINES LEARNING 


I n the same way that singer^songwriter JOHN LEGENDs perform 
mance of “Glory” transported Oscar viewers in February his 
11th grade English teacher inspired him to believe he could write. 
“She unlocked the words inside me,” says Legend, who would run 
with that gift, going on to win nine Grammys as well as an Acad' 
emy Award (shared with rapper Common for their Selma theme 
song). Now hes paying it forward with LRNG (pronounced 
learning), an offshoot of his sevemyear'old Show Me Campaign, 
which seeks solutions to poverty. “One of the things we think 
about is how schools can be used to break that cycle,” says Legend, 
who joined forces with the National Writing Project (NWP), an 
organization that has been sharing the best practices of effective 
teachers for 41 years. In talking to educators throughout the coum 
try, Legend came across something called “connected learning,” 


which, he says, “reimagines the way we teach so that all children 
have the opportunity to maximize their potential.” Such outside' 
the'box methods deserve to be not only funded but disseminated. 
To that end LRNG, with support from the Mac Arthur Founda' 
tion, is sharing the cutting'edge projects it has funded through 
the NWP’s Educator Innovator network, a virtual meeting place 
for mentoring ideas. “So many restrictions are put on teachers 
today,” says NWP executive director ELYSE EIDMAN-AADAHL. “The 
emphasis on test scores and accountability leaves no room for pas' 
sion. School should be the engine for creativity and curiosity and 
taking risks. These are the kids who are going to have to solve global 
warming, to work in jobs that don t even exist yet. A successful fri' 
ture depends on encouraging their sense of wonder and possibility.” 
TO CONTRIBUTE GO TO EDUCATORINNOVATOR.ORG. Mary Kaye Schilling 
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ACTING CLASS 
“Sutton makes 
the time to 
share her good 
fortune,” says 
Casey Cott. ON 
FOSTER, VICTORIA 
BECKHAM DRESS; 
JIMMY CHOO 
PUMPS; MONIQUE 
PEAN EARRINGS; 
AZLEE BRACELET; 
ALEXA LEIGH 
RINGS. ON COTT, 
DIOR HOMME SUIT, 
SHIRT, AND TIE. 


Styled by Lilli Millhiser. Hair by Christopher 
Naselli for Exclusive Artists Mgmt using T3 
Micro. Makeup by Jennifer Wobito. 


SUTTON FOSTER BELTS A 

A s a teenager in suburban Detroit in the early 1990s, SUT- 
TON FOSTER had nimble feet and a big voice, but without 
good teaching would she have gone on to win two Tony awards 
(and been nominated for three others)? Not according to her. “I 
went to public high school in Troy, Michigan, and I didn’t fit in 
anywhere except the theater department,” says the star of the 
hit musical Anything Goes and Violet. “My high school drama 
teacher, Mr. Bodick” — whom Foster made a point of singling 
out both times she won a Tony — “was a major influence.” After 
high school Foster went on to attend one of the most prominent 
theater programs in the United States, the School of Drama at 
Carnegie Mellon University, which last year celebrated its 100th 
anniversary. To commemorate the centennial, Carnegie Mellon 
has partnered with the Tony awards to create the Excellence in 


TRIBUTE TO TEACHERS 

Theater Education Award, which honors a K-12 teacher — like 
Rick Bodick, of Troy Ffigh — who embodies the highest stam 
dards of the profession. Recipients will receive $10,000 to spend 
on their theater programs; the first winner will be announced 
during the Tonys ceremony on June 7. Carnegie Mellon has also 
picked a current theater student to represent its next 100 years: 
22-year-old junior CASEY COTT, of Chagrin Falls, Ohio. Why 
Cott? Because he’s the next generation of Tony hopefuls to come 
through the school, and, like Foster, he’s the recipient of an inspir- 
ing teacher’s encouragement. “The fact that the biggest night in 
theater is shining a light on something that is so important to me 
and so many young people is exceptional, and I’m thrilled to be 
affiliated with it,” Foster says. TO NOMINATE A TEACHER GO TO TONYAWARDS.COM/ 
EDUCATIONAWARD. Ben Ryder Howe 
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THE MEN'S 
CLUB 

“Christoph is 
genuine, and 
that makes him 
the perfect Mo 
Bro,” says J.C., 
with Waltz 
(right). ON j.c., 
HARDY AMIES 
SUIT; EMMA WILLIS 
SHIRT. ON WALTZ, 
GIEVES & HAWKES 
BLAZER; EMMA 
WILLIS SHIRT AND 
TIE; VALENTINO 
PANTS. FOR 
DETAILS SEE 
PAGE 194. 


Styled by Tanja Martin. Grooming by 
Tyler Johnston at One Represents 
using Schwarzkopf Professional. Produced by 
James Ward at PCM. 
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CHRISTOPH WALTZ WHISKERS UP FOR MEN’S HEALTH 

2003. The 


t could be the most lucrative lark in 


the world, attracting such high-profile ambassadors as Oscar 
winner CHRISTOPH WALTZ. "It has been incredibly effective in such 
a short time. In 10 years they’ve raised $600 million,” says Waltz, 
a “Mo Bro” since 2014. “We’ve always been told were a one-night- 
stand charity — here for November, then we disappear,” says J.C. 
“But this year we’re growing up.” Due to popular demand — 5 mil- 
lion demands, in fact — Movember will now tackle other areas of 
men’s health. Waltz is particularly enthusiastic about the expansion 
into mental health, and overall he applauds Movember for making 
activism so “wonderfully easy. Being a man provided an immediate 
link,” he says of signing on. “A regular guy might say, ‘I’m not Bill 
Gates or George Soros. I can’t be a philanthropist. I’m just a bloke.’ 
With Movember, any bloke who can grow a mustache can make a 
difference.” TO DONATE OR JOIN THE MOVEMENT GO TO US.MOVEMBER.COM. M.K.S. 


was 

-Lmustache had vanished, and I was talking with two friends about 
fashion and trends over a beer one Sunday, as you do in Australia,” 
says JUSTIN COGHLAN (he goes by J.C. ), co-founder of Movember, 
the worldwide event that raises funds and awareness for men’s 
health issues every November via a relic of the hirsute 1970s. {Mo 
is Australian slang for mustache; hence, Movember.) “It wasn’t for 
money or charity the first year,” says J.C. “It was just a challenge: 
Who could grow the best mustache in 30 days?” Thirty guys took 
the bait. The following year the number leaped to 450, and this time 
the participants had an answer when asked, “Why the ’stache?”: to 
promote early detection of prostate cancer, one of the biggest killers 
of men. Eleven years later Movember ’s “walking, talking billboards” 
have made the organization the largest men’s health charity in 


M 
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And the 

LIST 

GOES 

ON 

THESE ARE THE 
MEN AND WOMEN 
WHOSE SERIOUS 
DOLLARS BOLD 
IDEAS AND OLD 
LASHIONED HARD 
WORK HAVE MADE 
THEM TOC’S MOST 
NOTEWORTHY 
PHILANTHROPISTS 
OF 2015. 
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HALL OF FAME 

They'll go down in history , not least for what 
they're doing right now. 


& MELINDA GATES 

GRAND PLAN: You name 
it. MAKING HEADLINES: 

While anti'vaxxers 
and measles out' 
breaks dominated the 
news earlier this year, 
the Gates Founda' 
tion doubled down on vaccination, pledging 
$1.55 billion to GAVI, the Vaccine Alliance, 
which works in poor countries, and invest' 
ing $52 million in an innovative German bio' 
pharmaceutical company that is developing 
new vaccines using mRNA molecules. 


MICHAEL BLOOMBERG 

GRAND PLAN: Save the uni' 
verse. The ex'inayor and 
Giving Pledger’s causes 
range from education to 
the environment to pub' 
lie health. MAKING HEADLINES: 
Last year he was appointed 
United Nations Special Envoy for Cities and 
Climate Change. Meanwhile, Bloomberg 
Philanthropies has recently poured many 
millions into a domestic clean energy initia' 
tive, an international road safety initiative, 
an antismoking program, an effort to get 
top low'income students to apply to seleC' 
tive colleges. . . Need we go on? 


DAVID KOCH 

GRAND PLAN: Improve medical 
and arts institutions. MAKING 
HEADLINES: The number of 
buildings emblazoned with 
his name is growing rapidly. 
Last year the Metropolitan 
Museum of Art opened the 
$65 million David H. Koch Plaza, and New 
York- Presbyterian Hospital broke ground 
on the David H. Koch Center, an ambulatory 
care building for which he gave $100 million. 
He has also made donations that have sur' 
prised his political critics, including ones 
to the United Negro College Fund and the 
National Association of Criminal Defense 
Lawyers, which trains defenders who work 
with clients who can’t afford attorneys. 


ELI & EDYTHE 
BROAD 

GRAND PLAN: Make contempo' 
rary art accessible, improve 
public education in America, 
and cure diseases — via shrewd 
business acumen. MAKING HEAD- 
LINES: Their two foundations 
have assets of $2.1 billion 
and are always growing. The 
couple recently gave $100 miL 
lion more to their eponymous 
Harvard and MIT biomedical 
research institute, and the 
art museum they are build' 
ing in Los Angeles to house 
their vast collection will open 
in September 2015 with free 
admission to the public. 


MARIE JOSEE & 
HENRY KRAVIS 

GRAND PLAN: Keep New 
York the cultural cap' 
ital of the world. To 
wit: She’s the presT 
dent of MoMA, he 
has a wing at the Met 
named after him, and 
together they’re big donors to Lincoln Cem 
ter and other institutions. MAKING HEADLINES: 
For shifting gears — last year they donated 
a cool $100 million to Memorial Sloan Ket' 
tering Cancer Center to fund a molecular 
oncology research program. 


JOHN PRENDERGAST 

GRAND PLAN: A former adviser 
to National Security AdvL 
sor Susan Rice, Prendergast 
has devoted the last eight 
years to fighting genocide in 
Africa through the Enough 
Project, dispatching such 
foot soldiers as George Clooney and Angelina 
Jolie. MAKING HEADLINES: He wants the U.S. to 
tighten sanctions on Sudan. And for his new 
mission, raising awareness about the bloody 
conflict over minerals in Congo, he’s got an 
ace up his sleeve named Ryan Gosling. 


LEONARD LAUDER 

GRAND PLAN: Cure breast cancer 
and Alzheimer’s, and give the 
world great art. 

MAKING HEADLINES: Last year he 
bequeathed his $1 billion 
collection of Cubist art to the 
Metropolitan Museum, and 
his long stewardship of the 
Whitney as board president 
and then chairman — not 
to mention his $131 million 
donation — culminates in this 
spring’s opening of the muse' 
urn’s new downtown location 
(see page 186). 
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THE BUFFETT FAMIEY 

GRAND PLAN: Warren ’s son 
Howard supports agricuT 
tural development, clean 
water, and antUpoverty 
initiatives, while daughter 
Susan gives to social justice 
efforts and early childhood 
education, and son Peter and his wife Jennh 
fer support international efforts to improve 
the lives of girls and women. And Warren 
bankrolls it all. MAKING HEADLINES: The elder 
Buffett takes his Giving Pledge (a com' 
mitment to giving away half his wealth 
in his lifetime) very seriously: Last year 
he donated more than $2.1 billion of Berk' 
shire Hathaway stock to the Gates Founda' 
tion, plus $215 million to scholarships via 
his Susan Thompson Buffett Foundation 
(named after his first wife) and approxT 
mately $150 million to each of his children s 
foundations. 

DIANE VON FURSTENBERG 
& BARRY DILLER 

GRAND PLAN: Give New 
York City something 
that all its residents 
can afford to enjoy. 
MAKING HEADLINES: The 
Giving Pledge couple 
makes grants through 
their family foundation to dozens of orga' 
nizations, from CedarS'Sinai Hospital in 
Los Angeles to the Whitney to the NRDC, 
but their biggest passion is the Highline and 
Pier 55, the nearby floating park on top of 
the Hudson River that s in the works thanks 
to the $130 million they pledged last year. 

THEODORE STANLEY 

GRAND PLAN: Give hope— and 
ultimately a cure — to those 
with mental illness. The 
notoriously press'averse 
Stanley (who refuses to 
release photos of himself) 
and his late wife Vada were 
inspired by their own sons success in deaL 
ing with bipolar disorder. MAKING HEADLINES: 
Last summer the Stanley Family Foundation 
made a $650 million donation for psychiatric 
research to the Broad Institute of MIT and 
Harvard. It ranks among the largest private 
donations toward scientific research ever. 





THE TISCH 
WOMEN 



CHERCHEZ LES FEMMES 
From left: Joan, Carolyn, Laurie, and 
Emily, at the Museum of Modern Art. 


I t seems no matter what 
branch of philanthropy 
your e involved in, you run 
into a Tisch woman. The ladies 
of the Loews Corp. dynasty 
are a veritable girl gang of do' 
gooders. Matriarchs Billie and 
Joan devote their time to a Jew' 
ish humanitarian group and the 
revamp of Governors Island, 
respectively, while Laurie, the 
only daughter in the second 
generation, is a fulftime phi' 
lanthropist, helping New York' 
ers in need — providing access 
to healthy food, the arts, and 
education — through her IllumT 
nation Fund. Her sister-imlaw 
Lizzie is a major patron of the 
Metropolitan Museum — her 
$10 million gift helped establish 
the Costume Institute. Bib 
lies daughters'indaw include 
Meriyl (chancellor of New 
York s Board of Regents), Ann 
(founder of the Young Womens 
Leadership Network in Harlem), 
Bonnie (board member of the 
Tisch MS research center), and 
Alice (on the boards of NYU 
Langone Medical Center and 
MoMA). The grandchildren are 
carrying the torch in public and 
private service as well: Laurie s 
daughter Carolyn works with 
the Aspen Institute, and her 
other daughter Emily directs 
campaigns at the Center for 
American Progress. 






BEN RATTRAY 

GRAND PLAN: The Change.org founder wants his 
online petition site to be synonymous with 
social change, the way Amazon is with books 
and Craigslist with apartment rentals. MAKING 
HEADLINES: Last year the site hit 90 million users 
and hosted 5,000 successful campaigns, from 
saving a neighborhood library to getting a 
Turkish journalist in Syria released. In late 
December it raised $25 million in new funding 
from the likes of Arianna Huffington, Ashton 
Kutcher, and Richard Branson. 
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JAMES CHEN 

GRAND PLAN: Making good 
eyesight a universal right. 
MAKING HEADLINES: The Hong 
Kong-based philanthropist 
co-founded Adaptive Eyewear 
to provide people in poor 
African countries with glasses 
whose prescription can be 
changed with the turn of a 
dial. And his for-profit Adlens 
company sells fashionable ver- 
sions (including a pair inspired 
by John Lennon) that follow 
the Toms one-to-one model: 
For each pair purchased, it 
will send a pair to Rwanda. 


y 


WHY DIDN’T I THINK 
OF THAT? 


Thank these people for dreaming up the things 
that are changing the world. 



RESHMA SAUJANI 

GRAND PLAN: While demand 
for programmers has 
skyrocketed, the percent- 
age of computer science 
graduates who are female 
has gone down, from 37 
percent to 12 percent over 
the past 30 years. So Saujani founded Girls 
Who Code to close technology’s gender 
gap. MAKING HEADLINES: In December the non- 
profit announced a major expansion of its 
seven-week summer program around the 
country (partners include AT&T and Twit- 
ter), which will provide top-notch training 
to girls. Saujani hopes to have taught 1 mil- 
lion by 2020. 



JANE CHEN 

GRAND PLAN: Keeping prema- 
ture babies in the develop- 
ing world alive. Every year 
15 million infants are born 
early and underweight — 
and unable to regulate their 
body temperature. The 
co-founder of Embrace has created an inex- 
pensive sleeping bag-like warmer that can 
save their lives. MAKING HEADLINES: As of last 
winter Embrace has saved 150,000 babies 
in 11 countries, and Beyonce recently made 
a $125,000 donation to bring the warmers 
to sub-Saharan Africa. In April, Embrace 
Innovations, the for-profit arm, will start a 
Kickstarter campaign to launch a baby blan- 
ket and swaddle product in the U.S. Each 
purchase will benefit a baby in need. 


TASON TOUSSANT 

GRAND PLAN: Clean up the 
oceans — and create fash- 
ion in the process. MAKING 
HEADLINES: The co-founder 
of Bionic Yarn turns ocean 
debris into threadlike 
fibers that are wrapped 
in cotton and woven into fabric. The com- 
pany’s most notable project has been with 
Pharrell on an award-winning line for 
G-Star Raw called Raw for the Oceans — 
a range of denim products that uses up to 
nine tons of ocean plastic. Up next: eco- 
friendly deals with Gap, Cole Haan, and 
other fashion brands. 



MATT POHLSON & 
RYAN CUMMINS 

GRAND PLAN: The found- 
ers of Omaze, the 
online raffle plat- 
form, are appealing 
to potential donors 
in a supremely 21st- 
century way: Users 
buy raffle entries — which start at $10 and 
go toward partner charities — to win one- 
of-a-kind Hollywood experiences, like the 
opportunity to walk the red carpet with 
George Clooney. MAKING HEADLINES: Last 
summer the duo tapped into the rabid 
Star Wars fan base, offering a chance to 
appear in Episode VII. The result: A record- 
breaking $4.26 million was raised from 
donors in 125 countries for UNICEF Inno- 
vation Labs. 
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REAL DEAL 
HOLLYWOOD 

Everyone in Tinseltown has a cause , 
but some truly walk the walk. 


SHAUNA ROBERTSON & 
EDWARD NORTON 

GRAND PLAN: Leverage 
social media into 
social change. MAKING 
HEADLINES: The Holly- 
wood heavyweight 
husband-and-wife 
team (she’s a pro- 
ducer on tons of Judd Apatow films; he’s, 
well, Edward Norton) started the for-profit 
CrowdRise with the key ingredients of Sili- 
con Valley investment dollars and Holly- 
wood endorsements (Seth Rogen shills for 
Alzheimer’s donations; Will Ferrell makes 
funny clips to attract Cancer for College 
gifts). CrowdRise has become the largest 
online fundraising platform on earth, rais- 
ing more than $100 million in 2014. 


GEORGE LUCAS & 
MELLODY HOBSON 

GRAND PLAN: Improve 
education. His foun- 
dation, Edutopia, 
explores innovations 
that improve K-12 
learning, while she 
works with various 
Chicago-based education organizations. 
MAKING HEADLINES: They pledged $25 million 
to the University of Chicago Laboratory 
Schools to build Gordon Parks Arts Hall 
(named, at their request, after the first 
African-American Life magazine staff pho- 
tographer, who later directed Shaft) and 
$25 million to the Chicago program After 
School Matters, which Hobson chairs. 





EMMA WATSON 

GRAND PLAN: End gender 
inequality. MAKING HEADLINES: 

The U.N. Women Goodwill 
ambassador became one of 
feminism’s loudest voices last 
summer when a speech she 
made at U.N. headquarters 
promoting the HeForShe 
movement — which involves 
men in the fight for gender 
equality — went viral. 


SEAN PENN 

GRAND PLAN: Help Haiti 
recover from the 2010 
earthquake. MAKING HEAD- 
LINES: The founding member 
of the J/P Haitian Relief 
Organization throws an 
annual star-studded event 
supporting his cause. This year’s four-hour 
gala, which honored Bill Clinton, raised 
more than $6 million. (For more on the for- 
mer president’s role in Haiti, see page 146.) 



DAVID GEFFEN 

GRAND PLAN: Support arts 
institutions both large 
and small; fund medical 
research and HIV/AIDS 
organizations. MAKING HEAD- 
LINES: Many L.A. buildings 
are emblazoned with the 
Geffen name; now he’ll have a serious New 
York presence, too: His $100 million gift to 
Lincoln Center will renovate the old Avery 
Fisher Hall into the new David Geffen Hall. 



LEONARDO 

DICAPRIO 
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GRAND PLAN: To save the rain 
forests, the oceans, the 
tigers, the sharks. . . You get 
the idea. MAKING HEADLINES: 

t DiCaprio, who is an active 
1 board member of the World 
Wildlife Fund, the Natural 
Resources Defense Council, 
and the International Fund 
for Animal Welfare, recently 
announced that he’s partner- 
ing with Netflix to work on 
documentaries and series 
about conservation. 
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ROONEY MARA 

GRAND PLAN: Break the cycle of poverty in Kenya 
and South Sudan. MAKING HEADLINES: While in 
college Mara founded Faces of Kibera (which 
has since merged with the Uweza Founda^ 
tion) to improve the lives of children in a 
Nairobi slum, the seconddargest in the world. 
She has recently made multiple trips to South 
Sudan with Oxfam to provide food and aid to 
refugees, and has written about it for outlets 
like CNN to raise awareness. 


YEAR OF 
THE 

ELEPHANT 

First it was bald eagles; then 
it was whales. Now celeb' 
rity philanthropists have a 
new animal obsession. 



CHELSEA CLINTON 
She handpicked elephant 
products — including a felt toy 
for baby Charlotte — for Oxford 
roommate Jen Lee Koss’s site, 
Brika.com. Part of the proceeds 
go to fight poaching in Africa. 



KATIE LEE 
As a supporter of 96 
Elephants — named for the 
number killed each day — she 
spread the word on Instagram 
with a J. Crew sweater 
designed for the cause. 



SIR EVELYN DE 
ROTHSCHILD 
At an auction and parade to 
save Asian elephants, the 
banking heir and patron of 
Elephant Family sported an 
elephant-adorned tie. 
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LEADING THE CHARGE 

They're major players whose names suddenly 
have more power than ever. 




TONY BROWN 

GRAND PLAN: Give more options 
to underserved kids in central 
LA. via Heart of Los Angeles 
(HOLA), an after-school pro- 
gram. MAKING HEADLINES: Under 
Browns leadership HOLA 
has added three buildings — 
offering classes in the visual 
arts, film and TV, and the per- 
forming arts — and expanded 
its enrollment to 2,400. The 
success rate is staggering: 100 
percent of HOLA’s students 
have graduated from high 
school, and 98 percent have 
gone on to college. 


at a time 


KTMGA LAMPERT 

GRAND PLAN: Eradicate breast 
cancer. MAKING HEADLINES: 

The wife of Sears Holdings 
chairman Eddie Lampert 
is leading the Breast Can- 
cer Research Foundation, 
along with Leonard Lauder, 
promising new treatments 
for the most advanced cancers are coming 
to light and fundraising is at an all-time 
high: The foundation has raised more than 
half a billion dollars since its founding by 
Evelyn Lauder in 1993. 

PAUL ALLEN 

GRAND PLAN: Fund science 
and tech research in a 
range of subjects, from 
improving ocean health 
to healing brain injuries. 
MAKING HEADLINES: Last year 
the Microsoft co-founder 
was more generous than ever, donating 
$100 million to fight Ebola and another 
$100 million to create a new Seattle-based 
institute that will focus on the mechanics 
of human cell biology. 


ERIC EISNER 

ja ^ k GRAND PLAN: End educational 
inequality. MAKING HEADLINES: 

■ After retiring as president 
W ' A W of the David Geffen Com- 
#' pany, Eisner founded YES 
(Young Eisner Scholars), 
W* which picks gifted under- 
privileged children in Los Angeles and 
offers tutoring and financial aid from the 
teen years through college. YES recently 
expanded to New York City and Chicago. 

BARRY STERNLICHT 

GRAND PLAN: Show that it 
is easy — not to mention 
profitable — being green. 
MAKING HEADLINES: The CEO 

of Starwood Capital is also 
chairman of the Robin 
Hood Foundation and raises 
money for the Juvenile Diabetes Research 
Foundation (his son is diabetic). Hes also tight 
with the National Resources Defense Council, 
which is his adviser on Starwood s “1” Hotels, 
a new global hotel group that will, through 
everything from architecture to energy use, 
take “luxury eco-t ravel” to a whole new level. 



NATALIA 


VODIANOVA 


GRAND PLAN: Before becoming a 


model she helped support her 


half-sister, who has cerebral 

L 

palsy, by selling fruit in the 


streets of Nizhny Novgorod. 
Now her Naked Heart Foun- 
dation has raised more than 
$34 million to make life a bit 
brighter for Russia’s poor 
and special needs kids. MAKING 
HEADLINES: She and partner 
Antoine Arnault have become 
experts in rallying the fash- 
ion industry; during London 
Fashion Week she held a car- 
nival fundraiser with fortune 
telling by Suzy Menkes, a 
vegan cookie stand manned 
by Karlie Kloss, and a super- 
model kissing booth. 


ADARSH ALPHONS 

® GRAND PLAN: Help troubled 
l New York City students 
| via ProjectArt, which 
B provides free art classes at 
public libraries in all five 
v boroughs. MAKING HEADLINES: 
■ Alphons, who was a trou- 
bled student himself (he was once expelled 
for drawing at the expense of his studies) 
until one art teacher began encouraging 
his talent, founded ProjectArt in 2011 and 
by 2014 had 11 thriving neighborhood pro- 
grams, funded heavily by art enthusiasts 
from David Maupin to Kyle De Woody. 
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GAME CHANGERS 

Their work is shifting the 
philanthropic paradigm. 


f 



CRAIG SHAPIRO 

GRAND PLAN: Invest in socially 
conscious startups. MAKING 
HEADLINES: With $50 million 
under management, Sha- 
piro’s Collaborative Fund 
has invested in more than 
a dozen startups in the last 
year alone, including the 
sustainable food company 
Efampton Creek, the educa- 
tion endeavor Efopscotch, 
and Inventure, a financial 
services startup for the 
underbanked in India, Kenya, 
and South Africa. 



SHAILA 
ITTYCHERIA & 
KANE SARHAN 

GRAND PLAN: Educate the digi- 
tally inclined and debt-averse. 
Enstitute, the organiza- 
tion Sarhan and Ittycheria 
founded in 2012, bypasses 
college by placing its students 
in paid tech apprenticeships. 
After two years they’re on 
their way and in the black. 
MAKING HEADLINES: Enstitute 
wants to train half a million 
students by 2025. It just 
; a good fight song. 


needs 


JANE WURWAND 

GRAND PLAN: When Wur- 
wand was starting up the 
skincare line Dermalogica, 
no bank would lend her 
so much as a pen. After 
founding FITE (Financial 
Independence Through 
Entrepreneurship) four years ago, she 
became the lender, and if you’re a woman 
with a solid plan, the answer is yes. MAKING 
HEADLINES: Last year FITE reached its initial 
goal of helping 50,000 women-owned busi- 
nesses. Time to set a new goal. 

CHERYL DORSEY 

GRAND PLAN: A former Echo- 
ing Green fellow herself, 
f .>C 1 Dorsey, now president of 

* the group, awards fund- 

I HH ing to social entrepre- 
I T ■ neurs with fresh solutions 
to chronic issues. MAKING 
HEADLINES: A whopping 18 of Forbes’s 30 
Under 30 are current or former Echoing 
Green fellows; they wrestle with everything 
from prison recidivism to dirt floors in sub- 
Saharan Africa. Look out for the 2015 class 
of fellows, to be announced in June. 

TIM COOK 

^ GRAND PLAN: Use some of 
Apple’s $178 billion in cash 
reserves to invest in the 
^ ^ world outside Cupertino. 

I MAKING HEADLINES: Under 
Cook, Apple — which was 
: I never viewed as a par- 

ticularly philanthropic company — started 
matching each employee’s donations, up to 
$10,000 per year. And last year the com- 
pany inaugurated World AIDS Day, donat- 
ing a portion of Black Friday profits and all 
proceeds from select apps to (RED). Angry 
Birds is no longer a guilty pleasure. 



ADAM BRAUN 

GRAND PLAN: Braun left a con- 
sulting job at Bain & Co. to 
start Pencils of Promise. Six 
years later the group has 
built 295 schools around 
the world. It got a little 
, M promotional help from Jus- 
tin Bieber, whom Adam’s brother Scooter 
discovered. MAKING HEADLINES: Braun’s organi- 
zation recently launched Passport, a monthly 
giving program that donates 100 percent of 
all dollars to educating its students. 



I 
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THE NEW GUARD 

These are the names that are— or should 
be— on everyone's lips. 


DIAHANN BILLINGS- 
BURFORD 

GRAND PLAN: Getting people— 
and companies — involved 
in service. BillingS'Burford 
is one of the many success 
stories of Prep for Prep, the 
famously competitive New 
York City program that 
sends underprivileged overachievers to top 
private schools. After graduating from Yale 
and Columbia Law, she dedicated herself to 
public service, including a five-year stint 
as New York City’s Chief Service Officer 
under Mayor Bloomberg. MAKING HEADLINES: 
After leaving government, BillingS'Burford 
was named executive director for corporate 
responsibility at Time Warner last year — 
but we wouldn’t be surprised if Bloomberg 
or another giver of his magnitude tries to 
steal her back. 

JAN KOUM 

GRAND PLAN: To quote the 
Magic 8 Ball, “Ask again 
later.” But whatever the 
WhatsApp billionaire 
decides, he’ll be doing it in 
a big way. MAKING HEADLINES: 
He just donated $556 miL 
lion to the Silicon Valley Community Foum 
dation to start his own donor'advised fund. 

MART & LYjVTNE BENIOFF 

GRAND PLANS: Curing 
sick kids and rum 
ning a philanthropic 
tech company. MAKING 
HEADLINES: The Sales 
force.com founder 
and his wife have 
institutionalized their ethos with the com' 
pany’s 1/1/1 program: Each year Salesforce 
.com donates 1 percent of profits, 1 percent 
of equity, and 1 percent of employee hours 
to the community. The couple have made 
$100 million donations twice in the past four 
years to two Bay Area children’s hospitals. 


PRISCIFFA CHAN 
& MARK 
ZUCKERBERG 

GRAND PLAN: To be the next 
Bill and Melinda Gates. In 
2012 and 13 the couple made 
historic gifts: $498.8 million 
and later $992.2 million to the 
Silicon Valley Community 
Foundation, all earmarked 
for education and health. 
MAKING HEADLINES: In February 
they gave $75 million to San 
Francisco General Hospital, 
where Chan did her residency, 
for two new trauma rooms, 
three operating rooms, and an 
expanded emergency room. 


NICOFE AVANT 

GRAND PLAN: E mpower 
women; improve education; 
cure cancer. The former U.S. 
Ambassador to the Baha' 
mas (and wife of Netflix 
chief content officer Ted 
Sarandos) is as politically 
connected as she is philanthropic, so she’s 
quite effective. MAKING HEADLINES: As one of the 
newest members of L ACMA’s board, Avant 
will bring her political ties and fundraising 
chops to the museum world. 


BRYAN 

STEVENSON 

GRAND PLAN: Combat racial 
injustice. Archbishop DeS' 
mond Tutu called the char' 
ismatic founder of the Equal 
Justice Initiative in Mont' 
gomery, Alabama, “America’s 
young Nelson Mandela.” 
MAKING HEADLINES: By providing 
legal representation to the 
poor, the unjustly accused, 
and the wrongfully convicted, 
the Harvard'trained lawyer 
and recipient of a MacArthur 
Foundation “Genius” grant 
has won high'profile acquit' 
tals and reversed convictions 
of death'row inmates. His 
message travels well: His TED 
talk has gotten more than 
2 million views. 


NICHOLAS & JILL 
WOODMAN 

GRAND PLAN: No one’s 
really sure yet — their 
d? money has thus far 

- ^ \ y gone to unspecified 

Sr 'll 1 , projects at the Silicon 
A Valley Community 

I Foundation, which 
supports everything from education to the 
environment to health. But whatever it is, 
the GoPro founder and his wife are aiming 
big. MAKING HEADLINES: They donated $500 miL 
lion worth of GoPro stock in one fell swoop 
to SVCF late last year to start a donor' 
advised fund — despite protests by investors 
in the form of a stock price dip when news 
of the donation hit. 


NT); 
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SEAN PARKER 

GRAND PLAN: Getting to the bottom of your kid’s 
peanut allergy — and getting rid of it. MAKING 
HEADLINES: Inspired by his own experience with 
anaphylactic allergies, the Napster creator and 
founding president of Facebook — who invests 
in many civic-minded startups and donates 
to cancer research and drug policy reform — 
most recently pledged $24 million for an 
allergy-focused research center at Stanford. 



IT’S A TREND 


MODA MONEY 
From top: Textile 
entrepreneur 
Brunello Cucinelli; 
the Rialto, the 
oldest bridge 
across the Grand 
Canal in Venice. 


A mong Italian luxury brands, 
restoring the homeland’s 
landmarks is all the rage. 

In February, Fendi completed the 
first phase of restoration of Rome’s 
18th-century Trevi Fountain. The 
Fendi for Fountains project also 
includes the restoration of the 
nearby Four Fountains complex, 
set to be completed ahead of sched- 
ule by the end of this year. Mean- 
while, last year Tod’s chairman, 
Diego Della Valle, pledged $33 mil- 
lion to fund the renovation of 
Rome’s deteriorating Colosseum, 
while the much-needed restora- 
tion of the city’s chipped Span- 
ish Steps is underway this year 
thanks to a $1.6 million donation 
from Bulgari. Elsewhere in Italy, 
the founder and owner of Diesel, 
Renzo Rosso, pledged $5.4 million 
to keep Venice’s 400-year-old 
Rialto Bridge from crumbling, and 
Brunello Cucinelli continues to 
transform Solemeo, the Umbrian 
hill town close to where he grew 
up and where he established his 
company’s headquarters, restor- 
ing the 12th-century village and 
injecting it with world-class cul- 
tural facilities, a theater, a school, 
and public parks. 




ALL CLOTHING 
BY GUCCI. FOR 
DETAILS SEE 
PAGE 194. 
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The 

BEAUTY 



GMNG 



SALMA HAYEK IS 
ONE OF PHILANTHROPYS 
FIERCEST GOLDEN HEARTS, 
CONFRONTING CONGRESS AND 
THE PRESIDENT OF MEXICO 
OVER DOMESTIC VIOLENCE 
NOW SHE AND MARIANE 
PEARL ARE PIONEERING A 
NEW WAY TO HELP CHANGE 
WOMEN’S LIVES ALL OVER 
THE GLOBE AM) NO ONE 
BETTER GET IN THE WAY. 


SWEET 
CHARITY 
Hayek, working 
for UNICEF to 
fight maternal 
and neonatal 
tetanus in Sierra 
Leone in 2008. 


By Mary Kaye Schilling 
Photographs by Horst Diekgerdes 
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ou could call Salma Hayek remarkable for many 
reasons. Here are two: A onetime Mexican soap 
starlet who defied stereotypes to become an 
Oscar -nominated actress and award-winning 
producer and director, shes also a longtime ac- 
tivist for womens equality and a co-founder, 
with Gucci and Beyonce Knowles, of Chime for 
Change, a campaign that has raised $7.3 million in two years. 

Right now, though, I’m marveling at a different skill set: Hayek’s 
ability to run up and down stairs in three-inch stiletto boots. She 
does this as if she popped out of her mother’s womb in heels. The 
up-and-down is due to her seven-year- old daughter, Valentina, who 
is suffering from a stomach virus. After Hayek lulls her to sleep, we 
head to the kitchen, which is in the basement of the London house 
she is renting with her husband Frangois-Henri Pinault, the chair- 
man and CEO of Kering, the fashion conglomerate behind such 
luxury brands as Gucci, Saint Laurent, and Bottega Veneta. 

The couple were based in Paris, and when I ask if they now live 
in London, the husky- voiced Hayek unleashes one of her throaty 
laughs. "I don’t know where I live! London is one place. And I don’t 
know half the people in this house,” she says as a workman passes 
through. Earlier she described the living room — a serene mix of 
blue and brown, velvet and leather — as a work in progress. It didn’t 
look so much unfinished as yet-to-be-lived-in. But the bright, L- 
shaped kitchen, which is accented with primary colors and fanciful 
touches, like a Dot & Bo Birds in Motion wall clock over the sink, is 
vivid and inviting, much like Hayek herself. Standing by the stove, 
peeking into a pot of rice — suitably bland nourishment for her sick 
daughter — Hayek, in head-to-toe black (those boots, tight jeans, 
blouson top), reminds me of a curvy exclamation point. 

She’s a celebrated beauty, but what strikes you about her looks 
is that they are real rather than constructed. I notice, for example, 
that she hasn’t succumbed to Hollywood’s disturbing trend of ex- 
treme dental bleaching; when she smiles or laughs, as she often does, 
she shows the imperfect teeth of a 48-year-old woman who clearly 
enjoys her red wine. A self-confessed lover of food, drink, and all 
the delicious things that being the wife of a billionaire provides, she 
is a woman of appetite in a world trending toward abstinence. Un- 
like other high-profile globe-trotting philanthropists, she is serious 
about activism without feeling the need to adopt an ascetic mien. 

Earthy and sophisticated, sexy and maternal, funny and soul- 
ful, smart and intuitive — you can see why Hollywood, land of the 
pigeonhole, has rarely gotten her. And that was particularly true in 
her first decade in America. She moved from Mexico to L.A. in 1991, 
at the age of 25, already a star back home (her first major film, El 
Callejon de losMilagros, remains the most celebrated movie in Mexi- 
can cinema history), only to find that the land of the free equaled 
casting prison. There was plenty of work if she wanted to play disen- 
franchised stereotypes (maids, prostitutes, etc.). Hayek, who eventu- 
ally became a naturalized U.S. citizen, accepted the few roles that 
didn’t insult her, then took matters into her own hands, as she does, 
spending eight years developing Frida, the 2002 film in which she 
played artist Frida Kahlo (the source of her Oscar nomination). 

She recently remarked to a reporter that her marriage to Pinault 
had taught her to stick with things. “Em tough, but he is brave,” she 
said. “It’s important to marry someone with more balls than you.” I 
tell her this strikes me as absurd, given the long road to Frida (which 
she co-produced); Ugly Betty, a Colombian telenovela she spent i 
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TWO OF A KIND 
“Salma’s husband 
has now very 
seriously taken on 
the challenge of 
domestic violence,” 
says Pearl, “and 
she opened that 
side of him.” 





THE 

three years turning into an Emmy-winning American hit; and The 
Prophet, an animated version of the classic book by Kahlil Gibran 
that she pushed to the screen (it finally debuts this summer). Tm 
very persistent, but I definitely see room for improvement. I some- 
times complain along the way lose focus, and then get back into 
focus.” We should all be so unfocused, I say. Hayek laughs. “Im not 
so bad, but maybe Im too critical of myself. I am a double Virgo.” 

In Pinault she found not only a champion but her philanthrope 
ic match. Hayek has been a passionate activist for more than 20 
years. Long before publicists and managers were counseling their 
celebrity clients to attach themselves to charities as a way to build 
their brands, she was out in the field with UNICEF and the Red 
Cross, or persuading the Avon Foundation to launch the Speak 
Out Against Domestic Violence program (which included the first 
Spanish-language domestic violence hotline), in 2004. In 2006 
she established the Salma Hayek Foundation and continues to, as 
she says, “do little things with my humble resources. But the big 
things I do through the Kering Foundation.” She adds that she and 
Pinault have “influenced each other.” 

The couple started dating in 2006 and married in 2009 (afi 
ter splitting briefly in 2008). Inspired by his wife’s dedication to 
combating violence against women, Pinault established the Kering 
Foundation in 2009. “I never told him to — he did it on his own,” 
Hayek says. Through her work he had begun to understand the ex- 
tent of the problem in France. “When I moved to Paris I thought, 
What is my contribution to this country?” she says. “I couldn’t fig' 
ure out what to do, because the government did such an amazing 
job with everything: education, healthcare, facilities. And then I 
thought, There’s always the one you can rely on: domestic violence. 
And sure enough, one out of three women is a victim of it in France. 
When I told my husband, he couldn’t believe it until he saw the 
numbers with his own eyes.” 

T hrough the foundation Pinault started a remarkable, even 
revolutionary, program for Kering employees that offers 
female victims of domestic violence confidential support. 
“There are so many stigmas associated with domestic abuse,” Hayek 
says. “The intention here is to offer choices, to empower the woman, 
not to make her feel bad or like she is responsible.” Most abuse, 
she adds, “is done in a way where were confused about whether 
it’s abuse or not.” This ingrained and insidious mechanism, she ex' 
plains, encourages a woman to rationalize everything from staying 
with a man who beats her to putting up with unequal paychecks. 

In the late ’90s, Hayek appeared in a production of Eve Ensler’s 
The Vagina Monologues. Her bit was “My Short Skirt,” an edgy 
comeback to catcalls. “It’s funny because we had a Kering Founda' 
tion meeting not that long ago,” says Hayek, who sits on the board, 
“and I went early to have lunch with some of the women being 
trained [in the domestic violence program]. When I arrived, one 
of the women said, ‘Oh my god! I know you!’ ” Hayek assumed she 
had seen Frida or another of her films, but no: It was because of her 
skirt speech, which, unbeknownst to both Hayek and Pinault, was 
part of the training video. “I was so proud that this woman didn’t 
know me because I’m the wife of my husband or because of my 
movies. I felt like a superstar all of a sudden. And part of me wanted 
to cry. I had forgotten I did that!” 

She tells another story in a similar vein about a trip to Egypt, 
where she received an award. “Coming out of the event, there was 
a young woman screaming, ‘Let me go, I have to talk to Salma!’ My 



“WHEN MEXICO’S 
PRESIDENT CALLED 
TO CONGRATULATE 
HER FOR UGLYBETTYS 
GOLDEN GLOBE, SHE 
LECTURED HIM ABOUT 
RAPE LAWS. “I’M SURE 
HE WAS SORRY HE 
EVER CALLED.’’ 


POWER RANGER 
“The world is a 
disaster,” says 
Hayek, with a mother 
in Sierra Leone. 
“Maybe we should 
start listening to 
some new ideas, and 
maybe it’s women 
who can bring them.” 


security didn’t want to let her through,” Hayek says. “She seemed 
crazy to them. But I said, ‘You know what? She really needs to talk 
to me. Let her through.’ So they did, and the woman immediately 
started sobbing. I got her to calm down, and eventually she told me 
that I had saved her life.” Hayek laughs. “I’m thinking, Okay, maybe 
she is crazy. But she explains that she read an interview that I had 
given to Oprah magazine. It was years ago; I didn’t remember doing 
the interview. And she said it had given her the strength to leave her 
husband.” Hayek stands up. “Now, this was a Muslim household in 
Egypt. She said, ‘I took nothing when I left, but I took the article. I 
hid, and it was really hard, but I remade my life.’ ” The woman told 
Hayek that her husband remarried and eventually killed his wife. 
“It could have been her. He had tried to kill her once. But now she 
has a life that she loves. It made me realize that you never know 
how far something you do or say can go.” 

H ayek’s philanthropic work has always been active, even im' 
mersive — most infamously during a trip to Africa with 
UNICEF, when she breastfed a baby whose mother was un- 
able to produce milk. (Hayek was nursing Valentina at the time.) 
She made headlines again when she testified in 2005 before the U.S. 
Senate in support of reauthorizing the Violence Against Women 
Act. “They wanted to take the money and divert it to national se- 
curity,” Hayek tells me. “I said, ‘How can you put all this taxpayer 
money toward staying in Iraq when you can’t provide the tools or 
security to keep women in this country safe in their own homes?’ ” 
She smiles. “They gave us the money back.” 

Her activism is rooted so deeply in her life that even when the 
president of Mexico telephoned in 2006 to congratulate her for 
Ugly Betty s Golden Globe for best TV comedy, she used the call to 
gently lecture him about Mexico’s rape laws. [CONTINUED ON PAGE 192] 
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Styled by Irina Marie/ Art sphere. Hair by 
Mark Hampton at Julian Watson Agency 
for Toni & Guy Hair Meet Wardrobe. Makeup 
by Lotten Holmqvist at Julian Watson Agency 
using MAC. Manicure by Shreen Gayle 
at Premier Hair and Makeup. Produced by 
John Haywood @ D+V Management. 
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CONSERVATION 


MATERNAL 
INSTINCTS 
Sveva and Kuki 
Gallmann (top right), 
on the grounds of 
their 100,000-acre 
conservancy in 
northern Kenya. They 
have dedicated 
themselves to 
protecting the land 
and its animals from 
the ravages of 
deforestation and 
poaching. 


CALL 

OF 

THE 

WILD 

By Allyn Stewart P hot o graphs by Oberto Gili 

AN ITALIAN ARISTOCRAT TURNED 
HER BACK ON A LIFE OF PRIVILEGE 
FOR ADVENTURE AND ENDED UP 
BECOMING ONE OF KENYA’S GREAT 
PROTECTORS. A CLOSE FRIEND 
VISITS TO SHOW HER TEENAGE SON 
WHAT REAL SACRIFICE MEANS. 
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ALPHABETS a c-Z 


COMMUNITY 

EFFORTS 


A large part of the 
Gallmanns’ efforts is 
^focused on improving 
relationships among 
the tribes that live ' ■ ; 
near the property. 
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CONSERVATION 



n the shortwave radio they call her Mama 1. My 
friend Kuki Gallmann has earned the handle. She has the grace 
of an Italian aristocrat and the unstoppable will of a herd of ele- 
phants — two herds. She fights for animals as if they were her chil- 
dren, negotiates between warring tribes as if they were her family 
and nurtures the land as if she were Mother Earth herself. She and 
her 34-year-old daughter Sveva have made Africa’s preservation 
their life’s mission. 

I met Kuki almost two decades ago. I remember the moment 
my producing partner, Stanley Jaffe (of Kramer vs Kramer and 
Fatal Attraction fame), his wife Melinda, and I circled above a grass 
strip on Kuki’s 100,000-acre Laikipia Conservancy, in northern 
Kenya, trying to buzz a few elephants away so we could land. 
Stanley, a dyed-in-the-wool New Yorker, was apoplectic, as it took 
several tries before they would budge and we could come down. 
He had purchased the film rights to Kuki’s memoir I Dreamed of 
Africa, the first in a poetic three-part series about her life on the 
camp and the continent. We were here to develop a screenplay 
that would eventually become a movie starring Kim Basinger (as 
Kuki), Vincent Perez, and the then little-known Daniel Craig. It 
quickly became apparent that we had descended into an Afri- 
can Eden with a decided Italian influence. If the Hotel Cipriani 
had taken command in Africa, it couldn’t have done so in a more 
refined way than Kuki has. 

She arrived in Kenya from Venice as a young woman in 1972, 
with her husband Paolo and her young son Emanuele, and settled 
on Ranch Ol ari Nyiro, near the eastern ridge of the Rift Valley, 
above Lake Baringo. Her memoirs speak of her almost mystical 
lifelong connection to Africa and its peoples — she calls the land 
“a memory in her genes” — and Paolo was a 
great traveler, a handsomely rugged Italian 
who had often been to Africa before they 
met. Soon after their wedding he whisked 
his wife and her son away from a life of 
luxury and privilege to embrace one of 
exotic adventure. It’s a wildly romantic 
narrative, but it came at an exorbitant cost. 

During the course of her life in Africa Kuki 
lost both Paolo and Emanuele in tragic acci- 
dents: Paolo was killed in a car crash, and 
the teenage Emanuele died just a few years 
later from a snakebite. Sveva was born 
shortly after Paolo’s death. Kuki, despite 
her family’s requests that she come home 
to Italy, refused to leave Africa. Paolo and 


Emanuele are buried side by side in a garden next to her home. For 
decades Kuki, now 71, has spread the seeds of the giant acacia trees 
that adorn their graves all over the conservancy, keeping Paolo and 
Emanuele alive by rejuvenating the land. 
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MONUMENTS ARE 
NO LONGER 
FLORENCE AND 
VENICE. WHATEVER 
IS MAN-MADE CAN 
BE SOMEWHAT 
REPRODUCED. 

THE ELEPHANT, 
THE RHINO, THE 
FORESTS, THE 
NATURAL SPRINGS- 
ONCE THEY GO. 
THEY GO FOREVER. 


bile developing the screenplay, my partners and I fol- 
lowed in the footsteps of Kuki’s past: swimming in 
crocodile-infested Lake Turkana, sitting around the fire 
at night while animals blinked at us and the lions roared, dancing 
with the Pokot people. On almost a daily basis we witnessed the 
fragility of life, as well as its extreme beauty. 

Last summer I decided it was time my 14-year-old son Flynn 
met Kuki and Sveva. I wanted him to understand that if one faces 
challenges fearlessly, one can survive against difficult — sometimes 
impossible — odds. He was about to leave home, in Idaho, for board- 
ing school in Massachusetts, and I, selfishly, wanted to have an expe- 
rience with him that might help shift the way he saw the world. 
And so we found ourselves above the same small grass strip, waiting 
for the elephants to move so we could land. 

Many people warned me about the dangers of going to Africa 
at that time. The Ebola outbreak was on a rampage, and terror- 
ism had once again reared its head along the Kenyan coast, but 
my instincts told me I would be as safe there as I have always 
felt. Flynn didn’t get to swim with the crocs, but we did sneak 
around in adrenaline-pumping proximity to Cape buffalo and 
bull elephants. We listened as rangers reported on skirmishes with 
poachers who had crept onto the ranch behind trespassing cattle 
herders. And each night Kuki and Flynn talked about her life. 

It takes hours to drive from one end of the ranch to the other, 
and driving with Kuki is an experience unto 
itself. I received more than one sideways 
look from Flynn as Kuki careened along 
the rocky dirt roads, conversing in Swahili 
on her shortwave about a range of projects 
that are both exciting to hear about and 
overwhelming to witness. My six-foot-two 
son became a wonderful addition to her 
workforce, and she embraced him as if he 
were her own. And, in contrast to an ear- 
lier trip to China during which he remained 
stubbornly transfixed by a screen, at Kuki’s 
Flynn put down his phone. 

First we were off to her nursery, where 
we loaded more than a thousand saplings 
that we were to plant that day into the back 3 
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YOU MEET SVEVA 
AND GET THE 
SENSE THAT SHE 
COULD SURVIVE ANY 
CIRCUMSTANCE. SHE 
COULD SETTLE A 
TRIBAL SKIRMISH OR 
FACE A LION. SHE 
DOES SO, REGULARLY. 
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LAND RICH 
Sveva Gallmann ( here 
and opposite) was 
pulled back to Africa 
by the strength of 
her mother’s mission 
to preserve it. 
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CONSERVATION 


of her Land Rover. She educated Flynn about the biggest challenge 
facing East Africa: the lack of water due to climate change and 
deforestation. Because of her efforts, barren and eroded hills on 
the ranch are now covered in groves of olive, acacia, and leleshwa 
trees. Flynn enthusiastically wielded his hoe, planting tree after 
tree alongside local people who had come to help. Ffe had joined 
Kuki's brigade and understood the future impact of his efforts. The 
forests on the conservancy have been rejuvenated to such a degree 
that they have created a microclimate that draws moisture to the 
area and preserves the underground springs, creating an abundant 
water supply for the conservancy while also acting as a water 
tower to the lakes down the Great Rift Valley, which are now filled 
to the brim. “Africa and its people have extraordinary qualities,” 
Kuki says, “and still have much of what the rest of the world has 
lost. Africa needed creative and dedicated help. I wanted to empha' 
size the positive side of Africa, the healing, magical, culturally rich, 
and environmentally extraordinary, as opposed to the Africa in 
rags, torn by conflict and disease, that is endlessly portrayed.” 

K uki's devotion to the continent is now a family effort; Sve- 
va’s dedication to their mission is equally amazing. After 
graduating from Oxford and settling into a life in London 
for a few years, she married and divorced, and chose to return to 
live and work on the conservancy alongside her mother. I think 
Sveva has a sense of manifest destiny, a feeling that she is meant to 
carry on her parents' protection of this land. She, like her mother, 
is a unique blend of highly polished educated woman and bush 
baby. When you spend time with her it becomes clear that she 
could survive any circumstance. She could settle a tribal skirmish, 
face a lion. Sveva does so regularly. 

Meanwhile, I winced when Flynn saw photographs of animals 
poached on the property, and then admonished myself for my 
overprotective reaction. Those were the moments when Flynn 
could really see what Kuki and Sveva are fighting for, and under' 
stand what the consequences would be if they did not persist. 
They are on the frontline fighting the insatiable global appetite 
for ivory, the effects of which tragically live on their doorstep all 
too often. The estate is a refuge for more than 450 elephants and 
4,000 buffalo, as well as zebras, cheetahs, 
leopards, lions, gazelles, and antelope. One 
current project involves creating corridors 
between their property and neighboring 
conservancies, so the animals can migrate 
safely. “We invaded their space,” Kuki says, 

“interrupted their migratory routes, muth 
lated them for their tusks. And, yet, patient 
and enduring, they keep trodding, fewer 
and fewer, along ancient routes guided by 
an ancient instinct.” 

When Kuki and Sveva came to realize 
the degradation caused by cattle ranching, 


they transformed the ranch into a nature conservancy and wildlife 
sanctuary. This included creating the first private antbpoaching 
squad in Kenya, as well as educating the nine tribes in the sur' 
rounding area about environmental sustainability and highlight' 
ing the importance of their own cultural heritage and their tribes' 
responsibility to protect their land and animals. Flynn and I visited 
the health clinic they established. Ffe played soccer with the chib 
dren from Kuki’s school and walked in the Mukatan gorge, which 
has been a place of worship since prehistoric times. 

Kuki and Sveva have also launched the Four Generations project, 
which monitors and records significant rituals, songs, and the oral 
tradition of the Pokot, Turkana, Tugen, Kikuyu, and Samburu tribes, 
which live in the neighboring areas. Children from different tribes 
are tasked with interviewing their elders, as if on a treasure hunt 
for their own history, which they record and turn into plays that 
are performed for other tribes as a way of building understanding. I 
kept thinking that if there were a Gallmann University I would send 
my son to it in a second. 'The real monuments are no longer Venice 
and Florence, however extraordinary they are,” Kuki says. “What' 
ever is mammade can be somewhat reproduced. The monuments to 
protect are the herds of elephant, the rhino, the forests, the natural 
springs, the life of the oceans. Once they go, they go forever. It is 
our collective responsibility to care for what is not ours to destroy.” 

I t was exhilarating to see my son experience the raw energy of 
Africa. And I was pleased that the pleasure he derived from 
our adventure was a result of the extraordinary people he 
encountered, not just excitement about seeing big game. I watched 
him listen in awe to Kuki and Sveva as they spoke of their plans 
and accomplishments. 

Some say Africa is losing its romance, that it's too dangerous. 
But I watched my son grow before my eyes as he experienced the 
cradle of humanity while being embraced by the family of Kuki 
and Sveva, in the shadow of Paolo and Emanuele. “What happens 
to beast happens to man. All is connected,” Kuki wrote to me 
after Flynn and I returned to Idaho. “As the birds wake up with 
song to celebrate yet another morning, and I brace myself for the 
new challenges that this day will bring; as the first bats fly low 
to announce the rising moon, and my dogs 
bark at buffalo whose eyes glitter green 
in my torchlight, a very close trumpeting 
tells me that once again the elephants have 
come to my garden: I think of the world far 
away where you and Flynn now are.” Flynn 
will return to Africa this spring to work on 
Kuki and Sveva's new community project 
for Kenyan children and youth. « 

There are two lodges for visitors at the Gall - 
matins’ 01 ari Nyiro ranch. For more details ; 
and information on how to donate to Kuki and 
Sveva’s efforts ; visit gallmannkenya.org 


I WINCED WHEN 
FLYNN SAW 
PHOTOGRAPHS 
OF POACHED 
ANIMALS NEAR 
THE PROPERTY, 
AND THEN 
ADMONISHED 
MYSELF FOR MY 
OVERPROTECTIVE 
REACTION. 
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MOTHER COURAGE 
Kuki Gallmann (top 
left) has brought an 
Italian sensibility to 
the decor of the camp 
and a humanitarian’s 
zeal to preserving the 
land and culture that 
surround it. 
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/ / ■ never thought I’d live to see the day,” says Sondra Gilman 

^ ^ ® Gonzalez-Falla, who is currently the Whitney Museum 

of American Art’s longest serving trustee (since 
1977), clearly elated after a tour of the museum’s new 
220,000-square-foot home in Manhattan’s Meatpacking 
District. Designed by the Pritzker Prize-winning archi- 
tect Renzo Piano, the building, which officially opens on 
May 1, includes an 18,000-square-foot column-free space on the 
fifth floor. Created for temporary exhibitions, it stretches a gob- 
smacking 269 feet in length — the largest unobstructed museum 
gallery in the city. 

“We’re ecstatic that we made it,” says Robert J. Hurst, a former 
Goldman Sachs vice chairman. Hurst, with a big assist from his 
Whitney board co-chair Brooke Garber Neidich, led the museum’s 
$760 million capital campaign. “Everyone on the board feels such 
incredible pride,” Garber Neidich adds. 

The victory is notably overdue. For three decades the museum 
struggled to find a satisfactory solution to the space constraints 
of its former home on Madison Avenue, the Brutalist monolith 
designed by Marcel Breuer that opened in 1966. Successive plans by 
architects Michael Graves, Rem Koolhaas, and Piano were thwarted 
by a combination of neighborhood hostility and economic obstacles. 
In the most recent attempt, Leonard Lauder, then the Whitney’s 
chairman, invited Piano to submit an expansion plan. It was enthusi- 
astically received, and permissions were granted, but Lauder and the 
board concluded that no new configuration of the Madison Avenue 
site could provide the expansive horizontal galleries the Whitney 
needed to exhibit today’s supersized contemporary works of art. 


A BOLD 
MOVE 

IN 1931 ONE 
WOMAN OPENED 
THE ORIGINAL 
WHITNEi ' 
MUSEUM WITH 
600 WORKS OF 
AMERICAN ART. 
TODAY IT TAKES 
53 PEOPLE AND 
1760 MILLION 
TO EXPAND HER 
VISION INTO 
A DARING NEW 
DOWNTOWN 
HOME. 

By Christopher Mason 
Photographs by Todd Eberle 

To the astonishment of some observers it was Lauder — who in 
2008 had given the Whitney $131 million with the stipulation that 
the Breuer building would not be sold for the foreseeable future — 
who led the charge to find a suitable spot downtown. When the 
current lot on Gansevoort Street became available, Lauder recog- 
nized an opportunity for Piano to design a new building for the 
Whitney from the ground up. “It might not be Leonard’s neigh- 
borhood,” says Adam D. Weinberg, the museum’s director, “but he 
knows it’s highly desirable.” 
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ART MOVERS The Whitney Museum Board of Trustees. Front row, from left: Fairfax N. Dorn*, Susan K. Hess, lliyoung Lee*, Sondra Gilman Gonzalez-Falla, 
Donna Perret Rosen*, Thomas H. Lee, Nancy Poses, Mllva Bucksbaum, Raymond J. Learsy, Joanne Leonhardt Gassullo, Peter Norton, Fern Kaye Tessler, 
Brooke Garber Neidich* (on pedestal ), Lise Evans]. Back row, from left: Anne-Cecilie Engell Speyer*, Robert J. Hurst, Fred Wilson, Richard M. DeMartini, 
Fiona Irving Donovan, Scott Resnick (on ladder ), uam W. Zalaznick, Kenneth C. Griffin, James A. Gordon, Wa ren B. Kanders, Thomas E. Tuft, Nancy 


Carrington Crown, Richard D. Segal, Raymond J. Mil 
the museum’s opening party on April 24; for deta I 


re, Adam D. Weinberg (the Whitney’s director), Neil G. 


and for a full list of the 53 Whitney trustees, including tl ose not present here, see page 194.) 
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PATRON 

“My first impression was that it’s a long way to go from 
uptown,” Lauder says. “But if were thinking of planting a tree in 
an area with a vibrant young population, this is the place to be.” 
Once the board sealed the deal to buy the land, it decided to press 
ahead with an initial budget of $720 million. “Still, it was a leap 
of faith,” Garber Neidich says. Emboldened by the opportunity to 
build a new facility that could greatly strengthen the Whitney’s 
mission and stoke the dreams of the artists they revere, Weinberg 
and the board went into overdrive, soliciting funds from every 
likely candidate. “None of us has worked as hard as Adam to make 
this happen. Everyone wanted to please him.” 

“People are very committed to Adam — justifiably,” adds Laurie 
M. Tisch, a longtime trustee. “The artists love him, the trustees love 
him, and I wouldn’t be surprised if even the meatpackers love him.” 

A rchitecturally, the new Whitney is a radical departure from 
Breuer s celebrated fortress, where daylight barely impinged 
on the dark concrete-floored galleries. Here the giant-pane 
floor-to- ceiling windows offer panoramas of the Hudson River, the 
Statue of Liberty, and captivating sunsets. To the east, 13,000 square 
feet of sculpture terraces (with cafe seating on the top floor) pro- 
vide views of the Manhattan skyline. “Within the context of the 
city, it really is a dramatic place to be,” trustee Raymond J. Learsy 
says. “I think the Whitney’s going to become far more central to 
peoples lives.” 

Strategically positioned, it sits at the southernmost entrance to 
the High Line, the elevated park that receives nearly 5 million visi- 
tors yearly, some of whom will presumably be curious to explore 
the gleaming new museum. Learsy predicts the Whitney will 
attract newer and younger visitors who have never been exposed 
to its superb permanent collection of 21,000 artworks, especially 
since there wasn’t enough space in the Breuer building to exhibit 
more than 150 or so at a time. 

The significant contributions made by the trustees have been 
recognized throughout the building. Tisch funded the Laurie M. 
Tisch Education Center. The museum’s education programs have 
received many awards, Tisch notes, “but the Whitney has never 
had a dedicated permanent space for education.” 

Presented with a list of naming options, Melva Bucksbaum, 
Learsy ’s wife and a fellow trustee, took a modest approach. She 
and Learsy decided to fund the Bucksbaum, Learsy, Scanlan Con- 
servation Center on the sixth floor. “It’s truly magnificent,” Bucks- 
baum says of the space, which offers river views and abundant 
northern light. “One of the things that hits you first is the fra- 
grance of the new floors.” She’s referring to the easy-on-the-eyes 
amber pine floors, made with wood reclaimed from former fac- 
tories for brassieres (Maidenform) and tobacco (Philip Morris). 

While savoring the achievement of building a structure that 
cost three quarters of a billion dollars, some trustees cannot resist 
revisiting the countless struggles along the way. A few months 
after the Whitney committed to the project, fundraising efforts 
were stymied by the global financial crisis of 2008. “It was 
another bump in the road, to say the least,” says Scott Resnick, 
the founder of real estate development company SR Capital, who 
chaired the board’s building committee. But the prolonged reces- 
sion also offered some unexpected benefits. The museum had the 
opportunity to buy labor and materials — including 3,600 tons 
of steel — at significantly reduced prices. (If it were built today, 
Resnick estimates that the cost would likely be 20 to 30 percent 


SAINTS 

“IT’S A LONG WAY TO 
GO FROM UPTOWN,” 
LEONARD LAUDER 
SAYS. “BUT IF WE RE 
PLANTING A TREE 
IN AN AREA WITH A 
VIBRANT YOUNG 
POPULATION THIS 
IS THE PLACE TO BE." 


higher.) And the delays caused by the financial crisis gave the 
museum the time to work with Piano to refine the design, in con- 
sultation with Donna De Salvo, the Whitney’s chief curator, and 
other key staff members. “The recession gave us a better museum,” 
Garber Neidich says. 

Another notable hurdle arose in 2012, when Superstorm 
Sandy flooded the building’s recently completed foundations 
with 5 million gallons of water in a matter of minutes. The struc- 
ture was undamaged, but the potential danger of being so close 
to the Hudson River had to be reassessed. The museum enlisted 
flood experts from Hamburg, Germany, who were charged with 
the task of protecting the entire building from future environ- 
mental threats and ensuring that the most important electrical 
equipment in the basement be watertight. “Some of the tech- 
niques in critical rooms were akin to what happens on a subma- 
rine,” Resnick says. 

T he Whitney’s move south has brought it into the orbit of 
a thriving gallery scene and certainly more active night- 
life. “It’s such a vibrant neighborhood,” says Anne-Cecilie 
Engell Speyer, a trustee who wore hot pink for the inaugural 
tour. “We’re also nearly right back where we started,” she adds, 
referring to the museum’s original downtown location, in 1931, 
on West 8th Street between fifth Avenue and MacDougal Street, 
in the heart of Greenwich Village. At that time the Whitney 
housed Gertrude Vanderbilt Whitney’s founding collection of 
600 works of American art. “There’s this sense of excitement 
and renewed possibility — even for people who have been on the 
board for decades,” Engell Speyer says. “It’s as if the move has 
created a new vitality.” 

In recent years the Museum of Modern Art and the Metropoli- 
tan Museum have steadily encroached on the Whitney’s territory 
by expanding their permanent collections of 20th-century Amer- 
ican art, as well as holding more frequent exhibitions featuring 
contemporary American artists. But the artist and trustee Lred 
Wilson seems confident about the institution’s future, galvanized 
by its magnificent new home. “It’s an anchor to the history of 
American art that is broad and deep, and one that no other insti- 
tution has done or could do,” he says. 

“No place can touch us now.” « 
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THE BEAUTY OF GIVING 


[CONTINUED FROM PAGE 176] “I’m sure he was 
sorry he ever called,” says Hayek. 

I n 2013, when Hayek confounded Chime 
for Change with Knowles and Gucci 
creative director Frida Giannini (who has 
since left both the label and the campaign), 
the goal was to target global issues of edu- 
cation, health, and justice for girls and 
women — as in, every girl has a right to all 
of those things. The campaign comprises 
409 projects in 86 countries; when you go 
to chimeforchange.org you’re presented 
with easy ways to learn about the projects, 
and then, if so moved, to donate to one and 
follow its progress. “So its not just, ‘Hey, 
give me money and we re going to do some 
good.’ It’s, ‘Hey, I’m giving you information 
so you can decide what you want to do with 
it, and what you can do with it,”’ Hayek 
says. “It’s like a movement. But it’s also a way 
of bringing different organizations together 
to make a bigger difference.” 

Part of Hayek’s charity learning curve in- 
cluded the revelation that philanthropy can 
be as ego- driven as any human endeavor. 
“Sometimes it can be really hard to get or- 
ganizations to work together, because their 
funding is based on their accomplishments 
and credits,” she says. “They’re all competing 
for funds. If they don’t build up their repu- 
tation they can’t get money.” Does that frus- 
trate her? “Look, it’s a really rough world. 
I was judgmental at first. But I eventually 
figured out that it’s not productive to be dis- 
appointed, and also not fair, because many 
of these organizations do amazing work, 
particularly when you see the logistics.” 

Hayek is a lapsed Catholic, but in the 
’90s she volunteered to work with Mother 
Teresa in Calcutta. “The philosophy was 
shocking to me, because they would rather 
give a dignified death to more people than 
save one or two. I came from a place of, ‘We 
have to save as many people as possible!’,” 
she says. “But once you spend some time 
there, you see the problem is so massive 
that saving people is often not an option. 
And the conditions they often arrive in — it 
would be out of taste for me to describe it to 


you. I came to realize it was enough just to 
clean the dying and handle them with love.” 

It’s the continuing problem, I suggest, 
of the First World imposing its priorities 
on the Third, as well as the challenge of 
creating realistic expectations. She agrees, 
adding that another revelation concerned 
what people donate. “In Calcutta, one of 
the hottest places on earth, we were get- 
ting blankets, as well as medicines we didn’t 
need, which eventually went bad. What we 
needed was antibiotics, but people worried 
that if they sent money it wouldn’t make 
it to the people in need. The best is to send 
the money.” In Sierra Leone, where she trav- 
eled with UNICEF to help vaccinate people 
against tetanus, companies were sending 
refrigerators to nonexistent clinics. “And, 
guess what, there’s no electricity,” Hayek 
says. “Philanthropy is very, very compli- 
cated, and that’s why I try not to judge.” 

French journalist Mariane Pearl is the 
managing editor at Chime for Change, 
which shares not only projects on its web- 
site but stories written by women from all 
over the globe who have never had a chance 
to share their experiences — like Humaira 
Bachal, who lives in a slum in Karachi, Paki- 
stan, and described her father beating her 
mother because she sent her daughter to 
school. “No one understands the limits of 
their culture, and how to push those limits 
for change, better than the young women 
who are living it,” Pearl says. “We in the 
West can have all kinds of opinions, but 
they are the ones standing alone out there 
and living with the consequences.” 

What she and Hayek share is “an innate 
sense of justice,” Pearl says. “I think she’s in- 
spiring to a lot of people because she doesn’t 
herself come from domestic violence. We 
tend to have this feeling that whoever is ac- 
tive in this field is a victim, but she’s not. You 
can call what she does philanthropy, but I 
think it’s a big part of her heart.” 

Pearl and Hayek met in Paris three or 
four years ago — neither can remember pre- 
cisely when. “Some people seem like they’ve 
always been in your life. I feel that way 
about Eve Ensler, too,” says Hayek. “Mari- 
ane is my girl. She’s a warrior.” Could she 
say the same about herself? “Maybe, yeah.” 
Big laugh. “Maybe that’s why we get along 
so well!” 

K nowles and Hayek both have causes 
particularly close to their hearts. 
Hayek was a longtime supporter of Pro Mu- 
jer, which offers microfinancing to women 
in Latin America and is now a member of 
the Chime for Change campaign. “A lot of 


my experiences working with charities is 
very sad,” she says. “I like this one because 
you see triumph very quickly, you know?” 

Last November Hayek was honored 
for championing women’s rights at Make 
Equality Reality, a fundraiser for Equality 
Now. Gloria Steinem was honored as well. 
At Hayek’s encouragement Gucci bought 
a $50,000 table at the event (which ulti- 
mately raised almost $600,000); the next 
day one newspaper devoted a piece mostly 
to Steinem, implying that the Gucci table 
was the reason Hayek had been honored. 
She smiles and shrugs, as if to say it’s par for 
the course for celebrity activists. 

The bigger news from that night came 
from Hayek’s seeming to reject the label 
“feminist” as she was being interviewed by 
People on the red carpet. “My husband came 
home and said, ‘Your mouth got you into 
trouble again,’ ” she says. “Am I a feminist? 
Maybe. But my point was that I would fight 
for anyone’s rights, woman or man. My in- 
terest is in humanity and equality.” The rest, 
she suggests, is semantics. 

The family dog, an affectionate white 
Lab named Lolita, strolls over for a nuzzle. 
Where, I wonder, does Hayek’s lifelong 
commitment to giving come from? Was her 
family philanthropic? “It wasn’t organized, 
but they are all good people who care for 
others,” says Hayek, who grew up in Coatz- 
acoalcos, Veracruz. The family was well-to- 
do: Her mother was an opera singer; her 
father worked in the oil industry and has 
a chain of hardware stores and a construc- 
tion company. (Her grandmother, a Paris- 
trained cosmetologist, inspired many of the 
products in Hayek’s beauty line, Nuance.) 
“We lived in a small town,” she says, “and 
my family was always helping people. And 
that does rub off.” 

As did growing up in a safe place with 
the luxury of possibility. When the Syrian 
war broke out, Hayek found herself drawn 
to the plight of that country’s refugees; she’s 
particularly excited about a partnership be- 
tween Chime for Change and UNICEF to 
bring schools to the displacement camps. 
“These kids have no schooling, sometimes 
no parents, and no hope for the future. Food 
is important, but so is opportunity. If a lack 
of hope is a normality...” Hayek throws 
up her hands. It’s the same thing, she says, 
with domestic violence and child abuse. 
“If violence or abuse is a normality, then it 
will perpetuate and have a ripple effect. For 
profound, lasting change, you need to start 
in the home. Ending violence there? It can 
change who we are as a race.” to JOIN the chime 
FOR CHANGE CAMPAIGN, GO TO CHIMEFORCHANGE.ORG. 
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RAISING HAITI 


[CONTINUED FROM PAGE 152] members are lovely 
and eager, some still charmingly in train' 
ing, and they have clearly won the lottery) 
The hope, O’Brien tells me in summary, is 
that the hotel will not just attract tourism 
but make other foreign investors comfort' 
able and also create a pipeline of Haitian 
managers who “15 or 20 years from now 
will open their own places. It’s about expos' 
ing the talent here.” O’Brien pauses. “If you 
make money in the developing world, you 
can sleep at night only if you also make a 
social impact. We do not want to be seen as 
modern'day conquistadors.” 

“ T was always interested in Haiti,” Clinton 
1 tells me during a long and wide'ranging 
interview in his Harlem office after our 
return. It was the creation story, “but what 
really got me fired up was a trip we took in 
December 1975, after Hillary and I got mar' 
ried. We stayed in Port'aU'Prince, in one of 
those wonderful gingerbread houses, a hotel 
run by a Viennese couple. Those old houses 
should be restored! It was near the Oloffson, 
but we didn’t have money for that.” 

Clinton bought his first piece of Haitian 
art then. “Haitians are unusually gifted,” he 
says. “My home today is full of Haitian paint' 
ings and metalwork.” The Clintons toured 
the cathedral on that first trip. They watched 
on Independence Day as the infamous presk 
dent JeamClaude “Baby Doc” Duvalier laid 
a wreath on the central Champs de Mars 
at the statue of the Unknown Slave, who is 
shown blowing a conch shell to summon his 
brethren to revolution. “I noted the incon' 
gruity of that,” Clinton says, shaking his 
head, “because I was standing next to one 
of the dreaded Tontons Macoutes wearing 
those dark glasses.” 

And he learned about Vodou. “I didn’t 
buy all those American zombie movies,” he 
says, clearly fascinated by the topic and by 
the different expressions the near 'Universal 
human belief in a nonphysical spirit force 
can take. “Hillary and I wanted to under' 
stand.” That’s when the Clintons met Max 
Beauvoir (“God, he was handsome!” Clin' 
ton exclaims), who spent all day explaining 


Vodou theology to the Clintons and its dis' 
tant roots in the religion of the Fon people 
of what is now Benin. The young couple 
attended a nighttime ceremony. Vodou’s 
central ritual is a dance during which spir' 
its possess believers. 

“I saw some unbelievable things that 
night. I’ll never forget it. And I’m very 
grateful for that,” Clinton says. (So much 
so that the Beauvoir meeting gets a section 
in Clinton’s 2004 autobiography, My Life) 

Beauvoir explained something else to 
Clinton: the social role of the Vodou priest 
in this culture. “And I’ll never forget this, 
either,” Clinton tells me. Beauvoir said to 
him, “We practice this because it is our faith. 
But also because there is no government 
outside of Port'aU'Prince; there is no social 
structure. There is nothing. We have to feed 
them, we have to give them medicine. We 
have to take care of the people here.” 

Since then Clinton has traveled to Haiti 
38 times; he was only the second sitting 
American president to go there (in 1995). 
In 2009 he was appointed by Ban Kkmoon 
UN Special Envoy to Haiti after a series 
of hurricanes had decimated the country’s 
GDP by 15 or 20 percent. A year later, 
after the earthquake knocked the economy 
down by two'thirds, he became CO' chair, 
with Haitian prime ministers JeamMax 
Bellerive and Garry Conille, of the Interim 
Haiti Reconstruction Commission. “Presk 
dent [George W.] Bush and I raised about 
$50 million to promote business deveU 
opment in Haiti. Then I raised another 
$30 million to promote smaller enterprises 
that help people at the bottom of the pyra' 
mid, educational and healthcare projects. 
And then there are the commitments made 
to the Clinton Global Initiative, which 
within four years will have gotten around 
$500 million of investment through.” 

Clinton is proud of that yet unhappy 
about the country’s continuing lack of a 
national plan. Although it now has one 
of the fastest'growing economies in the 
Caribbean, Haiti, he says, “never had a 
strategy — for social, economic, and educa' 
tional development, including healthcare. 
What happens if you don’t have systems, 
predictable rewards for responsible behav' 
ior, is that everything becomes a one' off.” 
The Interim Reconstruction Commission 
was the attempt to create priorities and 
accountability. 

Acknowledging that the commission 
was “incredibly cumbersome,” Clinton is 
nonetheless clearly frustrated that in 2011 
it was dismantled by President Martelly. 
Some of the reasons, Clinton says, “were 


good, and some probably not so good.” 

Indeed. Martelly, who is four years into 
a five'year term, is being widely criticized 
for weakening state institutions, for com 
solidating power by failing to hold sched' 
uled elections, for corruption, and for being 
out of touch with Haiti’s poor — perhaps 
another Haitian strongman in the making. 

“But let me tell you a story,” Clinton says. 
I settle in. His stories are long. “Along the 
road from the Port'aU'Prince airport to 
downtown, there used to be a long metal 
fence where Haitian street artists hung 
their paintings for sale. The second time I 
went back to Haiti in 2010 after the earth' 
quake, just a couple of weeks after, eight of 
them — eight hardy souls — were back. I was 
with the UN then, so I had a big old crowd 
with me, and I said, 'Stop! Everybody get 
out and everybody buy something. And no 
bargaining this time. Whatever they ask for, 
we’ll pay. If you don’t have any money, I’ll 
pay for it.’ I got out and bought a couple of 
little paintings, and then saw a guy around 
the corner. 'President Clinton,’ he said, ‘You 
bought a painting from me several years 
ago. I have another.’ So I went over, bought 
the painting, and started talking to the guy. 
I said, 'I really respect you guys for coming 
out here so soon.’ He said, 'You shouldn’t. I 
have nothing else to do. My wife and chik 
dren were all killed.’ And I said, 'Why are 
you here?’ And he said, 'Because I loved them 
very much, and this is my way of honoring 
them. Because we artists, we’re family, and 
they know that if I can be here, they have 
no excuse not to be. We have to begin again.’ 

“It’s very important to understand that 
that is Haiti too,” Clinton continues, clearly 
moved. “You see all the messed'Up politics, 
and all the lack of capacity. And then some' 
thing like that. That is why you have all these 
people who fall hopelessly in love with the 
place and never want to give up on it and are 
prepared to live with the frustrations. And 
also to be criticized because we can’t work 
miracles.” (Note the “we.”) “Because there’s 
no place quite like it on planet Earth.” 

C linton is aware that the world at this 
very moment may be slightly more 
interested in the political plans of his wife 
than in his foundation, and he is willing to 
play a game of If She Does Run. (At press 
time Hillary Clinton had not announced 
her decision.) “I think it’s important, and 
Hillary does too, that she go out there as 
if she’s never run for anything before and 
establish her connection with the voters,” 
he says. “And that my role should primar' 
ily be as a backstage adviser to her until 
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we get much, much closer to the election. 
So our plan is to spend this whole year 
working on the foundation, which is, by a 
good long stretch, the most transparent of 
all the presidential foundations and more 
transparent than a lot of other major foum 
dations in the country It should be, both 
because I believe in it and because Hillary 
is in public life, and we’ll get criticized, as 
some people are criticizing me, for taking 
money from a foreign government. We did 
a review of the whole foundation last year.” 
Clinton is emphatic about this and intent 
on my noting it. “We got suggestions from 
a great law firm that also does pro bono 
counsel for Doctors Without Borders, and 
we implemented every single one of them.” 

And if Hillary does become president? 
“First, I would have to assess what she wants 
me to do,” he says. “And second, we might 
have to change the [foundation] rules again. 
But we haven’t talked about that yet, and I 
don’t think we should. You can’t. It’s hard for 
any party to hang on to the White House 
for 12 years, and it’s a long road. A thousand 
things could happen.” 

Whatever occurs, Clinton’s priority is 
to keep the foundation alive, “whether I’m 
running it or not. I’ve told Hillary that I 
don’t think I’m good [at campaigning] any- 
more because I’m not mad at anybody. I’m 
a grandfather, and I got to see my grand- 
daughter last night, and I can’t be mad.” 

Perhaps not mad, but still passionate 
about the problems that concern him. Like 
Haiti’s. “They have to keep welcoming 
investors. We have to improve the road net- 
work. Reforestation has to succeed!” As I’m 
leaving his office — or, at least, trying to 
leave — the president doesn’t want to let it 
go. “Did you see the Citadelle, near Cap- 
Hai'tien?” He is referring to the largest and 
best preserved of a network of some 25 
mountaintop fortresses conceived by Henri 
Christophe in the event of a French return 
to Haiti. It is shaped like the prow of a 
giant ship. I had. “It’s the most impressive 
architectural achievement in the Carib- 
bean,” he enthuses. “It is breathtaking. And 
the idea that it was built in the early 1800s, 
designed by someone who not only did not 
have a degree in architecture but had no 
university degree — they imagined it and 
they built it!” A Clintonian accolade if ever 
there was one. And not unlike a foundation 
built by a former president. « 

The keys to visiting Haiti are a well- 
organized itinerary, a car and driver, and a 
guide. Jean- Cyril Pressoir of Tour Haiti will 
set you up brilliantly (info@tourhaiti.net; 
lojistik. haiti@gmail. com; 509-3 711-1 65 0). 
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Did you know that each person needs 

20-50 liters 

of fresh water a day to meet their basic needs 
for drinking, cooking and cleaning? ' 

By preserving and restoring essentiaf lands 
upstream, we help strengthen the natural flow, 
filtration and regulation of watersheds that 
supply drinking water to people across Latin 
America, North America and Africa. 


How can you help meet nature's needs? 
Learn by visiting nature.org. 
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A DISTINCTIVE LIFESTYLE 


DESERVES 

A DISTINCTIVE REAL ESTATE EXPERIENCE 



Distinctive Collection by Better Homes and Gardens® Real Estate offers the service and market experience you would expect 
from a brand whose legacy was built upon a passion for the home. Let us help you find or sell yours, visit: 

BHGRECOLLECTION.COM 


BETTER HOMES AND GARDENS REAL ESTATE 
FLORIDA 1ST 

This enchanting 6 bedroom, 6.5 bath waterfront 
estate home is located on prime beach area. 

High ceiling family room, resort-style pool, dock 
and tranquil water views complete this home. 

Phone: 954-525-2200 

FT. LAUDERDALE, FL | $3,200,000 


BETTER HOMES AND GARDENS REAL ESTATE 
METRO BROKERS 

Beautiful hilltop French Revival estate boasts 
7 bedrooms, 7.5 baths, and lush 1 .3 acre lot 
with private garden. It also features a saltwater 
pool/spa, waterfall, fire pit and more. 

Phone: 678-725-1 1 64 

ATLANTA, GA | $2,300,000 


BETTER HOMES AND GARDENS REAL ESTATE 
KANSAS CITY HOMES 

An undeniable beauty, this remodeled English 
Stone estate home with views of Hallbrook Golf 
Course is a must see. Vacation at home with 
private pool/hot tub, patios and grounds. 

Phone: 913-981-2924 

LEAWOOD, KS | $1,999,000 



BETTER HOMES AND GARDENS REAL ESTATE 
THE SHANAHAN GROUP 


BETTER HOMES AND GARDENS REAL ESTATE 
THE MASIELLO GROUP 


BETTER HOMES AND GARDENS REAL ESTATE 
RAND REALTY 


A spectacular, newer construction home located 
on a large private lot, close to town center and 
train station. Open concept first floor and second 
floor with 5 bright bedrooms. 

Phone: 781-729-9030 

WINCHESTER, MA | $1,750,000 


This luxury home is custom crafted featuring a 
gourmet chefs kitchen, 9 bedrooms, 1 0 baths, 
guest quarters and more all on three acres and 
200 feet of pristine water. 

Phone: 207-649-6826 

BELGRADES LAKE, ME | $2,195,000 


Majestically overlooking the Hudson River, 
this home offers extraordinary living, exquisite 
architecture, elegant craftsmanship and 
sweeping views. 

Phone: 845-735-3020 

UPPER GRAND VIEW, NY | $1,999,999 


DISTINCTIVE 

COLLECTION 


Better 


REAL ESTAT E 


©2015 Better Homes and Gardens Real Estate LLC. Better Homes and Gardens® is a registered trademark of Meredith Corporation licensed to 
Better Homes and Gardens Real Estate LLC. Equal Opportunity Company. Equal Housing Opportunity. Each franchise is independently owned and operated. 







OPI INFINITE 
SHINE 

LACQUER IN 
ENDURANCE 
RACE TO 
THE FINISH 
($12.50), 
ULTA.COM 


SUTRA 

EARRINGS 

($17,000), 

SUTRA 

JEWELS 

.COM 


CAMP TALES 
Kuki Gallmann’s 


home in northern 


with four decades’ 
worth of artifacts 
and memories. 
(See page 178.) 


Ta?c 

URCEBOOK 


BRUNELLO 
CUCINELLI 

VEST ($2,995), 
212-627-9202 


OMEGA WATCH ($27,600), 
OMEGAWATCHES.COM 


BOTTEGA 

VENETA 

TABLE 

($5,800), 

BOTTEGA 

VENETA 

.COM 


EAS AND INSPIRATION 


ESTEE LAUDER 

BRONZE GODDESS 
POWDER BRONZER 
($37), SEPHORA.COM 


MORGENTHAL 
FREDERICS SUNGLASSES 
($1,995), 212-966-0099 


Basic 
INSTINCT 

THE LAID BACK STYLE 
THAT DEFINES SAFARI 
CHIC IS NOT LIMITED 
BY GEOGRAPHY. KHAKI, 
LINEN, AND RUGGED 
LEATHER WORK IN 
AND OUT OF AFRICA. 
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CHANEL BOOTS 

($1,950), 

800-550-0005 


ANTIQUE MAKENGE 
WEDDING BASKETS 
(FROM $96), 
SWAHILIMODERN.COM 


TIMOTHY 

0ULT0N 

CHEST 

($3,125), 

ABCHOME 

.COM 


AKRIS COAT 
($6,950), BLOUSE 
($1,190), AND 
PANTS ($1,190), 
212-717-1170 
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TOM FORD EYE 

COLOR DUO IN 
RAW JADE ($60), 
TOMFORD.COM 


Mira 


MAX MARA 

COAT ($4,090), 
212-879-6100 
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VI0NNET I 

SHOES 

($U70), '■ 
VI0NNET.COM 


LAURA MERCIER 

BRONZING GEL 
($32), LAURA 
MERCIER.COM 


CHLOE LOVE STORY 
EAU DE PARFUM 
($105), SEPHORA.COM 


PRADA 

WmM LEATHER 
AND lizard 
H i BAG 
MM ($2,700), 
■HI PRADA.COM 
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NICHOLAS 
VARNEY FIRE OPAL 
AND DIAMOND 
NECKLACE (PRICE 
ON REQUEST), 
212-223-1043 A 
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RALPH LAUREN HOME 

CHAIR ($5,985), 
RALPHLAURENH0ME.COM 


TORY BURCH 

HAT ($350), 
T0RYBURCH 
.COM 


ABS0LUE 


PRECIOUS OH- 


HUtLE 

NUTTFUlTON LUMIEJI6 
NOUPlSm* LUHIM-^US 


MAIYET PANTS 

($750), 212- 
343-9999 


LANC0ME ABS0LUE 
PRECIOUS OIL ($185), 


PARTNER 
Lauren Bacall, 
visiting Humphrey 
Bogart on the 
set of The African 
Queen, 1951. 


T&C 


197 


MAY 2015 


T0WNANDC0UNTRYMAG.COM 





n the pantheon of life’s little luxuries, 
that which is fleeting can be all the 
Nowhere is this more 


it is transformed from an object of visual 
pleasure to one of smell. In a fragrant still 
life, a bust made of wax reveals a wick in its 
crown, a terra' cotta pomegranate gives off 
subtle notes of the fruit, a ceramic terrine 
cradles sticks of smoky incense, and carved 
spheres emit doses of lavender or amber 
from their curves. The tableau gives off a cob 
lective scent and sets a mood of its own, one 
that can be returned to again and again. « 


J_more precious, 
apparent than in the ephemeral waft of per' 
fume, a trail that leaves an imprint on ones 
memory long after its wearer has gone or 
the last flicker of light has dimmed for the 
evening. But when the aromatic also serves 
as the decorative, it becomes a thing of dis' 
covery. Though first noticed for its form, 


SCENTED OBJECTS 


P ho tog' 


PROPS STYLED BY LISA FLUDZINSKI 








La 



vie 

belle 

beautiful. 






Patchouli Essence 


Gourmand Notes 


Three of the most renowned French perfumers have combined their talents to create an 
exceptional fragrance: the first Iris Gourmand by Lancome. 

With a unique concentration of natural ingredients, “La vie est belle” is a true statement of 
fragrance at its most premium: a remarkable sense of signature, awakening and lasting hold. 

A balance of rich simplicity, composed of 63 of the noblest ingredients: 

Iris Pallida, Jasmin Sambac Absolute, Orange Blossom Absolute, Patchouli Essence. 
All placed on a bed of fine delicacies. 


Discover at Lancome.com 
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A s the nation's premier nonprofit environmental law 
organization, Earthjustice takes on the biggest, 
most important court cases across the country— cases 
that preserve the wild, fight for healthy communities, 
advance clean energy and combat climate change. 


^EARTHJUSTICE 

BECAUSE THE EARTH NEEDS A GOOD LAWYER 


Join ourfight. EARTHJUSTICE.ORG 





